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ApVERTISING AGE objects editorially 
poorer postal service which 
has resulted from a reduction of the 


to the 


number of employes. One of these 
days the Postoffice Department is 
going to join the NRA, 

vvwy 


Schenley invaded the advertising 
columns of the National Newspaper 
\dvertising to tell agency men 
how best to entertain the customers. 
This one department of agency 
service at which all executives are 
highly proficient, 


ol 


is 


, | F 


Samuel Insull started back to 
America from Istanbul (Constanti- 
nople to you) on April 12. If he 
had waited until the next day, Fri- 
day, the thirteenth, he would have 
felt very unlucky. 


> =. 2 


“Women don’t agree about hats,” 
Leonard Refrigerator, sug- 
gesting a fine spirit of independence 
and originality among les femmes 
on the subject of headgear. To dis- 
prove this, ask the Empress Eugenie 
to take the stand, 


asserts 


a a 

Republic Steel offers service “to 
industry at large.” In spite of what 
is happening to the Insulls and other 
industrial magnates, there’s no use 
suggesting these unpleasant possi- 
bilities. 

S 22 ¢ 


Standard Oil (Indiana)\is puttiyg 
over a really exciting publicity pr 
gram featuring wild animals straight 
from the jungle. It hasn’t been an- 
nounced whether the producers of 
Frank Buck’s “Wild Cargo” are par- 
ticipating in the expense, but they’ll 
send love and kisses, anyway. 


. = © 


“Milwaukee to be all lit up for two 
months,” 


The story refers to the efforts of 
the utility company, and not to the 
brewers, 

7 + * 

\ St. Louis advertiser has found 

out how to use samples of his prod- 


cts in newspaper advertising. If the 


Wine and liquor people can adopt the 
same plan, circulations will soar. 
+ = ¥ 
Professor Tugwell is lamenting 
the 


prospect of the Tugwell bill 
being chucked into the waste-basket, 
but his friends think he ought to be 
ing more about what is going 
lappen to Professor Tugwell. 


worry 


to | 


vey 

Standard Sanitary is introducing a 
New bathtub equipped with arm- 
and other modern conveni- 
But what this country needs 
bathroom equipped with a read- 


nN. 


chai) 
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insist that 
an average 
Their most 
is the remark- 
of Joe Penner. 


research men 
i] !¢ possesses only 
‘tyear-old intelligence. 
iVincing evidence 
opularity 


\ lot of 


7, ¥ ¥ 


cele- 
years 


giving a party to 
Ewald’s thirty 

Mickey Cochrane's 
to be invited to be 
What it takes to make 


v it is 
te Henry 
s ertising, 
gers ought 
ese! to see 
Mpion, 
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Oo measures auto radio enter- 


in 


es nt in miles. Why not 
Smiles? : 


Copy Cur. 


SHELL LAUNCHES 
BIGGEST DRIVE 
ON FRIDAY, 13TH 


ls Confident of Tremendous 
Upsurge in Business 


St. Louis, Mo., April 13.—Friday, 
the thirteenth, holds no terrors for 
the Shell Petroleum Corporation, for 
today marked the opening of the 
largest advertising campaign in its 
history—a promotion effort 
which the company executives be- 
lieve is justified by the results of 
1933 advertising and by the marked 
upturn in general business. 

Shell released a spectacular cam- 
paign a year ago, when business was 
shaking in its boots. The results, in 
terms of sales, were amazing. Be- 
fore it was ended the advertising 
had to be curtailed because the com- 
pany was sold out of gasoline. Now, 
with the sales curve still rising, and 
with unmistakable signs of business 
recovery on all hands, Shell again 
is stepping out with an advertising 
effort which involves the expenditure 
of more than $500,000 this month, 
and will run into the millions before 
the year is over. 

As in 1933, Shell is not only releas- 

aign of great magnitude, 


sales 


ha Cc 
Ei giad wspapers, outdoor, radio, 


direct’ mail, station displays and 
novelties, but is merchandising the 
campaign intensively.. The result, it 
is hoped, will again be a sales organi- 
zation keyed to maximum efforts and 
prepared to cash in on all phases of 


the advertising and promotional 
effort. 
Holds Sales Meetings 
To merchandise the campaign to 


every unit in the distribution organi- 
zation, Shell has held 59 meetings 
during the past week. Nine crews 
have been on the road, presenting 
details of the campaign to dealers 
and salesmen and explaining the 
whys and wherefores of every fea- 
ture of the gigantic promotion. In 
Chicago, for example, a dealer meet- 
ing was held last night at the 
Palmer House, attended by 2,000, 
and addressed by Paul Ryan, sales 
promotion and advertising manager, 


and other Shell marketing execu- 
tives. 

The campaign was opened with 
teaser advertising on poster panels 


and by radio. Cartoons by Bud Fisher 
Mutt and Jeff—-and Fontaine Fox 
—the powerful Katrinka and the 
Skipper of the Toonerville Trolley— 
were used as the basis for the teaser 
poster announcing the _ intriguing 
date of April 13 as the day to watch 
for. The teaser campaign was not 
run-in newspapers because of syndi- 
cate restrictions on newspaper use 
of the comic characters. For the 
same reason they will not appear in 
the regular newspaper campaign, 
but will be featured in the poster 
advertising, station displays, etc. 
The outdoor advertising will be 
posted on a monthly schedule 
throughout the year, with the excep- 
tion of November. Following the 
two opening campaign designs fea- 
turing the cartoon characters, there 
will be six additional posters de- 
signed in the Shell art style which 
has proved popular heretofore. Post- 
ers, painted bulletins and wall signs 
will be used in more than 1,800 com- 
(Continued 28) 
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TERRIFIC ENERGY 


3 “TONE : GALLON could hoist 


5.5. Leviathan 7% inches ! 


Typical copy in the new Sinclair 

Refining Retin newspaper 

campaign, stressing the energy in 
Sinclair H C qeeetne. 


PHILLIPS -JONES 
TESTS TRADE-IN 
OFFER ON SHIRTS 


Promotes Neckband Style in 
Collar Sales Effort 


New York, April 12.—A test in 50 
cities is being made by Phillips-Jones 
Corporation of a trade-in plan to in- 
crease sales of Van Heusen men’s 
collars by stimulating the purchase 
of neckband shirts. f 

The idea behind the plan is that if 
men own neckband shirts, they will 
become active buyers of collars. The 
firm takes a chance that the collars 
purchased will be its own. At least, 
its collar business will share in any 
improvement brought about by the 


(Continued on Page 
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Radically Different 
Bathtub Is Developed 
By Standard Sanitary 


New York, April 12. 
a radically different bath- 
tub in key cities of the country this 
week-end, the Standard Sanitary 
Manufacturing Company starts a 
newspaper and magazine campaign 
on a product which is expected “to 
do for the bathtub what Chrysler has 
done for the automobile.” 

The “Neo-Angle Bath" represents 
a dramatic expansion in safety, con- 
venience and comfort qualities of the 
standard bathtub, according to the 
company, and the drama behind the 
innovation will be told to the public 
in 1,000 and 600 line newspaper copy 
as well as in House Beautiful-Home 
& Field, New Yorker, and Time. 
First warning of the coming event, 

far as advertising is concerned, 
was in April issues of trade and pro- 
fessional papers in which a teaser 
was used. The exact nature of the 
product was concealed, even from 
the trade in copy which consisted 
primarily of an illustration. A woman 
was depicted in _ filmy  negligee 
through which just enough of the 
tub was visible to identify it as a 
bath. 

The illustration was used again 
this week in invitations to see the 
Neo-Angle bath at showrooms in the 
principal cities of the country. 


so 


Follows Auto System 


In introducing the innovation, the 
Standard Sanitary Manufacturing 
Company, division of the American 
Radiator & Standard Sanitary Corpo- 
ration, is employing a method adapt- 
ed in the past to introduction of new 
models in motor cars. Samples were 
shipped to contractors and whole- 
salers and a date for a general pub- 
lic preview set. 

Material supplied included the com- 
plete setting required for the effec- 
tive showroom display. The adver- 
tising starts in various principal 
cities with the completion of the dis 
play, which in most cases will be 
April 14. Insertions in newspapers 
will probably be about once a week. 


Last Minute News Flashes 


New York, April 13.- 
P. Lorillard Company 
has been announced. 


-E. 


Acting under him, W. 
Gold sales and advertising. 


New York, April 13.- 
financial 


—T. D. 
advertising as 


Woodrow, 60 E. 42nd St. 
They 
and industrial accounts. 


New York, April 13-- 
Advertising Agency, Nashville, 
ager of World Broadcasting System. 
rector of KMOX, St. 
James B. Post, 
time to sales. 


John S 


former 


as assistant manager 


MacGregor, 
vice-president 
Frank S. Woodrow have formed the advertising agency of MacGregor and 


will specialize in advertising and public 


Neal Weed, formerly with Lord & Thomas, 
of station relations. 


Weymouth Quits Old Gold; Change Set-Up 


G. Weymouth, director and vice-president of 
in charge of Old Gold advertising, 
Everett Meyer, vice-president formerly in charge of 
all except Old Gold advertising, has been placed in charge of all sales. 

A. Warch 


has resigned, it 


and H. A. Kent will supervise Old 


MacGregor and Woodrow Form Agency 


who for 
Edwin 


16 years specialized in 
Bird Wilson, Ince., 


of and 


relations for financial 


Cullom Goes to World Broadcasting 
. Cullom, 
has been appointed sales promotion man- 


formerly president of C. P. Clark 


Naney Frazer, formerly publicity di- 


Louis, has been made publicity manager to work with 
occupant of that position, 


who will devote all his 


New York, has joined World 


-With the un-! About 


ied 


75 newspapers will carry the 


copy. 

The Blaker Advertising Agency is 
placing the campaign, which is 
planned to continue for the remain- 


der of the year. 
A special campaign will run in 
plumbing and heating publications, 


oe 
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SHOWN BY MARSHALL WELLS CO AT HINO ANNUAL HOME MODERNIZING EXPO: 


of which there are 15 on the schedule, 
as well as in four professional maga- 
zines: American Architecture, Archi- 
tecture, Architectural Forum and 
Architectural Record. 

Photographs and drawings will be 
employed copiously in telling the 
new safety, health and comfort story. 
It is an intimate story requiring deli- 
cacy in photographic technique. The 
policy in this matter is to be perfect- 
ly frank but to avoid scrupulously 
anything which might be in the least 
degree offensive. 


Many Promotion Angles 


The drawings will make vivid the 


benefits of the advantages afforded 
in the new tub. For example, a 


strip of five drawings in one of the 
first advertisements show how a 
heavy man, one who is likely to be 
in the vanguard of slippery tub ae- 
cident victims, can enter the new 
tub safely. The series illustrates the 
process movement by movement. 

What the new bath is and some- 
thing of its significance is revealed 
in the following copy: 

“Here is America’s 1934 bath sen- 
sation—the new ‘Standard’ Neo-Angle 
Bath—the first major improvement 
in the history of bath design. It’s 
almost square—with the tub set diag- 


onally to provide convenient seats 
in opposite corners. It’s different 
distinctive yet, it is the 


most practical bath you’ve ever seen. 

“It’s so easy to sit on the corner 
seat and slide into its roomy tub, 
that youngsters and oldsters, alike, 
will enjoy the new comfort and 
safety in bathing. It is so conveni- 
ent to use these corner seats for foot 
baths and shower baths, too. And 
it’s so roomy that you can bathe two 
children at once! Every bathing fea- 
ture is combined in this single one- 
piece bath.” 


Portray Varied Uses 


All the features mentioned in this 
copy have been photographed in a 
series of studies, employing men, 
women and children, young and old, 
lean and fat, by McManus Studios. 
In addition, other features, some en- 
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ADVERTISING AGE 


April 14, 1934 


w 
Dae Hie of len 


On Page 2 in frequent issues of Advertising Age you will find 
interesting and usable facts about the Age of Plenty and its 
THE QUALITY GROUP MAGAZINES. This 


column is designed to save th Advertising 


relation to 
time of Buve rs ot 
by giving them the kind of information needed in making up 


schedules. 


iow 3 MAN 
Pri * ji 


ARE NEW TO YOU ae 
PARALLEL: = =~ ; 


VHE AGE OF PLENTY parallels man’s 
Age of Success . . and Success, according 
to Who's Wh-, comes after 40. (Complete 
check of letter “A” in Who's Who in 


America shows 980% over 40.) 


BEST SELLER .. ‘ * 


* 


? 


seller LIFE 
work becomes 
and brief. Play grows richer and longer. 
Leisure lengthens every fruit grows 
ripe.” -he’s referring to men who, he claims, 
don’t get ripe until they are grownup. 


YOUNG FOLKS’ CREDIT: * 


look at the credit picture of 
York department stores doing a 
million dollars annually 
... the young market, good as it is, only 
rates $203.38 of credit. ‘Those who have yr 
reached the Age of Plenty, (so says the 
Incorporated Credit) Bureau of Greater 
New York) are a 5 to 9 times better 
credit. risk. 


THEY CAN'T SPEND: =; 


there’s no argument that the largest market 
in the U. S. has an age-average under 30. 
It is the big volume market which would 
like to buy fine homes, fine motor cars, fine 
Orientals with a thick nap and all the other 
fine things that smooth out life and make 
it a comfortable adventure. But what this 
market likes and what it is able to buy are 
two different things. 


ON A ud DE CK 
*, 2. °, 
ee Og % % 


BEGINS 


easier 
' 


Pitkin, in his best 
AT FORTY 


for instance, 
the New 
business of 200 


the next time you cruise around the world 
or trip it to Kurope, look around “A” deck 
and notice your fellow passengers well. 


You'll find that the overwhelming majority 
have a leisured look—substantial people 
with a distinct tinge of opulence. You will 
note, please, that they are well on the suc- 
cessful side of 30. 


OPERA HATS. .: * “ 


the general run of people on steamers and 
limited trains and passenger planes are 
much the same sort of men and women you 
see at the opera and at the theatres where 
audiences generally dress—the same kind 
that read magazines of The Quality Group 


type. 

MUSCLE-BOUND ?.. e * 
sport note. The great bulk of sporting 
goods, surprisingly enough, is bought by 


playboys who have said good-bye to 40. 


Abercrombie & Fitch and Spalding will tell 


vou that 66% of their sales are made to 
men in the Age of Plenty bracket. (Pre- 
sumably their lack of muscle is offset by 
the greater number of play hours that they 


have to dispose of.) 


°, 
*° 


All of which is important to the 
advertiser of motor cars, high grade 
home furnishings, power boats, ra- 
dios, grand pianos and cameras—not 
to mention beers, wines, liquors and 
cigars of the better sort. 


& LO 


THE QUALITY GROUP 


HARPERS MAGAZINE SCRIBNER’S MAGAZINE 

CURRENT HISTORY FORUM MAGAZINE 
REVIEW OF REVIEWS 

997 FIFTH AVENUE, Ni W YORIK 


tirely new uses for the bath, are 
described photographically. 

Actual introduction of the Neo- 
Angle bath this week follows five 
years of development and, according 
to officials of the Standard Sanitary 
Manufacturing Company, gives con- 
crete form to a new conception of 
the bathroom. 

Aside from the feature, one 
of the most important is that of 
health. One of the appeals to be em- 
ployed in the advertising is the rec- 
ommendation of the medical profes- 
sion that 
tained by sitting in a warm tub after 
a nerve-wracking o1 


safety 


day’s work. 

If the tub, 
used, the 
vide 
other 


than shower, is 
either side pro- 
space for smoking articles and 
items to make the relaxation 
period pleasantly. They 
afford support for racks on which 
magazines, papers or books may be 
propped in front of the bather. 
Another feature is employment of 
the new bath by women for toilet 
Powders, creams, etc., 
may be placed on the permanent 
shelves, or seats, while a mirror may 
be put in the rack directly in front 
of them. The muss of dusting, ete., 
can thus be confined to the easily 
| cleaned tub. 
| Officials of the 
‘that the only 
this design 
Roman baths, 
cilities. 

They expect that a market among 
home owners and builders who in re- 


rather 


seuts on 


pass also 


purposes. 


company believe 

possibie precedent for 
may be in the ancient 
with their health fa- 


(cent years have installed “half 
| baths.” that is those supplied only 
with shower because of the small 


| space or shape of the available bath 
| space, may be recaptured for the 
bath tub. 

The product is practically square, 
jand hence can fit into many closet 
| spaces and alcoves where, previously 
in old home modernization and new 
home planning. only half baths could 
be considered. 

Tell of Developments 

Standard Sanitary officials point 
out that this is probably the biggest 
potential business getter that has 
been developed to stimulate’ the 
plumbing business. 

Other high spots, from a sales pro- 
motion viewpoint, were introduction 
of bath piping in the 80’s and 90’s, 
followed by filigree style expressed 
in floral designs in tubs and toilets; 
use of open plumbing in 1905, elimi- 
nating “rats nests” and other unsani- 
tary conditions behind the boarded 
fronts; replacement of the “Chippen- 
dale” (tub on legs) bath with built- 
in tub in 1915; adoption of colored 
fixtures in 1927; and growth of con- 
venience facilities beginning about 
1930 with introduction of bath pil- 
lows and “bath bars” (for salts, ete.), 
and other accessories marking the 
new conception of the bathroom as 
-a place for health and general reju- 
venation, and as a dressing room. 


Features Damrosch 


A program featuring Walter Dam- 
rosch and his symphony orchestra 
and John B. Kennedy will be pre- 
sented by Packard Motor Car Com- 
pany over the Columbia blue net- 
work. Copy announcing the series is 
being run in metropolitan news- 
papers. 


A ppoints Ss. Wald 


Secret Code Machine Center, New 
York, has appointed S. Wald Adver- 


New York, to direct 
advertising of a secret code writing 
machine which retails at $3. Scien- 
tific, mechanical and detective fiction 
| magazines will be used. 


tising Agency, 


Two Appoint Reese 

Pierre Bonard, Inc., New York, 
wines, and Canaday Cooler Co., New 
York, water coolers, have appointed 
Thomas H. Reese & Co., New York. 
Magazines and newspapers are being 
used for the first account; newspa- 
pers for the second. 


Quinby Has Contest 


An Altitude Guessing contest is 
being conducted in Boston by the 
W.S. Quinby Company, packer of La 
Touraine coffee. Contestants will 
guess the altitude of a plane as it 
passes over a designated spot in the 
city at certain times. Large space 
|} is being used in local newspapers to 
contest. 


| promote the 


AGFA HAS GOLD 


ideal relaxation can be ob- | 


|will be classified as to type and 
|“made available throughout the dura 
tion of the contest for directors of 
all Hollywood producing companies.” 

The company has provided dealers 
with lists of questions which will be 


’ asked, with the proper answers. A 
few samples: 
ITS CINDERELLA “Do I have to be beautiful to wiy 
a prize?” 


“No. Directors are looking { 
‘types’ as well as beauty. Their 
lections are based on ‘personality,’ 


Snapshot Contest to Make! sections are based on ‘pe 
individuality,’ ‘character. 
New Movie Stars | “What kind of snapshots should | 
|take?” 


“Take one 


full-face; one this 
quarters view; one profile and « 
full length. Any others taken can 
be posed in natural positions.” 


Binghamton, N. Y., April 12.—A 
hunt for “undiscovered screen stars” 


will be launched May 1 by the Agfa 

Ansco Corporation. Since the con-| Contestants may send in pictures 
test, to run to Sept. 15, will be de- of friends or relatives, provided two 
cided by photographs to be sub-|@ditional Agfa film cartons or 
mitted, demand for Agfa camera film] S!miles are sent with snapshots of 


No | each subject. 

The heavy 
the contest 
questions as, 
ered star?” and “Are you a villain?” 


is expected to reach a new high. 

less than 10 million snapshots will 

be entered, the company believes. 
Five of the victorious contestants 


advertising to support 
will ask such alluring 
“Are you an undiscoy- 


will actually be sent to Hollywood : ; 
and will receive the opportunity to | Fach will contain a photograph ol a 
meet motion picture directors. At|™asked individual of either sex. The 


question “You?” 
identification. 


of the winners will be fea- will be the only 
tured in a motion picture, by ar- 
rangement of Agfa Ansco Corpora-| A large quantity of tie-up mute- 
tion with Monogram Pictures. rial has been provided dealers, so 
Twenty-five runners-up will get that they may readily identify them- 
free screen tests in their own cities. |S¢lves as a source of supply for Agta 
Twenty-five Ansco movie cameras film. 
will be distributed in the contest.}| Both magazines and newspapers 
All snapshots will be classified and| W!!l provide the spark which will 
nade available to Hollywood, accora- | Start the stream of humanity moving 
ing to the company, while every en- to dealers’ stores. On the magazine 
trant in the Agfa test will also re-| list are Liberty, Modern Romances, 
ceive a personal casting report. Modern Screen, Photoplay, Radio 
The contest centers around deal-|S!@7s, Shadoplay and True Story. 
ers, since the “official rules” may be The newspaper schedule provides 
obtained only from them. One empty oo the use of 44 newspapers in 30 
cities, 


least one 


16 mm. Agfa Film carton or fac- 
simile must accompany each entry. a * 
Opens Casting Office Names M. od Mogensen 
The company has opened a “cast- Lodi, Cal., Daily Sentinel, a trl 


ne © y si q 1 to a 
ing office’ at 6331 Hollywood Blvd., pg gon = en 1934 


Hollywood, Cal., as the first step in| anq has appointed M. C. Mogenser 
the campaign. All snapshots are to|@ Co.. national advertising represen 
be sent to this address, where they | tatives. 


Apropos of his fifty-fifth birthday recently, the 


sage Don Marquis remarked: “| am more interest- 


At 


twenty-five or fifty-five, everybody feels the same 


ed in myself than | am in anyone else.” 


way. No one’s problems are more important to 


And 
that's why the new Personal Problem editorial 
theme of PHYSICAL CULTURE Magazine has 
been a natural—the explanation for the continued 
More than a 
quarter of a million families are now buying 
PHYSICAL CULTURE Magazine every month 
for practical, authoritative advice upon their own 
personal problems. The pages of PHYSICAL 
CULTURE Magazine teeming with practical 


advice for this growing, alert audience offer you 


you than your own personal problems. 


increase in its newsstand sales. 


exactly the “right ad-atmosphere” for your sales 


message. 
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ADVERTISING AGE 


A 


NAL MLAGAZINE 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1932, 1933 and 1934 


Afhliated Products Group 
American Chicle Co. 
American Hard Rubber Co. 
American Tobacco Co., The 
Anheuser-Busch, Inc. 
Armand Company, The 
Armstrong Cork Co, 
Auburn Automobile Co. 
Babbirr, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Co. 
Borden Co., The 
Bourjois, Inc. 
Bristol-Myers Co, 
Brown & Williamson Corp. 
California Fruit Growers Exchange 
Califorma Packing Corp. 
California Walnut Growers Ass’n. 
Chars Corporation 
Chesebrough Mfg. Co., Cons’d 
Chrysler Corporation 
Dodge Bros. 
Plymouth 
Church & Dwight Co. 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Super Suds 
Palmolive Soap 
Congoleum-Nairn, Inc. 
Conklin Pen Co. 
Corn Products Refining Co. 
Corning Glass Works 
Cory, Inc. 
Crosley Radio Corp., The 
Curtiss Candy Co. 
Dennison Mfg. Co. 
Pontde Nemours&Co., Inc., E.1. 
tastman Kodak Co. 
Elgin National Watch Co. 
| ndicott Johnson Corp., The 
inna Jettick Shoes, Inc. 
thy! Gasoline Corp. 
Florida Citrus Exchange 
erties, Inc., E. 
ngidaire Corporation 
neral Cigar Co, 
veneral klectric Co. 
eral Foods Corp. 
Kran Cereals 
Calumet Baking Powder 
Jell-O 
Maxwell House Coffee 
Post Loasties 
eneral Mills, Inc. 
eneral Motors Corp. 
Chevrolet Motor Co. 
lisher Body Corp. 
Oldsmobile 
Pontiac 
Buick Motor Co. 
\d Dust Corporation 
dman, Mary T. 
lrich Rubber Co., The B. F. 
woodyear Tire & Rubber Co., Inc. 
t einz Co., nm. 5. 
iills Bros. 
Hinze Ambrosia, Inc. 
ver Company, The 
ibigant, Inc 
binger Co., The 
imp Hairpin Mfg. Co., The 
dent Co., The 
rgens Co., Andrew 
nson & Johnson 
son and Son, Inc., S$. C. 
aufmann Bros. & Bondy, Inc. 
ellogg Company 
ator Corporation 


Kleinert Rubber Co., 1. B. 
Kolynos Co., The 
Kops Bros. 
Kotex Company 
Kraft-Phenix Cheese Corp. 
Larus & Brd. Co. 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Lehn & Fink, Inc. 
Leonard Refrigerator Co. 
Lever Bros. Co. 

inso 


Lifebuoy 
Lux 


Lux Toilet Soap 
Libby, McNeill & Libby 
Lipton, Inc., Thomas J. 
Luden’s, Inc. 
Maiden Form Brassiere Co., Inc. 
Mennen Company, The 
Model Brassiere Co. 
National Biscuit Co. 
Northwestern Yeast Co. 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Old Dutch Cleanser 
Pabst-ert Corp. 
Park & Tilford 
Parker Pen Co., The 
Patent Cereals Co., The 
Penick & Ford, Ltd., Inc. 
Pepsodent Co., The 
Philco Radio & Television Corp. 
Pineapple Producers Cooperative 
Ass’n, Led. 
Planters Nut & Chocolate Co. 
Pompeian Co., Inc., The 
Pond’s Creams 
Premier-Pabst Corp. 
Procter & Gamble Co., The 
Ivory Soap 
Camay 
( wy dol 
Quaker Oats Company, The 
R. J. Reynolds Tobacco Co. 
Royal Lace Paper Works, Inc. 
Royal Typewnter Co., Inc. 
Salada lea Company 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Sears, Roebuck and Co. 
Selby Shoe Co., The 
Spool Cotton Co., The 
Stanco, Inc. 
Standard Brands Inc. 
Chase & Sanborn’s Coffee 
Chase & Sanborn’s lea 
Fleischmann’s Yeast 
Royal Baking Powder 
Royal Gelatin 
Standard Oil Co., The 
Stein & Co., 
Sterling Products Co. 
Swift & Co. 
Quick Arrow Soap Flakes 
Sunbrite Cleanser 
Three-in-One Oil Co. 
Union Oi! Co. ef California 
United States Rubber Co, 
Utica Steam & Mohawk Valley 
Cotton Mills 
Valentine & Co. 
Vanity Fair Silk Mills 
Vick Chemical Co. 
Wander Co., The 
Warner & Co., Wm. R. 
Warren Corp., [he Northam 
Wartkins Co., The R. L. 
Young, Inc., W. F. 


What $16,000 buys 
in The American Weekly 


i page in color more than twice the size of 


other magazine page in the world... more than 


oc tamilies at a cost of about }4 cent per family 


- The attention of the entire family instead of 


a single buying factor. 


F you want to sell goods at the rock bottom 

advertising cost, The American Weekly is 
the Number One publication in this country. 

If you can afford to use only one magazine, 
concentrate every penny of your advertising 
funds in this Mighty Magazine and reach the 
greatest possible number of buyers at the low- 
est cost per buyer reached. 

This magazine has double the circulation of 
its nearest competitor, actually reaching more 
than five million families who live in the rich- 
est buying areas of the nation. 

The American Weekly market is big enough 
and rich enough to consume the entire output 
of the largest manufacturer in the United States. 

In the twenty-five most prosperous states 
in which 77° of retail sales is made, this mag- 
azine concentrates and dominates. 

If you can afford to buy only small space, 
buy it in The American Weekly and you will 
stretch your advertising dollar to the limit. 

If you can afford to buy full pages, $16,000 
will buy a four-color page, double the size of 
any other magazine page at a cost of less than 
1/3 cent per family. A schedule of 13 color- 
pages, appearing every four weeks during the 
year, will cost approximately four cents for 
each family reached. 

No other magazine on earth can offer you 
so much at so low a price. 


The Wide Editorial Appeal 


To understand why The American Weekly 
commands such an overwhelming following, 
you have only to examine the current issue. 
This magazine deals with life 1n all its glam- 
orous and exciting aspects. 
Its editorial pattern gives its readers intimate 


THE 


Greatest 
Circulation 


in the World 


ber ONE: 


details of the lives of real people. 

Science, religion, archaeology, astronomy, 
history, travel, natural history are found in 
the brilliant panorama of its thrilling pages. 

Its scientific authors are men who stand at 
the very pinnacle of their professions. 

Its absorbing fiction comes from the pens of 
America’s greatest writers. 

And the whole is an enthralling weekly tome 
arranged with skill and judgment by an editor 
who knows “‘what interests people and why.’’ 

That is why we say to you, even if there.is 
room for only one magazine on your advertis- 
ing list, concentrate your money in The 
American Weekly, the magazine that offers 
entree to the greatest family audience to be 
reached through any single publication. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world, It is distributed through 17 great Hearst Sunday 
Newspapers. In 529 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly con- 
centrates 68° of its circulation. 

In each of 93 cities, it reaches one out of every two families 

In 110 more cities, 40 to 50% of the families 

In an additional 157 cities, 30 to 40% 

In another 169 cities, 20 to 30% 


. . and, in addition, more than 1,680,000 families in thousands of 
other communities, large and small, regularly buy and read The 
American Weekly. 


Where can you spend your advertising 
dollar more effectively? 


Cock-A-Doodle-Doo 


The average circulation of The Amer- 
ican Weekly for the six months ending 
March 31, 1934, is in excess of 5,350,000 
—an increase of more than 400,000 copies 
per issue over the same period last year. 


“The National Magazine with Local Influence” 


nin Offices: Patmowive Bioc., Cuicaco... 
Generat Morors Bipc., Derrort . . 


Main Office: 959 Eighth Avenue, New York City 


5 Wintkrop Square, Boston... 753 Bonnie Brat, Los Ancetes.. . 


. 1138 Hanna Bipc., Citverann . . . 


222 Monapnock Bipc., San Francisco 


rot Marierta St., Artanta . . . 1270 Arcave Bipe., Sr. Lours 
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Self-Regulation of Advertising 
—Now! 


For many months ADVERTISING AGE 
has been presenting the case in favor 
et regulation of advertising by the 
industry, rather than through legis- 
lative action by the national govern- 
ment. Conceding the need for 
trol of a small amount of objection- 
able advertising, while at the same 


con- 


time not imposing undue burdens on 
the great volume of sound and legiti- 
mate advertising, AGE 
has urged that advertisers, agencies 


ADVERTISING 


and publishers throw their support 


behind an effective program of this 
character, 

We note with much 
Printers’ Ink, which 
fending its endorsement of the Cope- 
land bill, as amended, on the ground 
that vigorous regulation of advertis- 


ing is needed, has now come to the 


that 
de- 


interest 


has been 


eouclusion that action within the in- 


than 
In 


dustry is more important any 


which may be taken outside. its 
April 5 issue it said: 

“The thing cannot be done through 
the medium of enacted law. Federal 


and state agencies can punish a few 


crooks and wield the big stick in a | 


scare a semblance of 
decency into But the 
real work must be done from within.” 

We are glad to see the emphasis 


way that may 


some others. 


thus put upon the necessity for in- 
dustry action, as opposed to waiting 
for outside by 
legislation, to take control of adver- 
tising activities. We hope that other 
will get 


force, represented 


influential business papers 
back of the same idea, that advertis- 
ing interests have the responsibility 


for the establishment otf effective 
methods of controlling what, after 
all. is a small and relatively unim- 


portant volume of objectionable copy. 
ADVERTISING AGE canvassed the sit- 


uation at Washington and reported 
in the issue of April 7 that the 
chances of the passage of the Tug- 


well-Copeland bills, or any others de- 
signed to amend or replace the pres- 
food and drugs law, at 
sion of very 
Thus the danger of immediate legis- 


ent this ses- 


congress are remote. 
lation which might work a real hard- 


ship upon honest advertisers has 
heen removed for the time being, at 
That means that during the 
remainder of 1934 advertising inter- 
ests can work effectively to establish 


ad- 


least. 


the machinery for weeding out 
vertising which is dishonest or other- 
wise objectionable, and thus destroy 
of the have 
urged 


legislation considered by 


which 
the 


congress at 


arguments 
of 


most 
been in tavor drastic 
this session 

During the next few months there 
will be numerous conventions of ad- 
and publishers. 


Among them are the meetings of the 


vertisers, agencies 
American Newspaper Publishers’ As- 
the Newspaper 
Association, the 


sociation, Southern 


Publishers’ Ameri- 


can Association of Advertising Agen- 
cies, the Association of National Ad- 
vertisers, the Business 
Papers and the Advertising Federa- 
There will be time 
con- 


Associated 
tion of America. 
and opportunity during these 
ventions to give 
tion to the subject of how to remove 
the demand for adverse legislation 
through effective action by the indus- 
the impor- 

any these 


serious considera- 


This is most 


which 


itself. 
subject 


try 
tant 
groups can study at this time. 
ADVERTISING AGE believes that these 
profitably 
similar 


of 


be dis- 


and 


propositions can 


cussed at these other 
conventions: 

(1) A small section of advertising 
needs to be controlled for the good 
of all advertising and the public. 

(2) Effective action within the in- 
dustry will remove the greatest argu- 
ment in favor control of 


edvertising through the Tugwell bill 


of federal 


legislation. 


or similar 

(3) The elimination of objection- 
able advertising at the source—be- 
fore it is published—should be the 
objective of any program set up 


within the industry. 
(4) and 
advertising 


owners 
both 
oppor- 


Publishers other 
have 


the 


of mediums 
the 


tunity to provide machinery through 


responsibility and 


joint action for the identification and 
elimination of objectionable advertis- 
ing. 

ADVERTISING AGE has suggested 


heretofore that of publishers 


create special bureaus, equipped with 


groups 


the necessary personnel and facilities 
for passing on questionable copy in a 
sane, practical and scientific manner. 
They can then advise their members, 
as well as the field generally, of their 
action, thus making it easily possible 
for all publishers to obtain definite 
authority for the elimination of ob- 
jectionable copy. 

this 
the 
and 


of 
have 


make bureaus 


they 


In order to 
kind 


moral 


effective must 


support of advertisers 
agencies. Those who attack advertis- 
ing because of the publication of the 
wrong kind of 
that the advertisers alone are not in- 
publish 
the 


publisher, and, in most cases, of the 


copy must remember 


volved; no advertiser can 


copy without the cooperation of 
Hence the problem concerns 


just a 


agency. 
the 
part 


whole industry, and not 
of it. 
If advertisers that 


these 


make it clear 


demand action along 


if agencies endorse a program 


they 
lines; 
of effective control, and support pub- 
the estab- 
its 


organizations in 
lishment of 
tion; and if publishers 
assume the responsibility 
definitely 


lishers’ 
facilities for opera- 
themselves 
which 
presented to them, 
little danger of the 
future session of 


hill any- 


is 
now 
will be 
at 


of oa 


there 


passage, some 


congress, Tugwell or 


' thing like it 
i 


CREATING 
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"He'll like this one. 


—Toys and Novelties 


It's constructed for the more experienced and 


discriminating driver!" 


; Voice of the Advertiser 


Came This Cheer for 


Gasoline Advertising 
To the Editor: Here I come again 
with another sample of humorous 
advertising I have recently noticed 
in the newspapers for a gasoline re- 
finer. This copy is used by a small 
concern in this section of the coun- 
try with good results. It often ap- 
pears at the bottom of sports pages 
and seems to attract considerable at- 
tention. 

I don’t know what agency prepares 
the copy, but results are what count, 
and.this copy seems to get them. 

Hats off to Copy Cub and your 
“personal” column-——they look plenty 
from my desk away off here 

hills of Pennsylvania. 


good 
in the 


JAMES A, 
New 
vyvgey, 


And in the Same Mail, 
This Explanation 


Editor: I note with inter- 
news item, in the April 7 
issue, on the irregularly shaped copy 
used for gasoline advertising on the 


LOCK HART, 
srighton, Pa. 


To the 


est your 


west coast. 

I note also the explanation given 
by the Lord and Thomas executive 
that this radical departure from | 
newspaper convention was done to 
create More attention value, 

About a month ago we released a 
newspaper campaign of small space 
for one of our accounts which pecu 


liarly is also a gasoline account, four 
advertisements which at- 
tached. We also break 
away from neWs- 
paper space because 
realized = that our 
called for the consistent 
space it 


ot 
decided to 
the conventional 
reculations 


are 


we 
since program 
use of small 
Was necessary for 
ate a type advertisement 
that would command attention 
ever it Was placed on the page. 

We have found that although we 
are using only 11!, inches, neverthe- 
less our advertisements specified for 


us to cre- 
of small 


wher- 


sporting page position have a great 
deal more attention value than were 
the same space utilized in the ver- 
tical column. 

We also were able to get expres- 
sive action into ‘these small ads 
which would have been impossible 
by the use of the vertical column 
space. 


Although this is a departure from 


newspaper convention we have had 
only one paper on a list of selected 
Pennsylvania dailies that refused the 
advertisements. 

We bring this your attention 
because it looks as though we were 
Planning our campaign about the 
same time as the Pacific coast agency 
—both attacking their problem from 
the same angle--and neither one 
knowing the other was doing it. 


to 


Ray M. 
Thompson Advertising 
Youngstown, O. 


THOMPSON, 


Agency, 


_ ee 


Absorene Serves Many 


in Strange Fashion 

To the Editor: Well, the 
chuckle is on For ever 
since Rough Proofs has appeared in 


at last 


me, years 


ADVERTISING At I've chuckled at 
Copy Cub’s bright squibs darted at 
other advertisers, but lo and behold, 
your) March 381° issue contained a 
“deadly” thrust at me. 

Il refer to the item about giving 
children a can of Absorene to play 
with, ete. Of course, you made it 


ridiculous by omitting the reference 


to using it as a “modeling clay.” 


No exceptions are taken to this 
pleasantry, even though I may be 
responsible, but I am wondering 


Whether Copy Cub has any idea of 
the number of advertisements for 
Absorene that are actually written by 
the dear public. 

For years we've been besieged by 


Information 
for Advertisers 


The following documents may be se- 
cured without charge by any national] 
advertiser or advertising agency from 


the companies sponsoring them, or 
through ADVERTISING AGE. 
No. 585. Behind the Charts. 

Lives up to its billing as “some 


facts presented without charts about 
the preference for NBC facilities by 
the bulk of big radio time buyers 
Contains also a number of adverti 
ers’ case histories. Published by Na- 
| tional Broadcasting Company. 
No. 586. Market Facts 
Spokane Country 
Northwest. 


About 
the 


the 


and Pacific 


A comprehensive and complete 
market data book on the Spokane 
and Pacific northwest market, pul 


lished by the Spokane Review-Chron- 
icle. Replete with maps and charts, 
and tab-indexed for quick reference, 


No. 587. Thin Papers by Esleeck. 

A catalog containing samples of al] 
types and colors of thin papers man- 
ufactured by Esleeck Mfg. Company. 
Also contains many samples showing 
how various papers in the line are 
used for letterheads, forms, stuffers, 
etc. 


No. 


An analysis of the amusement in- 
dustry, called “the fourth largest in- 


588. The Amusement Industry, 


dustry in the world,” and of the 
Dlace in that industry of The _ Bill- 
board, Contains much information 


on the size and extent of the market, 
well as on the circulation, edi- 
torial content, ete., of The Billboard, 


No. 568. the 

Market. 

The small town market was first 
out of the depression because of the 
new Government money it received 
through farmers, according to this 
analysis by Household Magazine. 
Under the terms of the Agricultural 
Adjustment Act, it reports, over 
$800,000,000 in reduced production 
payments will be circulating in smal! 
towns in 1934. 


as 


Selling New Money 


No. 578. Time—Today—Tomorrow. 

An unusually effective brochure 
illustrating the results of scores of 
reader tests on Time. The unique 
maps not only point the necessary 
morals, but also lend decorativeness 
to the volume. 


mothers and even teachers to put 
Absorene up in convenient packages 
as a children’s modeling clay, but as 
it would take a small fortune to put 
this specialty on the market, we have 
contented ourselves with  merel) 
mentioning this minor use. Just this 
morning a letter on this very sub- 
ject came in. In 1929 we ran a con: 
iest to find out what other uses had 
been made of Absorene, and the re 
sults were astonishing. 

Several other advertisements writ 
ten by the dear public are enclosed. 
It takes the observing user to detect 
hidden qualities or conveniences 
often overlooked by those too close 
to the article itself. 

HARRY MEYER. 


Vice-President, Ross-Gould Advertis- 
| ing Agency, St. Louis, Mo. 
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«PICK-UP 


STERLING: GASOLINE 


Speaking of Quick Pick-Up 
Have You Tried 


You'll Enjoy Buzzing Along the 


Highways and Byways with 
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__ THE DAILY NEWS PER- 
CENTAGE OF TOTAL ' 
GENERAL ADVERTISING* 
IN ALL CHICAGO 
DAILY NEWSPAPERS 


...in the percentage of TOTAL 


GENERAL ADVERTISING” in 


Chicago daily newspapers .. . in 


the years when smaller advertising 
budgets had bigger jobs to do. 


*Including Financial and Automotive 


F CHICAGO DAILY NEWS 


EVERY YEAR A YEAR OF LEADERS HIF 


McDEVITT CO., National Advertising Representatives, NEW YORK— CHICAGO —PHILADELPHIA—DETROIT—SAN FRANCISCO 
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Van Gunten New 
Space Buyer at 
Lord & Thomas 


Chicago, April 12.—Appointment 
of H. R. Van Gunten as space buyer 
of Lord & Thomas, effective April 
announced by that agency 
today. Lord & Thomas has also ac- 
quired the services of John Toigo 
and Arthur F. Marquette as account 
executives. 


15, was 


Frank A. Cuddihy, who has been 
director of markets and media, has 
resigned. He came to Lord & 
Thomas in July, 1931, from the 


Campbell-Ewald 
where he was 
and research. 
Mr. Van Gunten, the new space 
buyer, was formerly executive vice- 


Detroit, 
markets 


Company, 
director of 


president of the Dunham - Young- 
green-Lesan Company. Since the 
liquidation of that agency, he has 


been engaged in publication work. 
Mr. Toigo has been with the Chi- 
cago office of McCann-Erickson, Inc., 
for two years, writing copy on the 
accounts of the Standard Oil Com- 
pany of Indiana and Standard Oil of 
Nebraska. He formerly conducted 
his own copy research organization 
in Chicago. He was with the old 


WILL BUY SPACE 


H. R. Van Gunten 


John H 


es 2 


Dunham Company for eight 


years, later going to the Pacific 
coast. 

Mr. Marquette has been assistant 
to James W. Young, professor of ad 


the Chi- 


|}cago, for three years. 


vertising at University of 


| Francisco, 


Charles Daniel Frey Company, Chi- 


cago. 


Industrial Paper Starts 

The publishers of Diesel Power, 
New York, will issue with the June 
number a supplement, Diesel Trans- 
portation, which will later be a sep- 
arate magazine. The new paper is 
to be published as a result of the 
increase in the use of diesel engines 
in locomotives, rail cars, tractors, 
trucks, etc. 


Galvin Joins KJBS 
KTAB. San 
has joined 


manager of 
Frank Galvin 


Formerly 


KJBS, also of San Francisco, as an- 
nouncer and continuity writer, fol- 
lowing the resignation of Charles 


Parker, 
Radio. 


announcer, to join Mackay 


Campus Claims Agent 

Walter F. Dantzscher, recently 
production manager and contact man, 
Gilliams Service, Inc., New York, has 
accepted appointment as director of 
public information, Pennsylvania 
State College, State College, Pa. 


Two Name John Hunt 


The Louis K. Eckert Brewing Com- 


pany, Los Angeles, and = Miracle 
Chemicals, Ine maker of Miracle 
Rub Shampoo, Tonic, Hair Oil and 


For the last| Hair Life, have appointed John W. 
| year he has also been connected with | Hunt 


Company, Los Angeles. 


A-B-C 


| SIXMONTHS 
AVERAGE 


~ 290,121 
~ 239,639 


¥%& Ending March 31, 1934 


DES MOINES REGISTER 
AND TRIBUNE 


y& 27,513 increase over March 31, 1933 A. B. C. 


ANALYZE SALES 
OF DENTIFRICES 
IN NEW SURVEY 


Major Market Newspapers, 
Inc., Sets Potentials 


Chicago, April 12. — Based on 
manufacturers’ wholesale value, $36,- 
000,000 of dentifrices will be sold in 
the United States in 1934, according 
to a sales potential study and mar- 
ket survey just completed by Major 
Market Newspapers, Inc. As in the 
case of potentials established for 
other products, probable sales are 
broken down by cities and counties 
to allow sales and advertising execu- 
tives to set sales quotas. 

Since dentifrices are usually sold 
through jobbers, this is said to be 
first survey which indicated 
where the bulk of volume is con- 
centrated. It also reveals that denti- 
frice have increased at the 
rate of 4.8 per cent a year, compared 
with a population increase of 
than one per cent. 

The survey took investigators into 
2.000 stores selling dentifrices in 76 
cities. No less than 551 brands were 
found in retail outlets. Only 18, 
however, were stocked in 50 per cent 
or more of the cities surveyed. 


the 


sales 


less 


How Dentifrices Sell 


Figures developed in 
indicate the type of information 
made available in each of the 102 
cities in which Major Market News- 
papers, Inc., has members. Among 
13 independent druggists in Canton, 
Pepsodent was found to be the sales 
leader, with a weighted score of 30. 
Listerine followed with 29. Ipana, 
21; Squibb, 19 and Dr. Lyon’s 18. 

Among seven chain druggists in 
Canton, Listerine toothpaste led 
with a weighted score of 22, followed 


Canton, O., 


by Squibb, 17; Pepsodent, 14; Col- 
gate’s, 8, and Kolynos, 7. 
The picture changed again when 


three Canton department stores were 
investigated, Ipana being the leader 
with a weighted score of ten. Next 
came Pepsodent, seven; Squibb, six, 
and Colgate’s, five. 

Some highly interesting facts were 
secured in Canton, among other 
cities, on variation in retail prices, 
even among the same types of 
Pepsodent was sold for 37 
cents by one independent; 39 cents 
by one; 40 cents by one; 43 cents 
by two: 45 cents by three; and 50 
cents by one. Seven chain stores 
sold Pepsodent for 40 cents, accord- 
ing to the survey. 

Listerine tooth paste was sold at 
19 cents by one independent; 23 
cents by five; 25 cents by two. It 
was sold at 23 cents by five chain 
stores. 

Brand consciousness of consumers 
was another point discussed by the 
survey. In Houston, Tex., Peoria, 
lll., and Springfield, Mass., 99 per 
cent of consumers ask for dentifrice 
by brand, according to reports of 
store owners. At the other extreme, 
only 62 per cent of those in Dayton, 
O., demanded a_ specific brand, it 
was reported. 

The multiple 


stores. 


correlation method 
under which the dentifrice po- 
tentials, among others, were estab- 
lished, was applied by Prof. L. O. 
Brown, of Northwestern University. 
This system of establishing the re- 
lationship between variables has 
been employed since the 19th cen- 
tury in other fields and has been 
used in advertising by some _ out- 
standing firms for several years. 

In using this system, the factors 
Which have a bearing on the sale of 
any commodity are determined. 
These factors vary with each prod- 
uct. In the case of dentifrices, plus 
factors were found to be total popu- 
lation, income tax returns per 100 
persons, and per cent of urban popu- 
lation. Minus factors were illiter- 
ates per 100 persons over 10 vears 
of age, and negroes and other races 
per 100 persons. 

From data, Prof. 


these Brown 


evolved this general formula for the 
United States, on which he might 
proceed to set sales potentials: .1172 
times population, plus .3132 times 
urban population, plus 6.149 times 
income tax returns, minus 3.3810 
times number of illiterates, minus 
.7760 times number of negroes and 
other races. This formula was ad 
justed to geographic regions, be 
cause of the large variation in pe) 
capita consumption of dentifrices in 
various parts of the country. 
California at Top 

This variation is indicated in a 
control series which was established. 
According to this table, California 
leads the country in per capita con. 
sumption. Mississippi is at the bot- 
tom of the scale. 

The multiple correlation systen 
as applied by Prof. Brown, has proved 
sound in actual practice, according 
to Major Market Newspapers. His 
forecast of electric refrigerator sales 
in 1932 was only ten per cent off, 
and this error did not disturb the 
value of the system in making mer- 
chandising plans and allotting quo- 
tas, it is asserted. 

The dentifrice study is the latest 
in a series which has included gas 
stoves, washing machines, vacuum 
cleaners, dog food, soap, swimming 
suits, automobiles, shaving cream 
and household paints. 


. . 

Issue Shipping Paper 

Albert J. Porter, former editor of 
Shipping Register, and Ben H. Fos- 
ter, formerly business manager of 
the same paper, will publish a weekly 
called Western Transportation, San 
Francisco, starting May 5. As offi- 
cial organ of the Pacific Traffic As- 
sociation, the new magazine will de- 
vote itself to news of interest to 
shippers and carriers. 


“Greatest mental tonic 
I've ever found!” 


“Conditions had me licked,” writes 
a sales manager. “Our business is 
forging ahead, but the uphill climb 


had about sapped me of all 
strength and confidence. Then I 
read ‘FIGHT. Man alive, what 


punch you’ve packed into those 
pages! You yanked me out of my- 
self—out of the morass of de- 
spondence—on to the plains of 
determination — up the peaks of 
enthusiasm to a_ point where 
POWER pulsed through my every 
heartbeat. Every man and woman 
in’ America—rich or poor, sick or 
well, busy or idle—should read 


this book!” 


By DAVID H, COLCORD 
| Author of “YOURSELF” 


This nationally acclaimed writer was never 
more inspiring than at present As a busi- 
ness man himself, ‘‘on the firing line’ for 
years, he knows exactly what you and I are 
up against. and he gives us the tonic we need 
Rich, gold-stamped, suede-effect black bind- 


ing—-an ornament for your desk or library [4''e 
You'll be proud of it! 

“My weakest salesman closed a $2,000 
order the day after I gave him 
‘FIGHT’!”’ 

Even ‘‘weak sisters’’ take new heart wh = 
thrilling battles of Franklin D. Roosevelt @re 
described in Mr. Colcord’s vital, throbbins , 

tinetive style! 
Read at OUR risk— 
SEND NO MONEY! 
We do not WANT you to have this bool 
less it helps you. You be the judge: 
coupon—then rush it to us TODAY. 


Mail this coupon at ONCE! 


_—oo 
ee ee eee 


The Gorr Press, Dept. 24 


2619 North Ashland Avenue, Chicago, Iilino!s. 
Let’s see the book ‘‘FIGHT.”’ I will pay post 
man 75e plus postage when it arrives—rest’ | 
ing the right to return it within 5 days it 
receive my 75c AND ALL POSTAGE. Bu it 
it is as good as you say, money can't buy * 
back! 


Read 
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CHICAGO AMERICAN 


Total Advertising 
for the first three months of 1934 


GAINED 
97,199 Lines 


or 34.3% over 1933 


For the same period, the second 
evening newspaper gained 


225,667 .Jines.-or 8.4.°_ 


—of further interest to Advertisers 


Average Net Paid Circulation 
for the first three months of 1934 


460,153 
a GAIN of 


more than 24,000 Copies over 1933 


eitiac: | | = ER ee 


< hee gs = he vhs Phe. “Wae,y Ort SRP Pe re ee Se eee Se aa Say! a ee Re et ee SE! SEER | a5 a OO oe es e: by Bite i ae -  P . boa PP ey Pe ee et - > wae i a : e 4 Ms ' aa ae er se " cs 
ie 40 eo om Bee ~ era cua : : : 7 Sate rote = z nf Saas J ‘ roe o in * é * , * : a & = Pr os o 
Ce ’ , Lak a = tg ee ‘ ‘. ee “ A * . ‘ » Pa mer ‘ : % 4 b ‘ a $ i Mi 
vi . ae se . 
; a 2) 
3 a 
5 Tie’ Gat 5 
2 SS ee Se 
LL fee es 
as. 
+ 
ee 
7 Be. uae 
: ele 
2 
‘ 
eer. 
+A tent 
pate on 
aes | 
5 athe Y 
Pao fiw 
a ee 
ager 
pee cae Pia 
ee 
: ee 
. die 
4 
Bint eee 
Pipe rin 
aie, | oar Pa 
fear se 
am ee, 
Bek 
a iy 
eae N 
we eres 
Fig. 
Eat Cates Pow pa 
Rien i 
Oe ge ee 
ie aah “eh a 
een ae 5 
errs 
foley 
* yee 
te 
’ cae See 
7 we ie 
Rear el 
mart re 
J ut 
7 - ge eae 
. SRS 
er a Ae 
eee 
5 ae ya 
Ai cas te 
Uy ee : 
are 
ieee 
ta 
mo. 
gt ails 
e eee : 
ES Geen 
: ai gees 
al laa rly he 
wiped tes 
Ne oe 
Toe Gane 
eee ee? 
ccna 
yoy os 
eee 
Gay) 
| aR ¥ 
A . 
Seas 
> 
Re 
eK 2 
¢ 
el 
a, gee 
ee ee 
; 7 
ee 
arr a 
Tas an 
‘ea 
Sn 
« “See 8 
Be ty 
ee 
aed 
oy, 
ake Mer 
Ea 
eRe, 
°° 
ae: 
ye 4 . 
= 
ars 
: = 
ie 
vas 
oa 
< ibe 
aaa 
She 
Piso 
ee 
oe. eee : 
: ss es 
a. i J D 
a ye 4 
PS be ‘oe ret) 
e a oeae te Se 
ey eo. ae 
a teow ae ee 
i _ ° a i 
| a Lea : 
eS ce 
ae pies os ‘ 
Z ae ae . 
—— 
— a 
) a 
aes 
=n & 
, .. 2 oC 
ee 3 
“s Be a oe 
- - 5 and 
° - ie 
La 
hyd ae 
. us es vd 
a 
ar 
ae 
tient oe 
ones aie 
age Sak 
F we fer ee 
veh | Bea 
ac. SS, 
B Fase eri 
SO. E+ eee f; . 7 sam er Pe! a 
(See, 2 Bes eee ae a eae St og ee Seen a Tees, age eae » g ae as ‘ 1 eae SORES. a ae CEA Yaar MUA eS NS ie te 3 : & Piet 3 at iy OS Mec coe Ta UE PPR eo Natt isha fa 
Pieter: = 5 Mile tevey e eae Care ee the a Stee eye eee } i ee , SA ciel ge Mae oa OT Oee mo ach TR gran Oe a ie ie ial Sle aa od etc ioe kes ce Se ee te i ee ME eS OR LY eee EEE pe ee ae Beales, 
me Np : Meeks Ware obese gs Aes oS See “eter ag eens ie, eee eRe RNA ge te a a ee ae eee <3. Uh paper ea 9 etal OR To et Ns i ae ieee nae abe io deel. == ey be 
; Cae ae Py Pee eae ee wets) Mee rca ern tate a A TRC A ure mee ruts , S pemeti 5 ere ag se Peony eis a Sciam aie ties peers he SMR Ut od ate! 1 SSRN ds pce a ae TS eS een a Bie bg GN og ore rere Mes Mis) ae Seta . 
bs ageless ne See Nea ANE ES Peas ates Ag CPA an CE Ce Me eR” Se PEP area game c Soe hae ies MEE ce nt 2 RR Se) Ee Meee eee ge 
met 3 ea Ae” | cae a RAS eas a Sd gaa = J SR ee pS SIE) = ia et ace Re ere. oi a sae oie I Oe PRICE STS eh hl aS ee, RR RN CN tate SET Se See ister - 3 ee Pee at IA gee ey Sa eo fi 
= Be ope y Logs be ALOT = fe hl TE ee ee - ae a a ut ge tO ee SPR ee le i ph ve et Ne ie os a : ¥ ia fost Rie wae i ek) ; . ev See Shee Sees ‘ - 5 ea 2 d 
See ees me 8 = een teas Ani. © paseo Sb ie eer areas ae . LK : Sad) : pan ahd koe ae Peer gle Tipe sy i eee om es 7 ee rie i Pe teat ok P “ : 
sft eX bat ¥ ; 2 "Ae ss PRS Oy Ref, tt a Pee eee a ak atl ahd a7 P els 5 ae dake oe ON oe ieee ae Sule iS eat, eee AY =) 4 acy Vig Hie 14 


8 


es a « a 


ADVERTISING AGE 


April 14, 1934 


SELF-REGULATION 
URGED BY HODGES 


Cincinnati, O., April 12.—Business 
is holding back from widespread ex- 
pansion at this time through fear of 
unnecessary and restrictive legisla 
tion, Gilbert T. Hodges, chairman of 
the board of the Advertising Federa 
tion of America and member of the 
executive board of the New York 
Sun, told the Advertising Club of 
Cincinnati yesterday 

Mr. Hodges’ talk was delivered by 
telephone and amplifying 
from New York, the special hook-up 
including a second telephone line 
which enabled the speaker to listen 
in on the proceedings here, including 
the introduction by Curtis W. Van 
De Mark, past president of the club 
and chairman of the meeting. The 


take over the responsibility of pro- 
viding the consumer with merchan- 
dise information. 

“We have already seen, that if ad- 
vertising had no other purpose than 
to list prices and specifications, we 
would have to get along without it. 


Self-Regulation Needed 

“But we all know that adver 
tising has a much bigger job to 
do, It must educate. It must 
persuade, It must create demand. A 
mere catalog of information cannot 
do these things, and the interests ot 
society demand they be done. So it 
is up to advertising men themselves 
to regulate their practices so that 
they can continue to oppose outside 


| interference,” 


system | 


telephone facilities were arranged by | 


the Bell Telephone Company. 


Mr. Hodges cited the effect of the 
securities act as an example of the 
harm done through the tendency to 
reform things which have nothing to 
do with problems of economic recov- 
ery. With this legislation he classed 
the pending Tugwell-Copeland, Stock 
Exchange and Wagner bills. 

“The sooner these artificial haz- 


jards are eliminated, the happier 


“Some of the younger officials are | 


suggesting some highly theoretical 
notions about reforming our present 
process of distribution,” said Mr. 
“They claim competitive 
advertising is an economic waste, 
and propose that the government 


Hodges. 


business will be,” said Mr. Hodges. 
“Meanwhile, business must proceed 
with courage and confidence, put into 
execution vigorous merchandising 
plans, reinstate former advertising 
appropriations and re-employ its five 
million salesmen. When these things 


are done, we shall soon find our-| 
selves back to normal prosperity.” 

The speaker concluded with an in- | 
vitation to Cincinnati advertising 
men and women and business leaders | 
to attend the 30th annual convention | 
of the Advertising Federation of 
America in New York the week of 
June 17th. 


Gilmer Resigns to 


Return to Old Field $2 


Jack M. Gilmer will rejoin the 
McGraw-Hill Publishing Company 
New York, April 23 as eastern man 
ager of group sales. 

Mr. Gilmer resigned from the sales 
rennization of the business paper 
publishing firm last July to join the 
sales staff of Liberty, and has re- 
signed trom that publication to re- 
new his former connection. 


Thayer in Philadelphia 

Edwin F. Thayer, formerly sales | 
manager of the Pasadena studios of | 
KMTR, Hollywood, has been named 
manager of the central division, Re- 
tail Ledger Publications, Phila- | 
delphia. 


Shoe Account to Grey 


Dunn & McCarthy, Auburn, N. Y., 
Enna Jettick shoes, have appointed 
Grey Advertising Service, Inc., New 
York. Newspapers, magazines and 
direct mail will be used. 


completed, 


to 


TWO-YEAR 


sumer preferences for various trademarked 


Owners and major executives may 


survey showing con- 


commodities in these fields has just) been 


secure 


charts covering any of these fields by writing 


JOHN L. CLARK 


e*ehe Nation’, Se 
@ 


CINCINNATI 


This material is not intended for general mailing nor can it be used 
for advertising purposes. 


To Exeeutives 


interested in the.. 


GROCERY. 
COSMETIC, 
BEER and 
DRUG Fields: 


| 


| (food 


have been approved by the 
FOR ICE CREAM | Housekeeping Bureau will form a 
major appeal. These brands are said 


in National-Local Effort 


Appearance 
of the first advertisement 


has never before been extensively na- 
tionally advertised. 


$1,000,000 will be made by 


Dairy Products Company. 
up advertising will be done by the 
subsidiary 
companies and will enable full adap- 


This tie- | territory. 


market and promotional situations. 

Collier's, 
Housekeeping. 
| Journal, Evening 
Post and Woman's Home Companion 
comprise the magazine schedule. Full 
be em- 
The initial advertisement in 
Housekeeping runs two pages | 


the appropriation 
will be spent in newspapers. 
politan Sunday Newspapers, Inc., and 
papers 
will carry the full pages in four col- 
In addition, a long list of papers 


Metro- 


In The American Weekly, and also | 
in independent and syndicated news- 
papers, the local brand of ice cream 
other me- 
NDP brands 
and their territories appears. 

Karl B. Thomas, Ayer executive on 
Company ac- 
count, stated that the plan and scope 
conceived by 
Finneran, director of sales and 
Dairy. He 
was also unusually active 
dering many of the extra burdens in- 


national brand advertis- 
Mr. Finneran has just returned | 
trip to 
cities where he 
district | 
execu- 


conducting simi- 
lar meetings in more remote commhu- 


Salesmen Relied On 
Salesmen are being supplied with | 
an elaborate portfolio, the first ever | lish news bureaus in Washington. 
San Francisco, New Orleans, Miami, 
It outlines the plan fully, 


large win- 
dow displays, banners, mirror trims, 
dealer's door transfers, and other col- 
use, will 
feature the local brand. 
Because of the nature of 


| ness, 


pointed out, is in a unique position 
to do merchandising work. His nec. 
essarily frequent visits to the store 
give opportunity for carrying on the 

work continuously and effectively. 
In the copy, the fact that the 
tional Dairy Producers’ ice creams 
Good 


Na- 


to be the first to receive the bureau's 


approval. 


500,000 t0 Be Spent The Good Housekeeping seal, as 


well as that of the NDP, has a def 


nite place in all copy throughout the 
campaign. It will appear on 


lac 


tory-packed cartoons as well as bulk 


packages going into retail establish- 
series | ments. 
during the From the copy standpoint, one of 
summer and early fall is regarded as|the most interesting angles of 
marketing 


the 


campaign is its brand promotion. In 
ice cream, which, though|the national magazines, the 
years, 


forty 


brands of the subsidiary companies 
are not only listed but the territory 


in which each is sold is described. 


The campaign is sponsored by the 
Company. 
Magazines and rotogravure form the | 
| backbone of the campaign. This copy | will 
Ayer & brands. The local company’s agency 


Various Tie-Ups 


promote local flavors 


Tie-up advertising of various kinds 


and 


will handle this work. For example, 


esti-| Ayer is placing Fro-Joy tie-up 


this territory. One is on the 
England NBC network. Six 
stations will have separate 


local 


Hlome lions. 


Fewsmith, Ine., Cleveland; 


drox. 


Washington, D. C., April 12. 


tween 5,000 and 10,000 words 


was asked by Radio News Servi 
of America yesterday before the tec 


eral radio Commission. 


| programs of a half-hour weekly 
cidentally, these are not transcrip- 


copy, 


using black and white and rotogra- 
National | vure newspaper space in its 
In addition, Fro-Joy will 
use seven separate radio programs in 


sales 


New 


other 
tie-up 
a 


Among the agencies placing the in- 
dividual campaigns are Meldrum and 
J. 
Hamilton Advertising Agency, 
drox, Chicago; and McKee € Al- 
bright, Philadelphia, Breyer and Hy- 


R. 
Hy- 


Ask Changes in 


Regulations on 
News Broadcasts 


rotogravure - 


Modi 


fication of present regulations § to 
permit radio stations to broadcast 
world-wide news at the rate of be- 
a day 


c 
} 
t 


Rule 232, according to the appli- 


cant’s petition, now provides 


Clusively for transmission of 


shoul- 


for ice 


short 


wave communication facilities ex- 


hews 


for “publication by press agencies 
and newspapers” and “thereby 
vents use of these facilities for ser- 


pre- 


vice to the broadcasting stations.” 


dent of Radio News Service, an 


sales 


“ran smack into rule 232. 


repre. | 
London and Paris. 


transmit news items yzathered 


adver: | The plan, Mr. Johnson said, 
| 


periods of sixteen minutes 


it is such periods a day. 


Send for McCandlish... 


The story behind some ofthe most beautifully 
lithographed displays and posters in America !S 
that the buyer discovered that McCandlish makes 
a fetish of faithful reproduction, thus giving the 
poster the full advertising benefit ofall the beauty 
and color in the original finished sketch. For post 
ers of any size and for advertising displays, !t will 
pay youtosee orwrite A.R.McCandlish,President 


Ivan Johnson ot New York, presi 


affili- 


ate of International Radio News Al 
liance, presented letters from 2 
| broadcasting companies in support 
of the petition, and said Radio News 
organized a widespread news gatlier 
ing organization and was prepared 
to start service to many broadcast 
ing stations “two weeks ago,” 


but 


He said it was intended to estab 


is to 


inde- 


pendently of press associations 
broadcasting stations by short wave: 
to be broadcast to the public tor 


tal h 


the busi- There would be an average of tliree 


LITHOGRAPH 
McCANDLISH corrcearion 


POBERTS AVE. AND STOKLEY ST 


PHILADELPHIA PA 
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p MONEY SPENDERS, 


& 
’ 


Easily the year’s best bargain for 
anyone with something to sell... 


(y* CENT, spend it how you will, goes a long, 
“" long way these days. And nowhere does it go 
farther than in THE LITERARY DIGEST. 


for one penny, on the basis of a black-and-white 
page, THE Dicest delivers eight readers. Very few 
magazines deliver more readers per penny, no mag- 
azine delivers more profitable readers. It’s to your 
advantage to know why: 


|. The eight readers THE Dicest delivers for your penny 
have money — lots of it, as magazine readers go. 


They are the kind of people — professional and executive 
who have much to say about the buying of others. 


>. They see your advertising in THE DiGeEst at less cost to 
you than do the readers of most other magazines. 


'. They read your advertising in THE DiGest at less cost 


to you than do the readers of most other magazines. 
(These four statements can be checked in Dr. Daniel Starch’s 
‘atest report of Media Effectiveness. ) 


Well-to-do, influential, advertising conscious — 


they also respond to advertising. In several notable 
recent cases, THE DIGEST with 1,000,000 circulation 
has out-pulled, 2” total number of inquiries, magazines 
more than twice its size. 


Well-to-do, influential, advertising conscious, and 
responsive — they also buy products advertised in 
THE DiGest. In careful surveys of coupon returns 
for six manufacturers of high quality products, one 
and one-third direct sales through dealers were 
traced for every inquiry received. Reports of these sur- 
veys are available. 


Here they are then, proven money spenders — 
yours at the rate of eight for a penny, less than you 
pay for most magazine readers who may, or may 
not, have the interest, the desire, and the ability to 
buy. Can you think of a better way to invest your 
advertising pennies? . . . THE LireRARY DIGEST, 
354 Fourth Avenue, New York. 


oney Spenders § 


FORA 
PENNY 


NOTE THESE 
SPECIAL FEATURES 


x 
iw 


1 — 


2 U/L 


3 Saw 


They respond to Digest advertising 


4 


They buy Digest-advertised products 


A COMPARISON OF VALUES 


Number of page advertisements delivered today for 
every dollar spent in these representative magazines: 


in The Literary Digest . 420 pages 
in The Saturday Evening Post* . 380 pages 
in Cosmopolitan ** 370 pages 
in The Ladies’ Home Journal* . 300 pages 
in Time** 290 pages 
in News-Week** . 286 pages 


«Larger page size than Digest'’s **Smaller page size than Digest's 
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ADVERTISING AGE 


Deems Taylor, “Guinea 
Pig,’’ Rebels; Reports 


On Salesmen’s Faults 


New York, April 12.—Guinea pigs 
are not always docile creatures, 
Deems Taylor, opera composer and 
radio personality, revealed to mem- 
bers of the Sales Executives Club of 
New York in an address this week 
wherein he pleaded for laying out 
sales and advertising campaigns for 
the 19-year-old mind and giving more 
attention to service details that 
make for favorable word-of-mouth 
advertising. 

Mr. Taylor, humorously presenting 
himself as the little experimental 
animal in the address, which he enti- 
tled, “The Guinea Pig Rebels,” told 
how it feels to be sold, described 
salesmanship he has encountered and 
offered several pointed suggestions 
for the consideration of the sales and 
advertising executives attending the 
luncheon at the Roosevelt Hotel. 

“T thought it might possibly inter- 
est you to know how it feels to be 
sold, and what a rotten job some of 


you are doing. Now, of course, I’m 
not setting myself up as an expert, 
even though being sold, because 
every time I venture to criticize sales 
tactics or an advertising campaign 
one of my numerous advertising and 
selling friends comes back with the 
same answer: 

“Yes, but you are a man of excep- 
tional intelligence, and we are not 
directing our campaign at your type 
of person. If we did, we wouldn't 
sell anything.’ 

“IT may say that if the United 
States were populated 100 per cent 
by the type of people to whom the 
average advertising and sales cam- 
paign is directed, not a train nor an 
automobile would move, houses 
would burn down, and the whole 
land would go up in flames in 24 
hours, because it would be run by a 
nation of children. 

“Granted that some campaigns 
should be for the 13-year-old mind, 


I think you ought to go up to 19 
years sometimes. 

“When I look at some advertising 
copy that seems to me particularly 
foul, or listen to some selling talk 
that seems peculiarly idiotic, the 
sales manager or the advertising ex- 
pert always comes back and says, 
‘Yes, but that campaign raised our 
sales 45 per cent last year.’ 

“All I am saying is that if you 
had considered men like myself, 
sales might go up 75 per cent, be- 
cause you could take in an extra 
percentage that you ignore now.” 

Mr. Taylor prefaced his observa- 
tions on salesmanship by stating 
that he resides in the country, where 
salesmen not only use the telephone, 
but pounce on the prospect at his 
doorstep. His chief criticism was 
that salesmen are trained to con- 
sider prospects as types, rather than 
individuals and that they attempt to 
sell by formule which they have been 
trained to use rather than by intui- 
tion. 


Too Much Emotion 


“The chief fault with salesmanship 
today as it is practiced upon me is 
that it is practiced as a purely emo- 
tional art,’ Mr. Taylor said. “The 
average salesman considers himself 
a Katherine Cornell. 

“The idea is to reduce me to a 
quivering mass of emotion, where- 


| —— 


of excellence. 


The 


Forty and One 


OU hold a proof in your hand—a proof of a 

P. & A. production that’s destined to adorn a 
calendared sheet, a newspaper column. 

It’s a clean proof, because it’s made from a clean 
production, an electrotype for instance. 

Turn it over in your hand—and then turn this 


over in your mind: 


Back of that clean proof are forty distinct, neces- 
sary, skilled steps of production— 


And one standard of excellence. 


Ever think of that before? Forty steps in elec- 
trotype making —the forty steps you so frequently 
make us perform in record time—the forty steps 
it has taken us more than thirty years to learn and 
modernize. We’re downright proud of the ways in 
which these steps coordinate under the one standard 


Partridge & Anderson Company 


Electrotypes-Nickeltypes-Stereotypes-Matrices 


712 Federal Street, Chicago 


ARMOUR TURNS PACKAGE UPSIDE DOWN 
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Armour & Co. and Ben Nash have decided that glass-packed meats 
have been labeled wrong side up these many years, with the result 
that the tin cover, instead of the product, has been presented for 
the buyer's inspection. This example of old and new packaging is 
displayed at the Industrial Arts Exposition in New York. 


upon I will purchase. In doing this 
he goes through a ritual—a part he 
has learned. The difference between 
him and Miss Cornell is that Miss 
Cornell doesn’t betray the fact she 
is reciting a part she has learned.” 

Salesmen do not change their acts 
often enough, he asserted, and often 
fail to deliver the information most 
wanted. For example, three oil 
burner salesmen were totally unable 
to tell exactly how their individual 
product worked, how it differed from 
others, and how much it cost, he 
said. 

“When the doorbell rings,” he con- 
tinued, “and I open the door and a 
man advances, taking off his hat and 
holding it in position ‘A’ and placing 
the left foot in position ‘B’—just in- 
side the door—and says, ‘Mr. Taylor, 
how would you like to have an in- 
come of $238.25 per month for life 
after the age of 60?’ I know what he 
is selling. If he comes to the door 
and says ‘I would like to give you a 
present,’ I say ‘I don’t want any 
Fuller brushes today.’ 

“They don’t change their act often 
enough, and they substitute elo- 
quence for facts.” 

Mr. Taylor’s second point was 
“something a little more serious— 
the gap that seems to exist between 
the sales department and company 
policy, or public relations. 

“T suspect most sales departments 
and most advertising departments 
think that advertising is the same 
thing as public relations. Everybody 
is bent on selling me something, but 
nobody seems to care much about 
keeping me sold. You spend millions 
of dollars buying good will and you 
spend endless hours accumulating ill 
will.” 

Bad Impressions Abound 


Quoting a funny strip advertise- 
ment, he pointed out that people do 
mention goods favorably to each 
other, but they also tell friends never 
to buy certain brands. 

“This is advertising, too, and you 
have no idea how much of that kind 
you accumulate. It is not the fault 
of advertising departments. It is the 
fault of what, for want of a better 
term, we call ‘public relations.’ 

“It is a function I think adver- 
tising and sales departments should 
look into very seriously.” 

He described cancelling an order 
for a special bath tub because of 
blundering and delay in_ service, 
alibi-ing and buck-passing. 

The person who first realized what 
service and keeping the good will of 
customers means was Henry Ford, 
Mr. Taylor contended, who sold his 
Model T’s not because of lower cost 
and performance on a par with much 
higher priced cars, but because there 
was provided a complete repair and 
replacement service “within shout- 
ing distance’ wherever a breakdown 
might oceur. 

In slipping out of his adopted role 
as guinea pig, he complimented his 
listeners’ efforts to sell him, but said 


five per cent of those efforts might 
well be spent in keeping him sold. 

“Don’t forget that we can run to 
our neighbors. We have to express 
our emotions somehow. 

“I think one of the finest slogans 
in business, one of the truest and 
one of the most courageous, is that 
of the Packard Motor Company. I 
think all of you would be much hap- 
pier if you could honestly say, ‘Ask 
the man who owns one.’” 


Consolidate Two 
“‘Curtis’’ Papers 


In Philadelphia 


Philadelphia, Pa., April 12.—The 
Philadelphia Public Ledger, one of 
the oldest newspapers in the country, 
and the Sunday Public Ledger, both 
owned by the late Cyrus H. K. Curtis 
and operated since his death by Pub- 
lic Ledger, Inc., will merge with the 
Philadelphia Inquirer, a daily and 
Sunday paper which was bought by 
Curtis before his death, with Sun- 
day’s edition. 

For several years the Inquirer and 
the Ledger, morning and evening, 
were controlled by the Curtis-Martin 
Company. Later, to avoid confusion 
with the magazine interests of the 
Curtis estate, the name was dropped 
and the name Public Ledger, Inc. 
was applied to the latter, and Phila- 
delphia Inquirer Company to the 
Inquirer. 

The Evening Public Ledger will 
continue publication from the Curtis 
plant on Independent Square. 

The Public Ledger was founded iD 
1836 and reached its greatest heights 
under George W. Childs, who became 
its editor and proprietor in 1864. 
In 1912 Mr. Curtis acquired the pa 
per, later buying the North American 
and merging the two. Mr. Curtis 
purchased the Inquirer in 1930. 


Rastall of Commerce 
Department to NRA 


W. H. Rastall, for several years 12 
charge of that section of the bureau 
of foreign and domestic commerce of 
the Department of Commerce, which 
dealt with the merchandising of 
heavy machinery, has been appointe 
assistant chief of the capital goods 
section, research and planning div 
sion of NRA. 

Mr. Rastall is well known through: 
out the industrial advertising 4? 
marketing field for his work with the 
Department of Commerce. 


John Turnbell Joins 
Allen-Klapp-F raze 


John W. Turnbell has joined the 
New York staff of Allen-Klapp-F —_ 
Company, representing the Middle 
west Newspaper Lis*. & 

Recently with M. C. Mogenso? 
Co., Mr. Turnbell was formerly Wi" 
F. P. Aleorn Company for 20 year 
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ADVERTISING AGE 


April 14, 1934 


Norman Thomas 
Sees No Value 
In Advertising 


12.— 


pri- 


Atlantic 
Newspapers 


City, N. J., April 
would continue 
vately-owned and capitalistic even 
under the ideal Socialist state, but 
would have very little advertising 
revenue, 

That view from headquar- 
ters—from Norman Thomas, ac 
knowledged leader of the Socialist 
party and its candidate for President 
in the 1932 election. Mr. Thomas 
discussed his ideas here with an 
ADVERTISING AGE representative this 
week. 

“The people,” he explained, “could 
not afford to have their newspapers 
owned and controlled by the govern- 
ment. It would be necessary that 
they continue’ privately-owned so 
that they could continue to offer in- 
dividual, nonpartisan and 
tive criticism of the existing regime.” 


comes 


Asks Support for Tugwell 


As horrible examples to be avoided, 
Mr. Thomas pointed to the straight- 
jacketing and iron control imposed 


upon newspapers in Russia, Ger- 
many and Italy, “socialized” by the 
szovernments. 

“Advertising,” he said, “is largely 
useless and wasteful, and therefore 
would almost disappear. An adver- 
tising man himself told me he never 
had been able to find out the differ- 
ence between Socony and Tydol gaso- 
lines, if any. 

“Newspapers would have to live on 
circulation, plus contributions by in- 
dividuals. They would be more con- 
densed and more closely edited.” 


wish that President 
give Prof. Rexford G. Tugwell more 
support on the pure food and drugs 
bill. 

“The whole fate of that measure,” 
he said, “is a beautiful illustration of 
the power of the vested interests.” 


Jennings with F&E 


Dwight 
president 


W. Jennings, former vice- 
and director of Lord & 


Inc., New York. He will be the 


construc- 


executive on Coward shoes and other 
accounts, 


| Has New Food Account 
Badger & Browning & Hersey, 
| Ine.. New York, have been appointed 
iby Chas. F, Mattlage & Sons, Inc., 
New York, Honey Moon orange juice 
and You-All salad dressing. 


The Socialist leader expressed the | 
Roosevelt would | 


Thomas, has joined Fletcher & Ellis, | 


Breckon Starts Work 


on Canadian “Liberty” 


C. F. Breckon has been appointed 
to the Canadian advertising staff of 
Liberty, and will make headquarters 
at the home office in Toronto. 

Mr. Breckon’s rounded national 
advertising background has 
gained in 17 years’ experience in the 
publication, agency and manufactur- 
ing fields. For several years he was 
advertising manager of Gutta Percha 
|& Rubber Ltd. 


| Pick Paris & Peart 


| Jenkins Brothers, Bridgeport, 
Conn., have appointed Paris & Peart, 
| New York, to direct advertising on 
| Blue Target jar rings. Magazines, 
|farm papers and business papers will 
|be used. John B. Bissell heads the 


| group servicing this account. 


| Ayer’s New Account 

Assicurazioni Generali di Trieste 
e Venezia, Rio de Janeiro, Brazil, an 
insurance company, has appointed 
|N. W. Ayer & Son, Inc. The account 
will be serviced from the New York 
office. 


Names Hugo Wagenseil 

Globe Name Embossing Company, 
Dayton, O., has appointed Hugo 
Wagenseil Advertising Agency, Day- 
ton. Golf magazines will be used for 
| the client’s golf ball name embosser. 


been | 


| 
| 
| 


vy 
s 
4 


WITH RIPPLED WHEAT . THE 
MEW DELICIOUS 100% WHOLE 
WHEAT BREAKFAST FOOD 


—, 


WHEAT 


h. veakfast: Tood | ge 


ough bening fuller Revo camer drgeestininy 
Beemer berry’ Dont mee Oe 

to ry Ripped Wheat white yous grocer «ont 
fronurmng ne generous Maney ace Ofer! qup 


AOert wits Biecurt ComranT 


Four-column 
being run in selected markets for 


newspaper copy 

Loose-Wiles Biscuit Company, 

featuring a free trial package of 
Rippled Wheat. 


J. A. Brennan Resigns 


J. A. Brennan has resigned from 
Sound Pictures, Inc., Cleveland. 


Dont make her hunt for your 
brand...7e///er WHERE TO BUY IT" 


Prospects seldom comb the city looking for a 


certain brand. If it is difficult to find they usually 


accept “the next best 


Don't risk losing sales. You can easily—and 
inexpensively— tell prospects exactly where to buy 
your product. List vour trade mark in classified 


telephone books wherever your distribution war- 


rants. Below this your authorized dealers list their , " 39 rrreaunen oan a ina 
names, addresses and telephone numbers. Then in fr -1033 End darn of mens wary a 
your advertising you specifically refer prospects to 0679 1B beaut? ae F 
these “ Where to Buy It” listings. o258 Waterswar brimee i W SPAR 
Thus substitution is discouraged. Your dealers f 133 "*Waber the «5 
receive direct benefit from your national n-4293 UoLze «mle rHhM 
advertising. Pittsburgh Paints. Plymouth, «0380 Pittsburgh oe 
Premier Cleaners. L-O-F Safety Glass are 8308 aire. TA bo: 4009 
just a few of the “Where to Buy It” users, 890-3 Broom ait n-2708 


thing.” 


Trade Mark Service Manager, Amer. Tel. & Tel. 


— 


CLASSIFIED TE], 


>. . 
I aint—Retaij— 


Co.; 195 Broadway, New York (EXchange 3-9800); 
311 W. Washington St., Chicago (OFFicial 9300). 


GEAR SHIFT ON 


OUTBOARD BOA 
MOTOR FEATURED 


Detroit, Mich., April 12.—Caille 
Motor Company, which has been 
quiescent for the past year, is stag- 
ing a come-back through an extensive 
magazine and direct mail campaign 
in a concerted effort, principally, to 
build up its dealer organization, 
Featured in the campaign is an en. 
tirely new type of outboard motor. 

“The only outboards with gear- 
shift control,” copy states. “Troll in 
low gear—step out in high—start in 
neutral—back up or stop on a thin 
dime—it’s all the same to a Caille 
outboard with integral built-in gear- 
shift control.” 

Caille brings to outboard enthusi- 
asts, through this latest innovation, 
all the comforts and facility of oper- 
ation of the inboard boats, it is con- 
tended. A simple up and down move- 
ment of the steering lever, illustrated 
in the copy, changes the propeller 
pitch to give four outstanding fea- 
, tures: 
| “High speed forward. Snap the 
lever to its topmost position and 
you're away in “high” with split- 
second action. 


Outdoor Papers on List 


“Extra slow trolling speed. Drop 
the control down a notch to “low” 
and the exclusive Caille Balanced 
Power Head motor purrs along at a 
snail’s pace—without choking or 
stalling—for the last word in slow 
speed trolling. 

“Neutral starting position gives 
you neutral starting—whether at 
dock or at.anchor. Here’s a mighty 
big advantage long sought by out- 
board enthusiasts — exclusively of- 
fered by Caille. 

“Full reverse and power brake 
stopping. Flip the control as far 
down as it will go—from high, neu- 
tral or low—and get instant reverse 
and full power brake stopping with- 
out clash of gears or any wear and 
tear on the motor.” 

Advertising bears a picture of a 
girl clad in a bathing suit carrying 
the motor apparently without any 
effort. 

Copy is scheduled to appear in 
Boating Business, Field and Stream, 
Hunting and Fishing, Motor Boating, 
National Sportsman, Outdoor Life 
and Sports Afield throughout the 
summer season and will be supported 
at the beginning of the season with a 
newspaper campaign to be run in a 
number of select metropolitan 
ters. 

Harold Aarons, Ince., 
handling the campaign. 


Tipper Will Preside 
at Export Meeting 


Harry Tipper, executive vice-presi- 
dent of the American Manufacturers 
Export Association, will organize 
and preside over an _ international 
trade conference to be held June 19 
in New York in conjunction with the 
30th annual convention of the Ad- 
vertising Federation of America. 

Mr. Tipper has held positions as 
general sales manager of the General 
Motors Export Corporation, business 
manager of Automotive Industries 
and advertising director of the Texas 
Company. 


cen- 


Detroit, is 


Schmid and Heymann 
Name Donahue & Coe 


Julius Schmid, Inc., New York, 
drug sundries and Santro baby prod- 
ucts, and H. R. Heymann Company, 
New York, Brill’s E-Zee Freez 1c 
cream powder, have appointed Do2- 
ahue & Coe, Inc., New York. 

Magazines, newspapers, direct mé 
and trade papers will be used tor 
Schmid advertising; newspaper 
broadcasts and trade papers for the 
other new client. 


H. E. Bell’s New Work 


H. E. Bell, formerly advertisins 
and sales promotion executive with 
Birdseye Frosted Foods and Colgate- 
Palmolive-Peet Company, has joined 
Beverage Sales-Promotion Compal’: 
New York, beverage advertising SP° 
cialties, 


ail 
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The Chevrolet spec- 
tacular erected by 
Federalat Randolph 
and Michigan. Size 
of sign proper 148’ 
x 158’. Top of dis- 
play, 288 feet from 
ground. 


Lh Hour. CHEVROLET 


Chevrolet has contracted with Federal, through 
Campbell-Ewald Company of Detroit, for an elec- 
tric spectacular to blaze their sales message both 
night and day to 500,000 Metropolitan Chicagoans 
along Chicago’s “Skyline of Signs,” and toa twenty 
million bonus circulation during the coming 
summer months—twenty million people in attend- 
ance at the Fair. 


Once again, therefore, an important advertiser en- 
thusiastically endorses Chicago’s “Skyline of Signs” 
as a vital force in their advertising program. 


And once again an important advertiser gives 
Visible evidence of Federal leadership in the elec- 
trical advertising field. 
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National advertisers are getting the facts about 
Chicago’s “Skyline of Signs” because they are in- 
terested in driving home their sales messages to 
Chicago’s buying population —while it is on the 
buying path. 


And national advertisers—with the facts in hand— 
are joining Chicago’s “Skyline of Signs.” 


Ask for the facts about this new force in advertis- 
ing which enables you to get more sales in this 
sreat market! 


FEDERAL ELECTRIC COMPANY 
CLAUDE NEON FEDERAL COMPANY *< 


225 NORTH MICHIGAN AVENUE CHICAGO 


BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS - PHILADELPHIA — ST. PAUL 


Subsidiaries: 
CLAUDE NEON FEDERAL CO., SOUTHWEST 
Oklahoma City, Okla. 
Tulsa, Okla. Wichita, Kansas 


FEDERAL BRILLIANT CO. 
St. Louis and 
Kansas City, Mo. 
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Ianelli_ Tells 
Of Industrial 
Design Efforts 


Chicago, April 10.—The contribu- 
tion of the industrial designer is the 
power of lure and eye appeal, Al- 
fonso Ianelli, noted sculptor and in- 
dustrial designer, told the Engineer- 
ing Advertisers’ Association last 
night. 

He set up the industrial designer 
as that part of the craftsman of the 
Middle Ages that designed and 
fashioned the products as he made 
them by his own hands, and said the 
designer is bringing back that item 
of sales appeal which was gradually 
lost sight of with the development of 
machine production. 

Impressing upon his audience that 
the cost of redesigning a _ product 
need not necessarily be high, Mr. 
lianelli stated, that in a majority of 
cases the problem involved only the 
simplification of lines. He termed 
product design the practical applica- 
tion of art, and said the successful 
industrial designer is not merely an 
artist, but is a combination of the 
engineer and the aesthete, who must 


work with the engineering, cost and|rence Stanton. 


FOR MR. az/ MRS. 


lo flied you... 


the retail outlet. 


production departments for the best 
results, as the practical features of a 
product must not be sacrificed in the 
redesigning. 

The possibilities for adding a 
touch of beauty to modern products 
has been greatly increased by the 
development of new metals and ma- 
terials, such as stainless steels, chro- 
mium plating, Bakelite, Textolite, 
and others, as well as by the in- 
creased use of color, he said. 

“Even in the case of machinery, 
which is not sold through eye appeal, 
design contributes an inherent value 
which no manufacturer should fail 
to build into his product,” Mr. Ian- 
elli contended. 

Robert J. Vanderpoel, financial edi- 
tor, Chicago Evening American, fol- 
lowed Mr. Ianelli with a discussion 
of the business situation. Further 
recovery will come with a greater ex- 
pansion of the consumers’ goods in- 
dustries, which automatically will 
open the capital goods industry by 
needed purchases, he believes. 


Publicity for Games 


Modern Features, Inc., 330 West 
42nd St., New York, has been formed 
to render a _ publicity service on 
games, hobbies and leisure pursuits. 
Allen H. Seed, Jr., president, has as 
associates Edmund Leamy and Law- 


product 


Absorbs Liquor Paper 


Beverage Retailer and Wholesaler, 
New York, national weekly newspa- 
per of the liquor industry, has ab- 
sorbed Wine & Liquor Dealer News, 
formerly issued semi-monthly. 

M. E. Lerner, formerly of the lat- 
ter publication, has joined the adver- 
tising staff of Beverage Retailer and 
Wholesaler. The newspaper has es- 
tablished executive offices at 1819 
Broadway, while the plant remains 
at 148 West 23d St. 


Duffy and Bates Are 


Named Vice-Presidents 


Ben Duffy and T. L. Bates have 
been elected vice-presidents of Bat- 
ten, Barton, Durstine & Osborn, Inc., 
New York. 

Mr. Duffy is manager of the con- 
tract department. Mr. Bates is a 
group head and account executive on 
Continental Baking Corporation. 


Townsend’s New Job 


Hubert F. Townsend has resigned 
as an art director of Hanff-Metzger, 
Inc., to join the art department of 
Fletcher & Ellis, Inc., New York. 


L & F Offers Product 


Amphyl, a product of Lehn & Fink, 
is the newest entry into the disin- 
fectant and antiseptic field. It is 
priced at 25 and 50 cents. 


And remember too, that behind ING-RICH 
signs is an organization of artists that has made 


identification a fine art. We also main- 


tain a department for the production of standards, 


brackets, riggings and frames as an incidental 
part of ING-RICH service. 


Without obligation or expense of any kind 
on your part, we will be glad to prepare an 


Don’t trust to the memory 
of Mr. and Mrs. Consumer 
when they go shopping. They 


may be thoroughly sold on the merits of your 
product through your general advertising but 
they need an ING-RICH Porcelain Enamel Sign 
at the point of sale as a pleasant reminder. 

Remember that the memory of Mr. and Mrs. 
Consumer is short and that it is a long jump 
from the printed page of your advertisements to 
Remind them at the point of 
actual sale with a clean-faced ING-RICH Porce- 
lain Enamel Sign. Its colorful, eye-appeal always 
flags their attention and gets results. 


ING 


appropriate sign in actual colors for your inspec- 
tion and approval. Just send us the name or 
slogan of your company or product—we'll do 
the rest. 


RAM-RICHARDSON 


MANUFACTURING COMPANY 


Beaver Falls, Pa. 


ACHIEVES "MOTION" IN PAINTED DISPLAYS 
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Painted display in Cleveland for Cleveland Home Brewing Com- 

pany. The upper photograph shows the display as it ran for two 

oa prior to the introduction of Black Forest bock beer, the lower 

showing the transformation made the day the new brew was deliv- 

ered. Only a few changes were necessary to create the revised 
version. Ralph W. Sharp, Inc., is the agency. 


INDIANA BEER 
SIGNS BANNED 


Indianapolis, Ind., April 12.— In- 
diana brewers, importers and whole- 
salers of beer have agreed to remove 
all outdoor signs advertising specific 
brands of beer from retailers’ prem- 
ises by May 1. The voluntary agree- 
ment followed the issuance of a tem- 
porary restraining order obtained by 
the Allied Neon Signs Manufactur- 
ing Company in circuit court here 
preventing enforcement of the order 
of Paul Fry, state excise director, 
forbidding such signs. Mr. Fry had 
ordered all such signs removed, 
within ten days, on penalty of revo- 
cation of license. 

The excise director’s order, he ex- 
plained, was intended to prevent 
brewery control of beer retailers 
through the giving away of the signs, 
or similar concessions. Hundreds of 
such signs have been on display out- 
side restaurants, cafes and other beer 
retailing places all over Indiana. 


Follow Other States 


Mr. Fry in his order set out that 
retailers are permitted to display on 
the inside of their places signs ad- 
vertising particular brands of alco- 
holic beverages, but even these can- 
not be provided by the brewer. The 
inside signs, he said, must be not 
more than 22 by 28 inches in size and 
the retailer must be able to prove 
that he did not buy them below cost. 

The order was issued, he said, to 
“stop a repetition of a practice that 
was one of the evils of pre-prohibi- 
tion days and which could easily be- 
come a racket inimical to the indus- 
try and its regulation now.” The 
Indiana law, he pointed out, forbids 
brewers providing “furniture, _ fix- 
tures or equipment used in or about 
any retail place of business.” 

Similar action has been taken in 
Michigan, New York, New Jersey, 
Iowa and other states, Mr. Fry said. 
Brewery signs are not permitted on 
retail stores in those states, he de- 
clared. 


Publisher Moves 


Bookbinding Magazine has moved 
its offices to 1775 Broadway, New 
York. Arthur Freund continues as 
publisher. 


WHK Appoints Rep 
Free & Sleininger, Inc., has been 
appointed national spot. representa- 
tive for WHK, Cleveland. 


Whisky Cartons 
Redesigned for 
Feminine Trade 


New York, April 12.—Schenley 
Products Company, Inc., in announc- 
ing creation of a new art department, 
this week revealed preparations for 
extensive work in modernizing 
bottle, label and package designs for 
its spirits and wines. 

Two leading designers, Morris B. 
Sanders, Jr., and George Sakier, are 
in charge. Mr. Sanders, according 
to Harold Jacobi, president, heads 
the department while Mr. Sakier 
serves as design counsel. The de- 
partment’s first work will be the re- 
styling and redesigning of bottles, 
labels and packages. 

One of the reasons for the estab- 
lishment of the new department is 
woman’s increasing importance as 
a buyer of alcoholic beverages. 

“It is obvious,” Mr. Jacobi said, 
“that our industry, dormant for 17 
years, must catch up with other rep- 
resentative American industries in 
design, just as it is catching up in 
science. 

“A new influence—the woman’s in- 
fluence—is now felt, and it is natural 
that it should be recognized. I am 
confident we have in this country de- 
signers who can interpret modern 
needs and can create products that 
are distinctively American and have 
utilitarian as well as aesthetic 
value.” 

Mr. Sanders, both architect and in- 
dustrial designer, has had among his 
clients, Coty, Leo J. Uris, Ine. 
Palmer & Embury, Huller & Com: 
pany, Lightolier, Dunbar Glass, Bins 
and Bing and Prudence Company. 

Mr. Sakier is design counse! for 
American Radiator and Standard 
Sanitary Corporation and Fostoria 
Glass Company and was once art di 
rector of Harper’s Bazaar. 


Rickerson in Charge 
of Getchell Branch 


J. Stirling Getchell, Inc. New 
York, has opened a branch office i0 
Kansas City in charge of Karel Rick- 
erson, who was formerly with Camp 
bell-Ewald Company, Detroit. 

Other branches in the Getchell or 
ganization are located in Detroit, 
Los Angeles and San Francisco. 


Hartner with Agency 


Charles Hartner, formerly with 
Smith, Sturgis & Moore, Ine.. a 


joined Albert Frank-Guenther Lew, 
Inc. 
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Qaly a handful of books has ever reached the circulation that Cosmopolitan reaches month after month 
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are works of fiction. They re- 


arrange, they repeat, they Comfortable Victorians consumed their Yorkshire puddings, drank their 

tawny Port while thousands of little children dragged out a bleak existence 

| clarify the lessons of life, ” under England’s cruel Poor Laws. < Then Charles Dickens wrote “Oliver 
' Twist”... and an emotional hurricane of pity and sympathy wiped out in a 
said Robert Louis few years what centuries of calm knowledge and cool reasoning had failed to 

change. = Perhaps we are too close to GREAT FICTION today for us to see 

Stevenson the changes that it causes. But advertisers who realize the importance of an 


emotional background for their copy are instinctively turning to the magazine 
that provides the greatest amount of GREAT FICTION . .. to Cosmopolitan. 
62 advertisers who are using more space in 1934 than in 1933 are helping 
Cosmopolitan to substantial gains while helping themselves to greater sales. 


COSMOPOLITAN 
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April 14, 1934 


Plan to Enlist 


Children’s Aid 
for New Cigar 


Detroit, Mich., April 12.—A new 
type “open head” cigar will shortly 
be introduced by Mazer-Cressman 
Cigar Company, Detroit, who will 
use radio in Michigan, Ohio, Penn- 
sylvania, Oklahoma and New Jersey, 
in addition to extensive dealer win- 
dow promotional displays. 

The new cigar, which will carry 
the brand, Tennyson, which has been 
used by the company for a number 
of years, will, it is claimed by Harold 


Aarons, Inc., Detroit agency recently 


|made by 


appointed to handle the account, 
eliminate frayed edges, pulverized 
tips, unnecessary picking of 
and the characteristic unwindings, 
should the product be dry. The prac- 
tice of closing the heads to assist in 
retaining the moisture is no longer 
necessary, according to Mazer-Cress- 
man, with the current use of cello- 
phane for wrapping. 


Mention Six Brands 


With radio and 
forming the nucleus of the drive to 
reach the public, a concerted effort 
to “pep up” retail outlets will be 
means of direct mail and 
circulars. 

Six other brands of the company 
will also receive mention in the Ten- 
nyson campaign. They are: Humo, 


teeth, | 


window displays | 


| Florida Man, Dime Bank, Tom 
| Keene, Counselor and Hauptmans, 
many of which are nationally known 
“old-timers.” 

The radio theme, it is understood, 
will strike a new note in cigar ad- 
vertising. The appeal will be 
through the youngsters, according to 
the report, who will be encouraged 
‘to collect the cigar bands and ex- 
change them for any one of a multi- 
tude of school necessities such as 
pencil boxes, books, etc., and other 
attractive gifts. It is assumed, of 
course, that the youngsters will plead 
with “daddy” to buy the cigar with 
the valuable band. 

The radio program will be under 
the direction of Quentin Just, sales 
promotion manager of Mazer-Cress- 
man. 


Phillips and Allen 
Join Tennessee EHFA 

Formerly with Erwin, 
Co., New York, William B. Phillips 
has joined the Electric Home and 
Farm Authority, electrical appliance 
subsidiary of the Tennessee Valley 
Authority, as assistant to David Lili 
enthal, president. 

Forest Allen, formerly on the edi- 
torial staffs of the Memphis Press- 
Scimitar and the Knovville News- 
Sentinel, has been named director of 
press and publications for the EHFA. 
Headquarters are at Chattanooga. 


Corned Beef to Hoyt 


The Tupman Thurlow Company, 
Inc., New York, has appointed 
| Charles W. Hoyt Company, Inc., to 
direct advertising of Anglo Corned 
| Beef and Chatka Crab Meat. 


Two things are certain— 


y: form, is yours 
a 


World. sip... 
WITH OUR COMPLIMENTS 


The Chicago World's Fair will again attract people from the four corners of the earth 
and every State in the Union. 


for the asking. 


As a composite market, these millions of strangers are difficult to classify and equally 
difficult to reach, through most channels of local advertising. 


They represent influential members of the communities in which they live. Secondly, no 
matter what their local reading habits might be back home, they will recognize as an old 
friend the familiar Outdoor Advertising displays. 


Outdoor advertising is the only medium that will reach the 
$3,000,000,000 resident market plus the added millions of spend- 
ers from all other markets—at the single cost of local coverage. 


Plan now to capture this national market.—Our story, in booklet 


(General Outdoor Advertising Co. 


515 South Loomis St., Chicago, Illinois. 


FROM PAINTER 


Wasey &| 


TO PUBLISHER, 
KERNEY'S SAGA 


Trenton, N. J., April 12.—James 
Kerney, Trenton newspaper pub. 
lisher, who was forced by ill health 
to retire about a year ago, died Apri] 
8 at the Johns Hopkins Hospital in 
Baltimore. He was 60 years old. 

Mr. Kerney was publisher of the 
State Gazette, morning daily, th: 
Times in the evening, and the Times- 
Advertiser on Sunday. The story of 
his rise from a painter of wagon 
wheels to the position where he con- 
trolled newspaper publishing in 
Trenton and served as advisor to 
presidents is one of the romances ot! 
the publishing field. 

He secured his first job while stil] 
in grammar school and attended 
night school to learn stenography. 
After some time in commercia! 
fields, he became stenographer t 
William H. Koons, a newspaper 
writer, and from then on devoted 
himself to journalism. 

Advancing through reportorial and 
editorial positions, he became editor 
|of the Trenton Evening Times in 
| 1903, purchased and suspended pub 
lication of the True American in 
1912, and the same year acquired the 
Sunday Advertiser. He came into 
complete control of the local field in 
1925 by purchasing the State Gazette. 


Friend of Wilson 


A keen student of politics and gov- 

;}ernment, Mr. Kerney’s writing of po- 
| litical news helped greatly to build 
up his properties. After opposing 
| Woodrow Wilson's candidacy for gov- 
/ernor, he later became Wilson's 
staunch supporter and intimate 
friend, advising him throughout his 
terms as governor and President. 
The long association provided mate- 
rial for Mr. Kerney’s book, “‘The Po- 
litical Education of Woodrow Wil- 
son,” which is required reading at 
|/many educational institutions. 

Mr. Kerney served in France dur- 
| ing the war as director of the Amer- 
|}ican Committee on Public Informa- 
| tion, a post to which he was named 
by President Wilson. President Hoo- 
ver also valued the publisher’s coun- 
sel, and in 1930 asked him to join 
the commission to investigate condi- 
tions in Haiti. Mr. Kerney com- 
pleted his mission, despite the on- 
| set at that time of the long illness 

which ended in his death. 

| Mr. Kerney’s three sons, Thomas 
| L., James, Jr., and John E. Kerney, 
are associated in the newspaper pub- 
lishing property which was headed 
| by their father. 


| Tomlinson Associated 


with Wall Street Firm 


| Everett T. Tomlinson, Jr., who re- 
| signed as president of Doremus & 
| Co. Sept. 1, 1933, has joined Fenner 
| & Beans, New York, one of the lars- 
| est brokerage houses holding mem- 
bership in the New York Stock Ex- 
change. He will be identified with 
the department on public relations 
and advertising and with special in- 
_terests of the firm in America and 
Europe. 
Mr. Tomlinson joined Doremus & 
Co. at the close of the war as execur 
_ tive vice-president, succeeding to the 
presidency on the death of Clarence 
W. Barron. Under his direction the 
agency grew into an organization 
with five branch offices in leading 
cities in this country and represents 
| tives in 19 foreign countries. 


Stations Pick K-G 


| Kasper-Gordon — Studios, eopagon 
|have been appointed to represent te 


is 


following midwestern radio station 


in New England: WLBF, Kanses 
City, Kans.; KFBI, Abilene, Kans.; 
KGGF, Coffeyville, Kans.; WB' I, 
|Bay City, Mich.; WGES, Chicas 


sand WHBU, Anderson, Ind. 


| Select Wertheimer 
Advertising of Intourist, Inc.. Ne bed 
York, travel bureau for Soviet Rus 
sia, and Open Road, New York, 
travel paper, has been placed with 
L. D. Wertheimer Company. Mase 


: ; sed. 
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they all can’t buy in equal amounts... 
they all can’t choose by brand preference... it takes 
pocketbooks to move merchandise ... 67% of The 
Chronicle’s city circulation is in the “better buying area.” 


This Appreciation of markets gave The Chronicle: 


FIRST PLACE in National Advertising originating in San 
Francisco for the year 1933. 


FIRST PLACE in Women’s Apparel Retail Advertising for the 
year 1933 and the first two months of 1934. 


FIRST PLACE in the morning field in Daily Department Store 
Advertising for the year 1933 and the first 2 months of 1934. 


SAN FRANCISCO CHRONICLE 


The City’s Only Home-Owned Newspaper 
ADVERTISING REPRESENTATIVES 
WILLIAMS, LAWRENCE & CRESMER CO. 


ASSOCIATED NEWSPAPER COLOR, INC. 
Magazine and Comic Section Color Advertising 


THE TREND !1S TOWARD THE CHRONICLE 
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Burnham Joins Reese 

Rufus Bradford Burnham, for 
merly president of the Burnham Ad- 
vertising Company, and more re- 
cently account executive with Smith, 


Sturgis & Moore, Inc., has joined the | 
organization of Thomas H. Reese &| 
Co., Inec., as vice-president and di- 


rector of research. 


Lacquer Maker Appoints 


Sewall Paint & Varnish Company, 
Kansas City, Mo., has appointed Ar- 
thur R. Mogge, Inc., Chicago, 
handle advertising of Dural lacquer. 


Uses 10,000 Watts 


KRLD, Dallas, Tex., outlet of Co- 
lumbia Broadcasting System, will 
start operating on a full-time sched- 
ule with a power of 10,000 watts Sun- 
day, April 29. 


to | 


| 13th Exhibit of 


Advertising Art 
Opens in Gotham 


New York, April 12.—The 13th an- 
nual exhibition of advertising art 
will be opened here tomorrow night 
with a preview to which leading ad- 
vertising men have been _ invited. 
The exhibition will be open and free 
to the public on the 34th floor of the 


RCA Building from April 14 to 
May 12. 
Paintings, drawings, photographs 


and other forms of advertising art 
are included in the several hundred 
works on display this year. The 
period embraced is said to have wit- 


nessed a rise in artistic conceptions 
and execution in illustrated adver- 
tising. 

A feature of the show is the inclu- 
sion of photographs of famous men 
and women who, through advertise- 
ments, are familiar to people in every 
community. In passing upon works 
submitted, interest and educational 
values were considered, as well as 
selling force. 

The exhibition committee includes 
Charles T. Coiner, N. W. Ayer & Son, 


Inc., Philadelphia, chairman; Wil- 
liam T. Fink, Newell-Emmett Com- 
pany, Inc., vice-chairman; Elwood 


Whitney, J. Walter Thompson Com- 
pany; Claude H. Muller, McCann- 
Erickson, Inc.; Gene Davis, Young & 
Rubicam; Thomas Erwin; Dr. M. F. 
Agha, Conde Nast Publications, and 
Alexey Brodovitch. 


Anderegg Promoted 


R. H. Anderegg, formerly chief 
engineer, and later central division 
sales manager, has been advanced to 
the post of vice-president in charge 
of engineering by the Trane Com- 
pany, La Crosse, Wis. 


Omega Starts Campaign 


Emil Brisacher & Staff are releas- 
ing for Omega Shoe Polish Company 
the largest campaign on its white 
shoe cleaners ever run in the west. 
More than 20 leading dailies from 
San Diego to Seattle will be used. 


Stoddart to Hershey 


Alexander Stoddart, at one time 
with the New York Sun, has been 
appointed publicity representative of 
the Hershey Chocolate Corporation, 
Hershey, Pa. 


FAMOUS ‘DONT’ 
COPY REPEATED 
BY PROVIDENT 


Negative Appeal Brings in 
Best Results 


New York, April 12.—When a 
negative piece of copy outpulls al! 
other kinds consistently in cam 
paigns over a period of six years, i: 
must be good, and therefore is 
worth repeating, think executives ot 


; _ : 7 the Provident Mutual Life Insurance ¢ 
Company of Philadelphia. 

Such an advertisement, essentially 
the same as one written six years 
ago, is appearing today and Sunday 
in approximately 150 newspapers. 
Its superior pulling power has led to 
its use in every major Provident 
campaign since it was written. 

In its present version, it is neces- 
sarily slightly shorter than when 
previously employed in magazines 
The advertisement in newspapers 
this week is 200 lines. 

As originally written, it was an 
earnest effort to discourage persons 
with whom the company could not 
do business from applying for the 
“Provident Providor” plan of insur- 
ance. The company and its agents 
have frequently been embarrassed 
by applications from  uninsurable 
persons. 

Advertising therefore was made 
more selective to produce leads 
which can be sold. Sales people, 
working on commission, must be 
considered, for if they follow up lead 
after lead that cannot materialize, 
regardless of salesmanship, they lose 
enthusiasm. 

It Always Produces 

When the copy six years ago, con- 
trary to all expectations and pur- 
poses, outpulled all other advertise- 
ments Provident Mutual had run, 
officials were amazed. They tried it 
in subsequent campaigns and it 
always rang true with a higher per- 
centage of inquiries than all other 
copy. 

The message opens with an ap- 
peal not to clip the coupon “If you 
are over 55!” This is printed under 
a bold face “don’t.” A long para- 
graph further limits the field of 
readers eligible to return the coupon. 
It is thought that the challenge it 
embodies is largely responsible for 
its success. 

According to the fundamental rule 
of advertising, it is pointed out, this 
negative presentation should be “the 
worst kind of copy.” But it serves 
as a Vital illustration of the fact that 
some of the best looking and most 
carefully pre-measured (as to re 
sults) copy is insignificant when re- 
sults are in and compared with 
those of advertisements in which no 
especially high merit was seen be- 
fore their acid test. 

Current copy explains: 

“Since the first announcement of 
the Provident Provider we have had 
many thousands of requests for in- 
formation about this comprehensive 
retirement plan. We do not want 
anyone to be disappointed. The 
Provident Provider is not offered to 
men over 55 or to women. We have 
other policies or annuity contracts 
more suitable to their needs. Nor 
is the Providor available to men i! 
poor health or hazardous occupa 
tions. It is distinctly a selective con 
tract, and those who obtain it se! 
the full advantage of this selection. 

Marschalk & Pratt, Inc., is the 2¢ 
vertising agency. 


F. F. Chandler Dies 


Franklin F. Chandler, vice-pres! 
dent of the Ross Gear & Tool Com 
pany, died at his home in Lafayette 
Ind., April 6. Mr. Chandler, who 
was 57 years old, had been with the 
Ross company since 1923. 


Middleby Appoints 


Advertising of Joseph Middleby, 


and YOURS 


His eye is trained to create the things your eye enjoys— 
he is an architect. He sees and understands details that 
escape the attention of others. 


A full appreciation of 
his manifold problems has been acquired by the publish- 
ers of ARCHITECTURE through years of experience. el | 
They see eye to eye with him, and ARCHITECTURE 1e..- . oe {il 

eee |) |i 


is edited specifically to meet his many needs. Circula- 
tion stability attests the fact that ARCHITECTURE 


contains every month material indispensable to him. 
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@ OHIO STATE OFFICE BUILDING, 
COLUMBUS — This interesting 
building is featured in April 
ARCHITECTURE. The views shown 
give a clear idea of what has been ac- 
complished in its design and planning. 


@ HOUSE OF FRED K. LAPHAN—Above is 
shown one of three fine residences published in 
April ARCHITECTURE. Month after month the 
excellent examples presented serve as inspiration 
for architects interested in this type of work. 


@ FURNITURE FOR THE HOUSE OF TOMOR- 
ROW—Paul T. Frankl and Henry F. Bultitude, 
protagonists of the ‘modern" and “conservative” 
respectively, present their divergent views on 


furniture and interiors in April ARCHITECTURE. 


@ MODERN ORNAMENT—Seventy- 
five photographs of modern orna- 
ment, all grouped together for ready 


reference, 
Section" in 


make up the ‘Portfolio 


April ARCHITECTURE. 


HESE illustrations are just a sample of the 

interesting and diversified material in April 
ARCHITECTURE. Everything presented has 
been selected with care, then beautifully printed. 
The Editor's Diary continues to give its personal 
touch—lIntricacies of Tiling are discussed by W. 
F. Bartels—Architectural News in Photographs 
is a pictorial survey of projects here and abroad 
—The Architectural Observer contains odds and 


ends of interest to the architect—Still other 
items and illustrations in April ARCHITECTURE 
contribute their parts toward making an inter- 
esting, serviceable, and well-rounded magazine. 
Every thought and care is given to making 
ARCHITECTURE a professional journal that the 
architect can unfailingly rely upon . . . a fact 
well worth remembering when you are consider- 
ing the use of media in the architectural field. 


ARCHITECTURE 


Published by CHARLES SCRIBNER’S SONS, New York City 
TO KNOW ARCHITECTURE 18S TO USE 


| T 


Jr., Inc., Boston, maker of Midco Ice 
Box Freeze, has been placed 
Badger & Browning, Boston. 
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ADVERTISING AGE 


And here’s a Market 
of Two Million People 
with Money to Spend! 


HE Boston “Shopping District” is the fourth 

largest market in the country. It’s far larger 
than the “Boston” you'll find on the map. In fact, 
you won't find it on any map. 


For this is a market of People... people who live 
within the great network of transportation ser- 


“A Cheerful, Friendly Newspaper i 


vices which radiate from the closely concen- 993 


that would enter the home... 


trated shopping center of Boston, and who go 
there to buy. 


There are two million of these people... and 
they have money to spend. Records show that in 
one year the retail purchases made by this great 
“market” exceed a BILLION dollars! 


You can reach the “cream” of this market with 
the BOSTON GLOBE-—the paper that has held 
a unique place as Boston’s home paper for sixty- 
one years. 


> 


¢ lhe BOSTON GLOBE 


This was the Globe’s 
platform 61 years ago 
... Still is today 


More than half a century ago, 
General Charlies H. Taylor set as 
his goal the words quoted above, 
and ever since, every issue of the 
Globe that has left the presses has 
carried reading matter of interest 
and help to every member of the 
family. 


Because the Globe gets read at 
home where buying decisions are 
made, Globe advertisers get out- 
standing results. Globe readers are 


as much interested in news of the 


shops as in news of the day. The 
Globe treats advertising as ‘‘news"’ 
in its unusual make-up, and gives 
advertising equal prominence with 
editorial content. That's another 
reason why Globe advertising is 
effective. 


Look at the map at the right. 
“Boston” occupies only a compar- 
atively small percentage of the 
area shown. Yet this area is the 
territory that Boston merchants 
th lves have defined as the 
Boston ‘Shopping Area."’ 


And it is these same merchants, 
as well as many national adver- 


wooooer? 


found that it 
pays to concen- 
trate their advertising in this paper 
that reaches the homes of a vast 
group of people who want to read 
advertising, and have the money to 
spend for what they see advertised. 
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a mond, Ind., Palladium and Item; With Type Founders 
NBC Advances Cope Labor Group for Emanual Levi, general manager, F W. Hoch. author of “Stand- 
é Cope, former producer of isville Courier-Journal and red W. soca, auts yee 
pe a th gee Mr 41, has been pro-| Louis ; € “‘_ * hal jard Book of Estimating for Print- 
. 1e Carefree Carnival, ha: 2e oi N C d Times: Harvey J. Kelly, chairman, ere.” and many articles on printing 
a —- g ict Engst Aeeag—o e spaper ode A. N. P. A. special standing commit-| production, has joined the American 
% sm San —/ : . Type Founders Sales Corporation as 
r S T an , as bec > ASSISLt- | A l tee. . YI . ‘ : bs 
- gel gp Ranting Fy “sa Given pprova Labor representatives, named by | educational sales director. 
ail added new studios in the Hunter-| ae the NRA labor gees a = — — — 
= Dulin Bldg. Charles H. Howard, president, Inter- ° 
ogi a —__—— | Washington, D. C., April 11.—Gen-| national Typographical Union; Shu- Fase Rente te nen 
: 'eral Hugh S. Johnson late last week | ¢orq B. Marks, vice-president, Inter- ada Radio Slectric Corporation, 5 ae 
Appoints = “tl! . . jford B. Marks, . Jand City, N. Y., has ap-| 
J age naad oe y. C announced his approval of the mem-| national Printing Pressmen’s Union; st a ciltnen ‘srenban | j 
Julian <okenge Company, Co-|).. gesignate -epresent publish- | pawar y resi 4 -En- - “4 . vig M K t| R t 
lumbus, O., maker of Foot Saver bers designated to represen ™ : _| Edward Volk, president, Photo-En New York. Newspapers and maga- ennen | ncreases eTurns 
shoes. has named Aubrey, Moore &|¢"S and employes on the newspaper | gravers’ Union; Leon DeVeze, presi-| 9:16, will be used. : 
Wallace Chicago to handle its ad-| industrial board created to adjust la-| gent, International Stereotypers and —-— ——- b One-Third 
ee ety lbor e¢ -oversies arising under the| piectrotypers’ Union 
vertising account. | bor controversie Electrotypers’ Union. Ps 
g account. baecesnmiagn ny Sos New Agency for Venida poo 
° . Members selected by the code au- Rieser Company, New York, Ven- New York, April 12.—By making 
Savings Bank Appoints _| thority at a meeting in Chicago last Maland Made Manager |ida hair beauty products, has ap-| it easier for the reader to apply f% 
Seen wTER  BOvinEs ~~ Bsc |week are Merrill M. Lord, business} jy 6. Maland has been appointed | pointed Donahue & Coe, Inc., effective) samples wherewith he may 
ong gy nog mg eae ee | manager, Chicago Herald and Exvam-' manager of station WOC-WHO, Des! April 1. Radio and ergy aa termine by practical test the shay 
Ww “K ( é 4 5 at P : : . incips ; Ss P P : : 
woot nel »sdllaieiaitae iner: E. H. Harris, publisher, Rich- Moines. the principal mediums to be used. Jin, supplies best suited to his spe 
phe —— = = ee ani ————= | cific needs the Mennen Company 
cae + <i Saetionnde receiving an average return on mag t 
azine coupon advertising 331; per 
cent ahead of best results last year, 
The device used to accomplish 
this is the “skin tester kit,” featured 
since February. The copy contain- 
ing the skin tester offer is basically 
the same as that employed last year. 
: It discusses lather and_ brushless 
Electric Power shaving creams, and “which is best 
Production. . for you.” 
The skin test is used as a clincher 
for vigorous copy that slaps at other 
120 shave cream claims and makes a 
5 | eee Cc * strong point of the fact that men’s 
4 t s | ft of ar a skins differ. Some are dry, others 
ef ~~ i 1@ ap m t ¢ ee are oily, copy says, and while both 
Mennen products are ‘“whisker-wilt- 
1s ers,” one or the other may work 
110 e S better on certain individuals. For 
im Business the normal skin, the selection is a 
matter of convenience. 
e . e e@ ; The skin tester kit contains five 
Ei Adv ertising products: tubes of both creams, 
1600 along with samples of Mennen’s tal- 
100 cum for men, skin bracer and the 
POWER new double-edge razor blade which 
Advertising in is being tested. Despite the required 
payment of ten cents, executives ol 
the firm say the coupon returns run 
1575 unusually — high. Leading men’s 
90 : magazines are used. 
USINESS and business sentiment have been Bar “Sample Hounds” 
x . . W. G. Mennen, pictured among lab- 
; ¥ s. ric ‘ : 
Swinging upward for month Elect oratory apparatus, speaks tartly in | 
a power production, freight ear loadings, current copy on “no bunk or bally- 
1550 Pe . 4 hoo .. . I'll rest my case on facts 
80 5 ca automobile production, steel production, adver- hak Geone™ Gigli aaa GE die oan 
tising — all on the inerease. pon only if the prospect intends to 
> ° f: vee tting make the test, and flatly proclaims, 
bo Power equipment manutacturers are getting ‘no professional sample hounds | 
7) 1525 business now and are more aggressively going wanted.” | 
~ = ee, ‘ fe The upturn in the returns brought 
— 70 » 4 . — B “d « 1 « | 7 
0 after increased business. By word and action they by the skin tester kit, as compared 
> . . . - } Ane a a et ray Pe 
me) are responding to an active market and expressing with that of last year’s advertising, 
<< . . ‘ is due to a considerable extent to 
hs their confidence in sound business recovery. the fact that men are now invited to 
Oo 1500 One of the best indicators of all-industry ac- try out both creams, on the assump , 
+ ion that they do not know what 
~ 60 ee a 4 of lim! t ] ] 1 k ] | 
on tivity, electric power production, has been climb- type of skin they possess. } 
Ce ee S . ages ae ils ca = 
a ing since January. Industries everywhere are hit- In the previous campaign, it wa 
5 a 7 necessary for coupon users to guess, 
ting a faster pace. They are demanding more and if they did not know. Two coupons ) 
sae eee Pewee were included in the old copy. one 
-heaper er. x n he necessity for . eee | 
50 ee cheaper rr A POCRer of t f ) for lather and the other for brush 
dependable power is creating a widespread and less cream. Enclosure of ten cents 
° . with the coupon was required in 
j y i ‘ ; . : : 
growing market for power plant equipment i, tli oak din saxcted | 
POWER provides the most direct and effective three samples: the ialeum and skin 
1450 ee wt ° ; 7 . bracer as well as the cream. | 
40 means for searching out the responsive elements Sic Sees Gas fin te | 
a in this market. creased its advertising activities this 
3 Diserimi 4 P f{ . k J le year, mainly by more frequent i! 
; iscriminating manutacturers acknowledge sertions. Newspaper advertising is 
‘ <i =. 7 Ty. . a ¢ 
+ 3% these qualities by advertising in POWER. In the about the same in scope as last yea’. 
2) = oa 8 ° . i with the exception that next week 
30 > fy April issue, largest in three years, 147 advertisers Peek Selth anec an the ale three 
Lic were represented with 122 pages of space; 29 /nights weekly with a sports news 
<> f Se broadcast over WOR 7 to 7:15 p 
4 percent more advertisers and 36 percent more This feature replaces newspape! 
® space than December. advertising in New York. | : 
0 v= ° ° ° . Hommann, Tarcher & Sheldon ¢ 
2 | Business indicators point upward. May should rect the account. é 
= be a better month for effective advertising. camcenait 
= Color forms close April 23. Black forms close Audiola Radio Now Part 
: 1 orse 
April 24. of Fairbanks, M ‘s 
10 — Through an = arrangement col’ 
pleted this week, Audiola Radio Con t 
pany, Chicago, becomes a wholly 
owned subsidtary of Fairbanks, 
Morse & Co. The operations of U'© 
company will be expanded, it Is Uh 
0 |derstood, not only in the = ol 
. 4 ° ® ; ) an- 
re) : — es radio receivers, but also in the ays 
Ss 9 ° ~ > Bi utectues of electric refrigerators and 
a) = uu = < . S washing machines. ; - 
1 \G AS r = Mortimer Frankel will continue «® 
1933 2 are 1934 ——— 330 e 42nd w treet. New York, N, ¥. general manager of Audiola. 
Jones Transferred 
Archdale J. Jones has been gel 
ferred from the Washington to i 
San Francisco office of the Fam: 


Circle. 
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NO TRADE-MARKS 
ON GOODS MEANS 
NOBODY WORRIES 


Durstine Writes of Conditions 


In Russia 


Washington, D. C., April 12.—Prog- | 
ress and trade-marks walk hand in 
hand, and without one the other 
would not long exist. This is the 
moral of “A Nation Without Trade- 
Marks,” an article in the current 
issue of Nation’s Business, written 


by Roy S. Durstine, of Batten, Bar- 


ton, Durstine & Osborn, New York 
agency. 
Mr. Durstine brought out’ the 


point that consumer goods cannot be 
advertised in Russia, the locale of 
his story, and that even if such ad- 
vertising were permitted, it would be 
futile because of the absence of ade- 
quate distributive facilities. The ab- 
sence of trade-marks and advertising 
has resulted in complete indifference 
as to the quality of the product by 


those who make it, Mr. Durstine’s 
story indicates. 
He described a trip through a 


bakery plant by two visitors. The 
statements of the “specialist” in 
charge were interpreted by a guide: 
“‘She says that formerly condi- 
tions were deplorable in bread-mak- 
ing here in Russia. Most of the 
bread was made under very unsani- 
tary conditions, some in cellars and 
in other unhealthful places. Often 
the workers slept where they baked 
and sometimes they were diseased 
and they almost never washed. 


Everything Is Changed 


“‘*Now all that is changed. Here 
in this factory everything is sani- 
tary and supervised. The workers 
change from their own clothes into 
white uniforms after they have 
taken compulsory shower baths. 
Their health is inspected.’ ” 

Mr. Durstine’s story goes on: 

“*What happens to the bread when 
it leaves here?’ asked one of the visi- 
The guide repeated the ques- 
tion and received the answer. 

“*You see,’ she explained, ‘it is 
sent to different parts of the city in 
carts.’ 

“The Americans recalled an _ inci- 
dent reported by a friend that morn- 
ing. He had seen a bread cart which 
had collided with an automobile. The 
loaves were scattered in the mud. 
The driver was gathering them up, 
Wiping them off and throwing them 
back into the cart. 

“*“Where do they wrap the loaves?’ 
asked one of the visitors. 

“*Where do they what?’ asked the 
guide, 

‘Where is the protective wrap- 
bing of paper or cellophane put on?’ 


tors, 


Marking Not Necessary 


*"The loaves are not wrapped.’ 
“If they earried no label, perhaps 
were marked in some way for 
protection of the consumer. 
“Do they mark the loaves here in 
ny way?’ 

“‘No, why should they?’ 

To show that they were baked 
this lovely clean factory.’ 
**That’s not necessary.’ 
“*Then how does anybody 

makes the bread?’ 

They don't.’ ” 
lt is just as well, the remainder 
the story indicated. 

“ttverybody walked up five flights 

'o the top floor. A bare-footed wo- 

i worker was sweeping the dry 

into a cloud of flour and dust 

ich drifted into the troughs of 
th 


the 


know 


‘Let’s get out of here,’ said the 
erican.” 


\ bill has passed the Rhode Island 
ite and awaits action by the 
ise changing Labor Day from the 
to the last Monday in Septem- | 
Sponsors claim that the holi 
ends the resort business which 
uld continue through September. | 


Prenat | 
Move Labor Day? | 
| 


L. S. Kelly, J. J. Nolan 
Join “Sunday Mirror” 

Lawrence S. Kelly, formerly of Mc- 
Cann-Erickson, Inc., and James J. 
Nolan, previously with Frank Kier- 
nan & Co., have joined the advertis- 
ing staff of the New York Sunday 
Mirror Magazine. 

Both Mr. Kelly and Mr. Noland are 
widely known as agency media ex- 
ecutives. They will work in the New 
York territory. 


So-Tite Starts Drive 


So-Tite Mfg. Company, Chicago, 
maker of powder for false teeth, 
is using metropolitan newspapers 
in a new campaign. Edward H. 
Harris, account executive at Heath- 
Seehof Advertising Agency, Chicago, 
handles the account. 


Plastic Effect 
_ Now Obtainable 
By Photography 


(Picture on Page 32) 

New York, = April 12.—Plastic 
effects resembling clay modeling in 
low relief and free from any sugges- 
tion of mechanical processing are 
being produced photographically by 
J. A. Lueas, head of the illustration 
department of the McGraw-Hill Pub- 
lishing Company. 

Illustrations made by the process 
have been christened plastographs by 
P. W. Swain, editor of Power, in 
whose April issue the first plasto- 


graph to be used for illustration pur- ‘Business Week” Gets 


poses appears. 

Mr. Lueas, for years a prolific in- 
vestigator in the field of photogra- 
phy, was searching for a new method 
of creating three-dimensional effects 
when he produced the first plasto- 
graph. The technique is purely pho- 
tographic, involving no art work, re- 
touching or hand work of any sort. 

Mr. Lucas disclaims full credit for 
the discovery, saying that he simply 
revived and perfected an old tech- 
nique, which was developed and for- 
gotten many years ago. 


Occupies New Home 
Vredenburgh-Kennedy Company, 
New York Advertising agency, has 
moved to 515 Madison Ave. 


Paul Montgomery 

After a year and a half as repre 
sentative of N. W. Ayer & Son, Phil- 
adelphia, Paul Montgomery has been 
appointed eastern advertising man- 
ager of Business Week, McGraw-Hill 


paper, with headquarters in New 
York. 
Mr. Montgomery has been asso- 


ciated with Condé Nast Publications, 
Inc., Vogue in particular, and was 
more recently advertising manager 
of American Home. 


Agency Expands 


James Thomas Chirurg Company, 
Boston, industrial advertising coun- 
sel, is taking larger space and add- 
ing to its force. The new address is 
Union Savings Bank Bldg. 


in the Cause of Good Frinling 


Are better papers possible . . . this is 
the question we ask ourselves in spite 
of repeated assurance from the printing 
fraternity that Northwest Papers are 
unsurpassed. Practicability and econ- 
omy have always characterized these 
Pedigreed Papers. To these factors, 
we constantly strive to add increased 
presentability, and therefore new value. 


KLO-KAY BOOK e MOUNTIE BOOK e¢ NORTEX UTILITY PAPERS « NORTHLAND BOOK 


THE NOR 


Mills 


CHICAGO, 332 S. Michigan Ave. 


NEW YORK, 41 Park Row 


THWEST 


at Cloquet 


ST. LOUIS, 611 Buder Bids. 


The tribute of widespread preference 
for Northwest Papers lends added 
incentive to all who share in their 


making. No effort is 


too small, no 


betterment too insignificant, to be 
overlooked in the program of unceas- 
ing vigilance that has made Northwest 
Papers the standard by which all good 


papers are measured. 


EST 


ST. PAUL, 2255 First National Bank Bldg. 


Pedtgreed 
Papers 


COMPANY... 
Brainard, Minn. 


SAN FRANCISCO, 149 California St 
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1,996,255 


anadians 
In the 


MONTREAL Market District 


A close study of the Montreal Market District will well repay any 

manufacturer. There are opportunities for business here that the 

average merchandiser has not plumbed. In size and potential buying 
power it is unique in Canada! 
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A Market that is 72.8% French 


1,454,380 French people only reached effectively through their own language. 


The Metropolitan Area has the SECOND largest FRENCH speaking 

population in the World—surpassed only by PARIS! The nearby 

cities, industrial towns and rural areas are even more FRENCH 
SPEAKING in proportion to population. 


METROPOLITAN AREA 1,018,124 DISTRICT CITIES 229,453 
(Greater Montreal) 90. % are FRENCH 


60°. are FRENCH — nw ey 
‘ 2 , . the industrial activities in istrict 
The Metropolitan Area in which is cities is known to few, yet here is a hive 


included not only the great City of : : : 

Montreal itself but 20 important sub- po poe tl Me ne — are mot 
sidiary municipalities. The principal : 
industries of Montreal are manufac- 


turing, trading, financial, railroad, » 3 © 
shipping. 

— RURAL DISTRICTS 638,866 
INDUSTRIAL TOWNS __ 109,812 85.5% are FRENCH 


81.8%. are FRENCH 


grouped about Hydro power develop- 
ment, manufacturing textiles, leather 
goods, paper, furniture, etc. 


with an agricultural population located 
on 76,069 farms. Thrifty farmers with 
a cash market at their doors for all the 
products that they raise. 


To secure from the Montreal Market District a full quota of sales, 

give careful study to the field from the standpoint of population 

make-up, distribution channels, buying habits and trends. Co- 

ordinate sales and advertising plans to fit the needs of the field. The 

importance of the market well WARRANTS this special examination 
and attention. 


HE facts presented here have been gathered and 


compiled from Government statistics by the 
Montreal La Presse, in the interest of manufacturers MONTREAL 
and others who desire to develop trade possibilities MARKET District 
in this French speaking and READING market. For 
information on marketing conditions in the Montreal 
Market District, address: — Business Manager, 


La Presse, Montreal (Canada’s French National 
Newspaper) or 
New York Office: 200 Fifth Ave. 
Chicago Office: 410 N. Michigan Ave. { Wiiam sheen 
S. L. Rees, 213 Metropolitan Bldg., Toronto, Ont. 
Clougher Corporation, 19 Craven St., London, WC-2 


TOUZALIN TELLS 
OF YEARS’ WORK 
IN ADVERTISING 


Perrin-Paus Takes Over Some 
of His Accounts 


Chicago, April 12.—The liquidation 
of the Charles H. Touzalin Agency, 
as reported briefly in ADVERTISING 
AGE last week, marks the retirement 
from active business of a veteran of 
almost 50 years’ 
experience in the 
advertising field. 
Mr. Touzalin 
spent 24% years 
with Lord & 
Thomas and 23 
more with his 
own agency. 

With Mr. Tou- 
zalin’s decision to 
liquidate, a new 
agency, Perrin- 
Paus Company, © ,. Touzalin 
has been estab- 
lished at 8 S. Michigan Ave. The 
principals are Earl R. Perrin, who 
has been vice-president and mer- 
chandising director, and Donald L. 
Paus, secretary, of the Touzalin 
agency. 

William B. Swann and Herman A. 
Groth, vice-presidents of the Touzalin 
agency, will have the same titles in 
the new organization. Accounts 
listed thus far include the Hoffman 
Specialty Company, Waterbury, Conn., 
valves and controlled heat; Conlon 
Corporation, Chicago, electric wash- 
ing and ironing machines; and W. J. 
Dennis & Co., Chicago, metal weather- 
stripping. 

Albert R. Callies, treasurer of the 
Touzalin agency, and H. A. Bothfeld, 
auditor, to whom Mr. Touzalin 
ascribes much of his success, have 
not determined their future plans. 


Serviced Small Accounts 


Though Mr. Touzalin is a warm 
admirer of Albert D. Lasker, chair- 
man of the board of Lord & Thomas, 
it was one of Mr. Lasker’s decisions 
which induced Mr. Touzalin to enter 
the agency field for himself. Mr. 
Lasker decided to abandon every ac- 
count which did not spend at least 
$10,000 a year. Mr. Touzalin, who 
was on the sales end of the business, 
had developed a number of smaller 
accounts which would have been 
turned adrift under the new order, 
and he decided to form his own 
agency to handle them. 

His first quarters were in modest 
offices at 5 N. Wabash Ave., where 
his agency spent nine years. Later 
it expanded to the old Tribune build- 
ing at 7 S. Dearborn St., where it 
eventually occupied 6,000 square feet 
of floor space, employed 32 persons 
and developed a billing of $1,500,000 
a year. 

Looking back, Mr. Touzalin ex- 
pressed the belief that the late John 
KE. Kennedy was one of the greatest 
of the copywriters who ever swayed 
the public through the medium of 
the written word. Kennedy was 
hired by Lord & Thomas in the old 
days when rate cards meant very 
little. His acquisition influenced the 
whole field of advertising because it 
marked the beginning of the era 
when advertisers were to become 
more concerned with results than 
merely in buying space at a bargain. 

Big Day in Chicago! 

Mr. Touzalin recalls with a chuckle 
the day when the then youthful 
Ladies’ Home Journal decided that 
Chicago had become sufficiently im- 
portant from the advertising view- 
point to justify establishment of a 
branch office there. The arrival of 
the late R. S. Thain to guide the 
Journal's destinies in Chicago caused 
quite a flurry and considerable com- 
ment on the foolhardiness of the 
women’s paper and its enterprising 
young publisher, Cyrus H. K. Curtis. 

Though Mr. Touzalin himself con- 
tinued on the business-getting side 
of the agency business, he created 


an organization which did a good 


job of servicing the accounts he se- 
cured. He handled the advertising 
of the Stewart-Warner Corporation 
on different occasions over a period 
of 20 years. The Chicago Flexible 
Shaft Company, manufacturer of the 
Mixmaster, among other products, 
was one of his first clients. Another 
account which prospered with Touza- 
lin through the years was the Chi- 
cago, Duluth & Georgian Bay Transit 
Company, a steamship line. The 
Touzalin agency was the only one 
ever retained by the company. 


Aided Canadian Drive 


Though Mr. Touzalin avoided spe- 
cializing in any one class of media, 
he was at one time one of the largest 
buyers of farm paper space. This 
was because of his work for the Ca- 
nadian government, which was mak- 
ing energetic efforts to populate its 
great area of farm lands via the 
homestead method. This project was 
pushed with particular vigor during 
the war, when upward of $150,000 a 
year was spent in advertising. 

The veteran advertising man, who 
will be 72 years old in August, is 
proud of the fact that he never 
missed taking advantage of a cash 
discount during his many years in 
agency work. His chief regret is 
that he has no son to continue his 
name in advertising. His only boy 
died at the age of 15. 

Mr. Touzalin expects to take life 
easy in the future, depending heavily 
on his pet avocation. The basement 
of his home is equipped with a com- 
plete wood-working shop, where he 
vents his creative instinct. 


Old Advertisers 
Return to Their 
Former Position 


New York, April 12.—The four 
liquor advertisers who shared the 
front cover of Bonfort’s Wine and 
Spirit Circular from 1890 to 1919 
without missing an issue have placed 
new contracts for their old positions 
with T. M. Gilmore, president of the 
publishing firm. 

The first post-prohibition issue of 
the liquor journal reproduced one of 
the well-worn pre-prohibition covers 
carrying the four advertisements, 
which served as a device to contrast 
the magazine’s age and traditions 
with the ultra-modern features inecor- 
porated in its present-day form. The 
advertisers interpreted the editorial 
feature as a suggestion and hastened 
to adopt it. 

All four advertisers are re-occupy- 
ing the prominent positions they held 
in the trade prior to the 14-year in- 
terruption, and the brands formerly 
featured are enjoying a prompt re- 
vival of popularity. 

The companies and the products 
they will feature in the forthcoming 
issue of Bonfort’s Wine and Spirit 
Circular are Alex D. Shaw & Co., 
Bushmills Irish Whisky; Grover S. 
Nicholas, Martell Cognac; W. A. Tay- 
lor & Co., Ardbeg Scotch Whisky; 
and G. H. Mumm & Co., Cordon 
Rouge and Mumm’s Extra Dry. 


Club Elects Officers; 
Holds Advertising Exhibit 


Neal Barrett was elected president 
of the Oklahoma City Advertising 
Club at the annual political luncheon 
April 4. Donald Snyder is the new 
vice-president. 

The following members of the 
board of directors were elected: Jack 
Foreman, Thomas Gordon, E. H. 
Hamilton, L. E. Lansden, and E. M. 
Norman. 

The club’s first annual advertising 
exhibit was held recently, including 
more than 80 exhibits of, local ad- 
vertising. 


Goodman with Castle 


Murray Goodman, for the past 10 
years a director and _ secretary 
of Bray Pictures Corporation, has 
joined Castle Films, New York, as 
manager of eastern, non-theatrical 
distribution activities. 


Fendrich Appoints 


Ruthrauff & Ryan, Chicago, has 
been appointed by H. Fendrich, Inc., 
Evansville, Ind., to handle advertis: 
ing of Little Fendrich and Charles 


Denby cigars. 
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ADVERTISING AGE 


SECOND SETBACK 
FOR FARM PAPER 
IN DAMAGE SUIT 


“Indiana Farmer's Guide’ 
Plans New Appeal 


Huntington, Ind., April 12.—Un- 
iccessful in two attempts to collect 
«300,000 in damages from Midwest 
Farm Paper Unit and the organiza- 
tions which are members, Indiana 
farmer's Guide intends to carry its 
ase to the United States supreme 
urt, Eben Lesh, attorney for the 
al publication, has announced. 

Announcement of the intention to 
carry the case to the supreme court 
followed an appeal from the federal 
district court at Indianapolis to the 
circuit court of appeals in Chicago 
which upheld the lower court’s re 
fusal to award damages. 

The legal action is based on the 
Farmer's Guide contention that the 
five farm publications which belong 
to Midwest Farm Paper Unit, as well 
as the unit itself, had conspired, in 
violation of the Sherman anti-trust 
law, to fix advertising rates so that 
advertisers would be given more ad- 
vantageous rates by using the In- 
diana edition of the Prairie Farmer, 
a member of the group, and exclud- 
ing the Guide. 


See Ray of Hope 


The original action resulted unfa- 
vorably for the Guide when District 
Judge Baltzell in Indianapolis ruled 
that Guide advertising did not con- 
stitute interstate commerce, and 
withdrew the case from the jury. 
Although the circuit court of appeals 
upheld this contention, its decision, 
“at least inferentially,” admitted 
that the Guide had been damaged 
and that its advertising is interstate 
commerce, the company’s attorney 
believes. 

The local paper, in presenting its 
case, declared that while all of the 
papers involved lost advertising dur. 
ing the depression, the relative loss 
of the Guide was greatest, and al- 
leged that this circumstance was due 
to the alleged unfair practices of the 
other organizations. 

Defendants in the Guide’s attempts 
to collect $200,000 in actual damages 
and $400,000 in punitive damages 
were Prairie Farmer’ Publishing 
Company; Wallace Publishing Com- 
pany; MeKelvie Publishing Company 
and Webb Publishing Company, in 


addition to the Midwest Farm Paper 
Unit. 


Fitzpatrick Bros. 
Use 258 Insertions 


_ Fitzpatrick Bros., Chicago, manu- 
facturers of Kitchen Klenzer and 
Automatic Soap Flakes, will use 258 
l4-line insertions in a list of metro- 
politan newspapers. 

The copy will run five times a 
week. Neisser-Meyerhoff, Inc., Chi- 
cago, is the agency. 


Walter S. Dunston Dies 


Walter §. Dunston, circulation 
Manager of the Memphis, Tenn., 
Com mercial-Appeal until his retire- 
ment last October, died April 4 at his 
home in Memphis. He had formerly 
heen with the Chicago Inter-Ocean, 
Birmingham Age-Herald, Atlanta 


Georgian, and other metropolitan 
Papers, 


Dudley Lock Appoints 


Batten, Barton, Durstine & Osborn, 
*ne., has been appointed to handle 
adve rUsing of the Dudley Lock Cor- 
poration, Chicago. The company is 
'n'rodueing a new lock described as 
z “Proof, which has been approved 
'y the Insurance Underwriters Lab- 


oratories, 


Holds Poster Contest 


ston Chamber of Commerce is 
Pe ‘isoling a poster contest for Bos- 
si Art School students during Art 

ek, April 9-14. The winner will 
ive the Edward C. Donnelly, Jr., 


“a ird, a ten-day sketching cruise to 
Vana, 


Certo Series Starts 


General Foods Corporation will 
start a series of broadcasts for Certo 
May 18. The program, “Showboat 
Matinee,” will be heard Fridays at 3 
p. m. EST over an NBC-WEAF net- 
work. 


New Jel-Sert Agency 


The Jel-Sert Company, Chicago, 
manufacturer of Jel-Sert, a dessert 
in powdered form, has placed its ad- 
vertising with Rogers & Smith, Chi- 
cago. Radio and cooperative news- 
paper advertising will be used. 


Starts Big Addition 
Construction of a half million dol- 
lar modern meat distributing plant 
will be begun this spring by the 
Kroger Grocery and Baking Com- 


pany, Cincinnati. 


Step Up Copy 
For Whiskies 


New York, April 12.—First copy in 
a new campaign of national scope 
by Schieffelin & Co., sole agents in 
the United States for Three Star 
Hennessy cognac and Teacher's 
whiskies, is appearing in May issues 
of a list of important magazines. 

Newspaper space will be used in 
addition, carrying copy similar to 
that in the magazines, which is de- 
voted primarily to establishing the 
names of the two imports. Papers 
across the continent will be em- 
ployed. 

First to the newsstands with the 
new copy was Redbook Magazine late 


this week. Cognac is featured in a 
page of black and white copy, which 
stresses the age of the distiller in the 
statement that “since 1765 quality 
has obtained for Hennessy the larg- 
est brandy sales in the world.” 
Several uses are mentioned and re- 
quests for a booklet of recipes for 
cognac drinks and recipes, “The Art 
of Mixing,” are invited. 
Geare-Marston, Inc., is the agency. 


Brennan to Direct 


Rose Laird Sales 


Edward J. Brennan has joined 
Rose Laird, New York, beauty prod- 
ucts, as general sales manager. 

He was formerly general sales 
manager of Powder & Medicine Com- 
pany, Carter’s Little Liver Pills, and 
a subsidiary company, Feminine 
Products, Inc., Perstik and Perstop. 


Building Dedicated 

The new Los Angeles Times build- 
ing was dedicated April 10 with ap- 
propriate ceremonies participated in 
by Harry Chandler, publisher; Nor- 
man Chandler, mayor; Frank L. 
Shaw, Oscar Lawler, Will Rogers, 
and others. The event was broadcast 
over station KMTR. 


Picks Moss-Chase 
Advertising of the Million Dollar 
Terminal Corporation of Lockport, 
N. Y., maker of replacement battery 
terminals, has been placed with 

Moss-Chase company, Buffalo. 


Appoints Clayden 


A. E. Clayden, Inc., Chicago, has 
been appointed national advertising 
representative of the Ogden, Utah, 
Daily Journal. 


of Corn 


nc 5 
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Greatest name in the cereal 


largest producer of ready-to-eat cereals 
in the world—KELLOGG! 12,000,000 
people eat Kellogg’s Corn Flakes daily. 

Almost one home out of every two 
buys it! More than 2,000,000 quarts of 
milk and cream are consumed each 


day with it. 


Truly, a world-famous 


backed by an outstanding sales and ser- 


vice effort that never relaxes. 


CASTLE 


; ae 
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Nite gure 


and a Modern Miracle of SELLING! 


business, WHEN Kellogg recognized the value of 
a selling film, Castle was selected to 
produce and distribute it. 

Our answer: “‘THE MIRACLE OF 
Corn” — it visualizes the romantic 
Kellogg story and does a highly success- 
ful job in speeding millions of cartons 
from counter to consumer. The first 
year, more than two millions saw it at 
exhibitions throughout the United 
States, provided by Castle. 

If there’s a story in your business, 


FILMS 


product 


Wrigley Building 
Chicago 


R. C. A. Building 
Rockefeller Centre, New York City 


we'll find it and transplant it to a living, 
moving, talking, selling film. 

Twenty years’ experience has taught 
us what belongs in a profitable business 
film and what does not! When Castle 
goes to work—your business film pays! 

What television may provide in 
years to come, CASTLE FILMS give you 
now! Action! Music! Drama! Talk! On 
one screen or thousands of screens — 
before selected groups in every town in 
the nation! 


PRODUCERS — DISTRIBUTORS— EXHIBITORS OF 
BUSINESS MOTION PICTURES 


Claus Spreckels Building 
San Francisco 
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ADVERTISING AGE 


April 14, 1934 


HERALD TRIBUNE 
WINS AWARD FOR 
ITSTYPOGRAPHY 


New York Paper Takes 2nd 
Leg on Ayer Trophy 


Philadelphia, Pa., April 11.—The 
New York Herald Tribune this week 
was awarded the Francis Wayland 
Ayer Cup for typographical superi- 
ority in the fourth exhibition of 
newspaper typography conducted by | 
N. W. Ayer & Son, Inc. It was the 
second time the Herald Tribune took 
the sweepstakes prize in the contest, 
under the rules of which the cup 
passes permanently into the posses- 
sion of the newspaper winning it 
three times. The New York Times 
and the Hartford Courant each re- | 
ceived the award in earlier exhibi- | 
tions. 

Approximately 1,485 daily news- 
papers were entered in the contest, 
30 being entered in the competition | 
for newspapers of 50,000 circulation 
and over, in which the Herald Trib- 
une won first honors. The Miliwau- 


66 per 


kee Journal received second honor- | 


able mention in this division and | 
Des Moines Tribune, third honorable | 
mention. 
Among 372 newspapers of 10,000 to | 
50,000 circulation entered, first hon: | 
orable mention went to Sheboygan | Serer 
Press, Sheboygan, Wis., and second 
to Herald Statesman, Yonkers, N. Y.| 
The Appleton Post-Crescent, Apple | 
ton, Wis., and Chattanooga Daily | 
Times, Chattanooga, Tenn., tied for | 
third place. 


Jury of Three Picks Winners 


The Evening Tribune-Times, Hor- | 
nell, N. Y., received first honorable 
mention among the 984 papers en- 
tered in the division of papers under 
10,000 circulation. Second honorable 
mention went to Peoria Transcript, 
Peoria, Ill., and third to Athens Mes- 
senger, Athens, O. 

Judges in the contest were Dr. 
Ralph D. Casey, chairman, depart- 


| ~ WINNERS IN FOURTH AYER NEWSPAPER TYPOGRAPHY COMPETITION 


Herald <u! Tribune & ¥ 
FN NK. A Polley Assailer 


An ty Consumers Beard 
Ped ve edt Crm Meeting 


- 


ment of journalism, University of 
Minnesota, and former president of 
American Association of Schools and 
Departments of Journalism; Henry | 
R. Luce, editor of Time and Fortune; 
and Laurance B. Siegfried, editor of 
The American Printer. | distribution, and general legibility. 
Each entry was examined by the) The cup and certificates of award 
jurors and judged as to typography.|to papers receiving honorable men- 
including the selection of type, dis- tion will be presented representa- 
play values and spacing; make-up | tives of the papers by Wilfred W. 
including distribution of display | Fry, president of N. W. Ayer & Son, 
units, balance, accessibility of news | Inc., at a dinner in Philadelphia next 
and advertisements; and presswork,| month. All papers entered in the 


including impression, uniformity of 


of HIM- - +. 


uses trucks and auto- 
mobiles in business 


‘Lwo.rmns of him* has motorized 


his business, operating an average of 6 


trucks and 3 automobiles. 


He is keenly interested in trucks, sales- =~ 
men’s cars, fuels, oils, and all other 


items of motor maintenance. 


*He is a Rotarian and so reads The 


Rotarian Magazine more 


than he reads any other publication. 


Tell your story to this KEY MAN. He 
is responsive to ideas, a leader in his 
community, usually the head of a com- 
pany employing ten or more men—a 


buyer-for-cash ! 


With a Rotarian page at $429 
you reach him at $3.30 per 327% i directors in more 


thousand—and you get ACTION! 


Address a note to The Rotarian, 211 


We. Wacker Drive. Chicago, and 


representative will lay the — facts 


before you, briefly and interestingly. 


ROTARIAN 


L 


| 


l 


— 
n 


f 
ES 
Ben fel er: 
A De. 
Toe, Cn Pie 


thoroughly } 


More Facts About 
The Rotarian's Readers: 


than one company. 
are employers of labor, 
of which 62% employ 
over 10. 


87% 


va 


age 


7800 purchase or supervise 
the purchase of office 
a equipment and supplies. 


72% 
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own automobiles in the 
high priced and medium 
priced classes. 


Prt 
Scat 


personally own listed 


stocks and bonds. 


09‘ 


85°, of the Rotary 
Clubs Are in Towns 


M A GAZINE of 25,000 and Under 


The winners in their respective divisions in the competition. 
papers 


contest will be on public exhibit ir 
the Ayer Galleries during May. 

In addition to the winners, papers 
in the highest circulation group 
which survived up to the final elimi- 
nation were: Christian Science Mon- 
itor, Cleveiand Press, Detroit Free 
Press, Baltimore Evening Sun, New 


New Orleans Times-Picayune. 
Other Survivors 

Papers in the intermediate circu- 
lation group which survived to the 
final elimination were: Hartford 
Courant; Idaho Daily Statesman, 
Boise; Anickerbocker Press, Albany, 
N. Y.; Rockford Register-Republic, 
Rockford Ill.; Salt Lake Tribune, 


| Salt Lake City, Utah; State Gazette, 
| Trenton, N. J. 

Papers in the lowest circulation 
| group that survived to the final elimi- 
‘nation were: Daily Democrat, Tal- 
| lahassee, Fla.; Daily Local News, 
| West Chester, Pa.; Evening Tribune, 
| Albert Lea, Minn.; Jthaca Journal, 
| Ithaca, N. Y.; Public Opinion, Cham- 
| bersburg, Pa.; Tuscaloosa News, Tus- 
caloosa, Ala.; Washington Reporter, 
Washington, Pa. 

Winners in the three classes 
showed a marked similarity in gen- 
| eral makeup characteristics, all three 
| Winners making use of Bodoni bold 
in caps and 
heads. 


St. Louis Store 
| Repeats Sampling 


Scruggs - Vandervoort - Barney, St. 
Louis department store, which used 
actual samples of dress and _ shirt 
materials in the Sf. Louis Post-Dis- 
patch April 1, repeated the innova- 
tion the following Sunday. The ad- 
vertisement said in part: 

“Tt startled the city and the nation 
last Sunday when Vandervoort’s in- 
augurated the use of actual swatches 
of material on the pages of a great 
city newspaper. Telegrams and _ let- 
ters from many different cities con- 
graiulated us on this forward step in 
advertising. We believe, modestly, 
that we have launched an entirely 
new development in bringing the 
store and its merchandise closer to 
its public.” 


State Associations 
Plan Annual Meetings 


The dates for divisional meetings 
of the Outdoor Advertising Associa- 
tion of America, Inc., announced re- 
cently include Towa, April 14, Hotel 
Fort Des Moines, Des Moines; Wis- 
consin, April 19-20, Hotel Lorraine, 
Madison; Alabama, Arkansas, Flor- 
ida, Louisiana, Missisippi, and Ten- 
nesee, a group meet April 23-24, Pea- 
body Hotel, Memphis, Tenn.; 

Texas and New Mexico, April 27- 
28, Adolphus Hotel, Dallas, Texas; 
and Michigan, May 17-18, 
Friend Tavern, Holland, Mich. 


Death of F. L. Walter 


Frederick L. Walter, 46, for sev- 


can Steel and Wire Corporation, New 
York, died suddenly April 2 at his 
home at Hasbrouck Heights, N. J. 


Has Sapolin Account 
Sapolin Company, New York, paint 
specialties, has appointed the New 
York 
Ine. 


York Times, Newark Evening Nevws, | 


lower case for main | 


Warm 


eral vears sales manager of Ameri- 


office of Tracy-Locke-Dawson, | 


Note the similarity of makeup of the three 


‘Promotion of 


Mediums Is Up 
During March 


Chicago, April 11.—Promotional ac- 
\tivity in the advertising field in- 
/ereased during March to the extent 
of 13.2 per cent, represented by line- 
age gains of the six general advertis 
|ing publications, according to a tabu- 
|lation released today. The total 
/was 209,198 lines, compared with 
184,728 lines for February. 
Magazines, which led by a large 
|margin in total promotion in Febru- 
ary, were crowded closely for the 
|primary position by the newspapers 
|in March. Magazine lineage dropped 
| from 64,582 lines to 59,976, or 28.7 
|per cent of the total, while newspa- 
| pers, which accounted for 49,882 
|lines in February, increased this to 
| 57,169 lines, or 27.2 per cent of the 
| total, last month. 
| Other groups were represented in 
|the following totals: Business pa- 


pers, 20,541 lines; advertising agen- 


| cies, 12,362 lines; advertising pro 
| duction, 11,200 lines; paper manufac 
|turers, 10,360 lines; radio, 8,855 
|lines; outdoor advertising, 4,704 
lines; signs and displays, 4,354 lines: 
| farm papers, 1,820 lines. 

| The publications whose lineage fig 
ures are included in the tabulation 
are as follows: 


Lines 

Advertising Age (w.)......... 80,365 

Advertising & Selling (b. w.)..36,638 

Prontery Tle OW). 6 scenes 43,428 

Printers’ Ink Bonthty....... +: 16,165 

| Sales Management (b. w.).....15,008 
SEPRRMES UPR OY. Salatars acuop wsiare anew ace oer 17,598 


. 
Pontiac Motor Company 

For the past year assistant adver- 
tising manager of Chevrolet Motor 
Company, Frank Berend has_ been 
appointed advertising manager of 
Pontiac Motor Company, succeeding 
R. H. White, resigned. 

Mr. Berend entered the advertising 
business with Sweeney & James, Inc.. 
Cleveland, and was at one time with 
the Chicago Tribune. Prior to join- 
ing General Motors he was in charge 
of advertising and sales promotion 
for the Fort Shelby Hotel, Detroit, 
and Ritz Tower, New York. 


Advances Biga; 
Vieriech Appointed 


Stanley Biga, formerly in charge 
|of the form letter and processing de 
partment of the Scholl Mfg. Com 
| pany, has been appointed assistant (0 
| Lester F. Baker, art director. 
Gerald P. Vieriech, formerly with 
ithe M. L. Parker Company, Davel 
port, Ia., has been appointed displ@y 
| manager for the entire system Ol br 
| Scholl’s Foot Comfort Shops, Int 
— 


| 
| 


| 

| Drafts Shipment Bill 

| A bill to permit shipment 0! oe 
|toxicating liquors by parcel post Bs" 
‘been drafted for introduction by Rel 
‘resentative Brunner of New York. 4 
| member of the house postoffice a 
| mittee. The measure is designed ” 
increase much needed postal revs 
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A. H. Messing, Peck president and an exceptionally hard-working 
ageney man, thinks he retired when he quit publishing newspapers 
for Hearst to go into the agency business. His idea of easy work is 


iny job where he doesn’t have to bathe with a telephone in one 
hand. 


Ed Dunning has returned from a Bermuda cruise, thus completing 
service detail for Eastern Steamship Lines, one of Ayer’s new 
If his copy works on the public like the verbal description 
as affected Ayer staff mates, the company’s boats will be sunk under 

weight of passengers. 


clients. 


George Jean Nathan was offered several thousand dollars to write 
advertisingly about the workings of a New York distillery. He de- 
-lared the offer a scheme to give him delirium tremens, turned it 
own and submitted a long list of authors who might welcome the 
ob. This bit of news should make Graham Starr, John Tormey, 
Walter Chesman and others conscious of being unsung heroes. 

Clay Morgan, the French Line’s bright boy, was, from garbled ac- 
counts of proceedings at the annual meeting of the Dutch Treat Club, 
ome sort of wrestler in the show. Also, from the looks of it (looks 
not for ladies, incidentally), Clay must have had something to do with 
editing the souvenir book. 


It isn’t that way about you that makes the Ayer receptionists, 
Dorothy Payne, Rae Farren and Florence Hogan, act like that. Care- 
fully picked to start with, they are instructed to treat every caller 
like a valuable client and to make sure he sees someone. 

Don't try to tease Ted Bourland, who works on the Spool Cotton 

count at Geyer-Cornell, about being behind with his tatting lessons. 
The edge wore off that bit of humor long ago. 


Charles T. Coiner, Ayer art director, says other people’s hexes 
conjure good for him. All the important episodes in his life took place 
on the 18th day of the month. 


Ward Duane, as master of ceremonies at the spring dance of the 
Sun Club last Saturday, demonstrated his ability to hold an audience 
spell-bound while speaking on subjects other than white space. 

Former classmates at Princeton have noted with approval that 
Don Kenyon, of K&E, who recently rushed into wedlock, has set up 
a comfortable establishment of his own in the convenient East 
Fifties. 

George Butterly, who recently joined the Kiernan agency as a. e., 
is an eye-to-the-keyhole for at least two important New York col- 
uninists. Alan Markel, who recently resigned as a. m. of Harper 
Brothers, is busy on a novel he’s been planning to do for a long 
time. 


Florence M. Yeoman, Parisian publisher of “Let’s Go Places,” the 
booklet distributed on United States Lines, regales friends when in 
New York with stories of how it’s done in France. There, she says, 
you mention your errand to the advertiser only after appropriate social 
conversation that may take hours, and all space is bargained for. 

Nan Beck’s passion is football, a fact worth knowing should you 
aspire to a conversational acquaintance with the popular McCann- 
Erickson receptionist. 

J. A. McCorn, whose triplicate job as a. m. for three publishing 
houses, Blue Ribbon Books, Reynal & Hitchcock and John Day, keeps 
him hopping, has somehow found time to accept the presidency of the 
Publishers’ Ad Club. 

Knowlton Ames, Jr., former publisher of the Chicago Evening 
Post, and now director of finance for the state of Illinois, was mar- 
ried in Springfield the other day to Frances Dillon. Governor Henry 
Horner stood up for him. 


John G. Rees, president of the Scranton Advertising Club, cele- 
brated his 70th birthday April 10, and the club assisted by providing 
i handsome birthday cake. Mr. Rees, an executive of American Poster 
\dvertising Company, was club president back in 1917, too. 

The winning of a case of ale at the recent bridge party of Chi- 
cago Women’s Advertising Club by Clifford Ellison, a. m. of Bruns- 
Vicke-Balke-Collender Company, one of the country’s biggest pro- 
ducers of bars, turned out to be not so perfect when Cliff revealed 
that he doesn’t drink. He swapped the ale for a merchandise cer- 
Uficate. 

Vernon D. Beatty of Swift & Co. got a new wrist watch this 
week, presented to him by Chicago Post, No. 170, American Legion, 
on the completion of his second term as head of the organization 

Jim Hutchinson. late of Erwin, Wasey, Blackett-Sample-Hummert 
and J. W. T., is back from Manchuria, where he has been revamping 

advertising of British-American Tobacco Company. It is reported 
that he is writing a book about what happens to advertising men who 
xo to China, based on at least ten years’ residence there. 

Edwin J. Helck, vice-president and advertising director for Axton- 
Fisher (Spud, Twenty Grand), broke a rib recently when getting into 
the bath-tub in his apartment at the Brown Hotel, Louisville. He’s 
vowed to stick to showers hereafter. . 

Helen Wing, radio director of Needham, Louis & Brorby, Chicago 
agency, has taken to clay modeling. Her associate, Helen Getzendaner. 
librarian, is working at the same engrossing pastime. . 

Edwin A. Buescher, formerly account executive of Procter & Col- 
lier, Cincinnati agency, is now Philadelphia representative of Rapid 
Electrotype Company. His office is at 1201 Chestnut street. . 

Hays MacFarland, Chicago agency chief, is back at his desk after 

lear attack of pneumonia. Although Mr. MacFarland became il] 
ile in Miami, he doesn’t blame Florida’s salubrious climate. 
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SURVEY. Now Ready! 


ROCK PRODUCTS 
330 S. Wells St. 


Chicago, U.S. A. 4 


10% IS SET AS 
RETAIL MARKUP 


| 
Washington, D. C., April 12.—Fol- 
lowing the setting, on March 31, of 
six per cent above cost as the mini- 
mum allowance for labor costs in 
wholesale and retail food and gro- 
'cery selling prices, Gen. Hugh S. 
Johnson late last week fixed the 
minimum allowance for store labor 
which must be included in the retail 
price of all merchandise, other than 
drugs, cosmetics, toilet preparations, 
}ete., at ten per cent of the cost to the 
merchant of the article sold. 
| The new order, which becomes 


|effective April 19, defines cost to the | 


|merchant as “the actual net deliv- 
ered cost, less all discounts, or cur- 
rent replacement cost, whichever is 
lower.” 

| Provision is made in the order for 
istays of operation in the cases of 
|individual retailers or groups of re- 
| tailers who “shall be given the oppor 
|} tunity to show cause why said allow- 
ance should be, as to any individual 
‘or group, higher or lower than the 
jallowance fixed by this order.” 

| At the same time, the NRA an- 


be held on June 7 for the purpose of 
reviewing the operation of the latest 
amendments to the retail drug code, 
including the provision that sales 
may not be made below the cost of 
commodities in dozen lots, or com- 
parably small quantities. 

This amendment, as reported in 
the April 7 issue of ADVERTISING AGE, 
went into effect Sunday and is de- 
signed to further reduce the possi- 
bility of predatory price cutting in 
the retail drug field. 


Restaurants 


_ Held Largest 
Wine Outlets 


Chicago, April 12.—Restaurants are 
the largest single outlet for wines, 
}according to 20 wholesalers inter- 
/ viewed by the Chicago Tribune in the 
course of its wine survey. Results 
lof its study, in which it also con- 
| tacted 150 retailers, have been 
|} issued in printed form. 
| Restaurants elicited ten mentions 
|from the wholesalers, as compared 
! with five for hotels, five for taverns 


| 
| 


| or saloons, two for drug stores, and | 


Another Index 


Showing Improvement in Business 


nounced that a public hearing will | 


one each for hospitals, clubs and 
grocers. 

Some liquor dealers reported that 
the wine business is in too chaotic 
a state at present to permit of any 
important deductions. Grocery and 
delicatessen stores registered some- 
what the same complaint. 

Consensus was that American 
wines have a great opportunity, with 
sentiment of consumers in favor of 
the home product. On the other 
hand, some dealers reported com- 
plaints as to quality of the American 
product. 


Bar Manufacturer 
Holds Competition 


Brunswick - Balke - Collender Com- 
pany, Chicago, is holding a contest 
for designs of three types of bars— 
a de luxe bar, a commercial bar, and 
a service bar. The contest will be 
conducted under the rules and regu- 
lations of the American Institute of 
Architects. 

Applications must be made in writ- 
ing to the professional advisor of 


the company not later than May 15. 


Rutherford Appointed 


National Home Monthly, Canadian 
magazine, has appointed D. H. Ruth- 
erford as Pacific coast manager. His 
offices will be at 83, 553 Granville St., 
Vancouver, B. C. 


and Faith in Continued Improvement 
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Increase in Advertisin 1g Volumein STEFL, Ly Mon ths 


ONTHLY increases over similar months, one year previous, have been recorded 
consistently for advertising volume in STEEL since December, 1933. In Decem- 


ber the gain was 8°; —in January 44°) — February 22%. 


... and now March— SIKH 


an average increase for the first quarter of 1934 of 42°, as compared to the first 


quarter of 1933. 


This consistent growth indicates — 


First — That business is better and the outlook is promising. 


Second — That fear is being replaced with confidence. 


Third — That an increasing number of companies are using the tools of good 
merchandising. 


Fourth — That publication improvements begun in 1930 (Iron Trade Review to 
STEEL) have continued with increasing effectiveness. 


The value of advertising in STEEL is being demonstrated by an increasing number of 


STEEL 


PRODUCTION : PROCESSING : DISTRIBUTION : USE 


For forty-eight years—Inon Trave Review 


companies. 


New York 


CLEVELAND 


Pittsburgh Chicago 


Washington 


London 
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] 1934 1933 
| American Golfer...... 13,586 8,269 | 
MAGAZINES APRIL American Home...... 14,721 9,391 | 
| Arts 752 


and Decoration.. 10,752 6,706 | 
MR cen e seta Nose n7 3,642 2,598 | 
fetter Homes & | 
O}| , Gardens ........... 22,257 19,046] 
Le eee 10,915 7851 | 
Be he” “a en 5,625 4,352 | 
| Christian Herald 8953 12,764 | 
Cosmopolitan ........ 30,851 26132 | 
Chicago, April 12.—Lineage in 84] Country Life 20,902 16,184 | 
: , Ps ° a es | 
national magazines measured in em tly HOE eRe a8 wis 13,396 vee | 
. . acs ‘ fortune ‘thentewacne See ”» 864 
Q2° . Gg? , iJ,é ,56 
\pril of both 1933 and 1934 by Ad-] Graduate Group....... 3,150 2,07 
vertising Record Company increased] Home & Field..... 27,236 0,082 | 
almost 34 per cent in the latter year, | House & Garden.. 12,519 | 
is compared with 1933, the monthly | [structo o +++ 15,517 17,534 
talaitess ali ce al ; " [dudge 5,546 3,854 | 
‘bulation released today shows Life “410 6125 | 
The $84 publications measured | Modern Mechanix 12,220 6,967 | 
carried a total of 1,083,112 lines of race gone Pieture Unit 15,894 14,403 
. : : it ul Geogr: t r ; —- O94 
advertising in April, 1935, and 1,- \ Pheer Bai rapa se ,eee ; dbs 
ns ae e ee Ni i's Business ». SER 13,545 
448.655 in April, 1934, issues. Open Road for Boys 6,246 898 
The March figures for ten general | Vhotoplay ..... +: 14,765 13,484 | 
weeklies, released at the same time, |''ysical Culture, , 10,342 10,436 | 
s Popular Mechanis 14,483 13,103 
also showed remarkable gains over] popular Science 
the same month in the preceding Monthly ...... -. 14,52 9,838 
year. Total lineage in this group in | kedbook + 15,938 14,093 
March, 1934, was 689,764, an in-|QUCnUie American... 3,088 — 1,994 
’ ’ ’ Screenland 11,344 8,524 
crease of more than 49 per cent com- | Shadoplay 11,424 ay 
me pared with the 462,571 lines carried | Silver Screen 11,340 7,342 
BB in Mare h of last year. Sportsman pane a ... 24,850 10,568 
re . ; | Spur .. 27,818 20,447 | 
oe Among the monthlies, gains were }yppayer _. ey 11.09% 7.680 | 
rat tt registered by each of the five groups| True Detective My 
shown. Detailed figures are as fol- terie 2,625 2,521 | 
i \ mity ( 2 5 c 
> lows, based only upon those publica ' cancel desraisie 
ee tions which were measured both this Total Group 648.354 429.542 | 
x ek ve oa last year: . : a 
Lig sti ar agazines, 50,049 
! at stand ard fg niger ak ae 4 Delineator . $1,264 ro, 419 | 
lines in 1934; 44,355 lines in 1933. Farmer's Wife 10,758 13,395 
Thirty-seven general magazines, |@o0o0d Housekeeping 57,684 18,612 
623,574 lines in 1934; 429,543 lines in | [#rper’s Bazaar 84,32 15,925 | 
92% | Holland 14,604 11.853 
1955 | Hollywood . 9 200 1.637 
Twenty-three women’s magazines, | Household Magazine 17,104 857 | 
645,507 lines in 1934; 513,306 lines |/Untior League Maga- 
. ey Zine 8,571 845 | 
933 
” mi nga ; —— Ladies’ lHlome Journal, 57,441 3,26 
Kight outdoor magazines, 73.724| MeCatt's er 54,77 53,080 
lines in 1934; 60,097 lines in 1933. | Modern Magazines . 14,686 9,630 
Fight mail order magazines, 55,781 be ORIOOTRET «- 281 $319 
F ne 924: 95.811 li a ie Parents’ Magazine 18,761 13,273 | 
lines in 1934; 35,! lines in 1935 Pictorial Review 17,112 18,704 | 
Individual figures supplied by Na- | Sereen a 10,410 5,328 | 
Q . Screen ‘Tay 11,0235 5,105 
F ‘4 : Be oy 
tional Advertising Records follow: | Tower le Poel 15 364 15.889 
Standard 1934 1992 | True Confession 9,915 6,344 | 
True Romances ; 9,442 7,545 
Amer ican Mercury 4,634 2,303 lTrue Story ..... ons 19.966 
Atlantic Monthly..... 7,618 1,200 las Sea . 102.426 64. gf 
Current History...... 2,596 5,522 " a of ome C Baia Sai 
a) lé es, yrnie ) l= 
Forum and Century.. 4,714 5,422 sn ss aan 54.101 19 nice | 
Golden Book.......... 2,516 7801 won, World “v ene + oak | 
Harper’s Magazine.... 12,115 9,849] °°) O18" ew scores ee ee 
-aview of -oviews . av" 5 674 
Review of Reviews... 8,472 674 Total Group 645.507 512.206 
ae ee 7,384 6,547 
staan —— | Outdoor 
Toth Group... sicccs 50,049 44,3955 | bhield and Strean ; 16,558 13,519 
; KFur-Fish-Game 6,616 O12 
General Hunter - Trader-Trap- 
PBOPIOON occ: oe ewe 23,750 22,465 per ‘ woos 8,879 5,984 
American Boy........ 9,789 8,587] Hunting and Fishing. 8,278 6,852 


IN UNITED STATES. 


IN TOTAL ADVERTISING 
March, 1934 


ECOVERY? You bet! We don’t like 

publishing boastful statements any more 
than you like reading them, but it is significant 
that Detroit, which a year ago was consigned by 
the prophets of doom to grass seed and weeds, 
is now leading the country back to prosperity. 
The fact that The Detroit News is third in ad- 
the United States is the best 
Employment 


vertising in 


proof. figures and production 
figures in Detroit are now equal to June, 1930, 
and we hadn’t known what the depression was 


like then. America’s fourth market offers the 
best sales possibilities of any in the United 
States. Detroit is your great opportunity and 
The Detroit News is your medium. 


Detroit News 


THE HOME NEWSPAPER 


The 


New York Chicago 
I. A. KLEIN, INC., 50 E. 42nd St. J. E. LUTZ, 180 N. Michigan Ave. 
Member Major Market Newspapers and Metropolitan Sunday Papers 


April 14, 1934 


WELCOMED BY HOUSEWIVES AND TRADESMEN 


iow 


Backed by modern methods of merchandising and distribution, Farm- 
Fresh Hydra-Pac fruits and vegetables are speeding up the sales 


curve. 


| 1434 1933 
National Sportsman 874 i 6 
PS OS 2 244 3,293 
2] Outdoor Life ......... 10,545 8,882 
Sports Afield ........ 9,330 8,719 
Total group ...... 73,724 60,097 
| Mail Order 
COMEOrt «40% %00% (Pr iS 4,467 
|} Gentlewoman ........ 9,529 3,787 
Good Stories ...<.sccces 5,545 yee 
oii: MVE S TE Te ee ee ee 21,014 14,160 
BeOmeé CGM 64600653 3,388 »,992 
OMe FTICNE: ahsseses 19] 
Household Manage- 
ment Journal....... 1,963 2,433 
| Tllustrated Mechanics. 2,567 ; 
cone eae eae ae 1,697 S02 
Mother'’s-Home Life. 3,994 : 
SRPathAnGer .scscscccs 9,159 6,195 
Sovereign Visitor..... 1,260 175 
Total COUR «oa ccce 71,078 N11 
*March figures. 

March Advertising Linenge 
Weeklies & *Semi-Monthlies 
American Weekly 63,306 63,943 
Business Week ...... 26,364 16,970 
Ceneee M-. s.cveuvice oaelke 92,627 59,158 
TOT Oes: & ovis deseeneen 10,601 8,847 
OO Pr ete te 31,701 22,657 
Literary Digest... 38,125 29,901 
NOW TOPKer «css tases 118,620 58,076 
Saturday Evening 

SU he dia aera are ace 187,074 120,549 
.¥) . eee eee ee 87,830 54,152 
*Town & Country.... 33,516 28,338 

Total Ciroup ~s-. 689,764 $62,571 


3,000 Attend 
D.M.A.A. Meet 


In Baltimore 


Baltimore, Md., April 11.—-Mechani- 
cal clocking of visitors indicated an 


attendance of more than 3,000 to 
view the exhibit of Direct Mail Ad- 
vertising Association which opened 
its “traveling convention” with a 
| four-day showing here last week. The 
exhibit is now being seen in At- 
lanta. 

In addition to the exhibit, there 


were special luncheons for printers 
and other members of the graphic 
arts group, for advertising managers 
and advertising agency executives, 
and for direct mail users. 

Speakers at the luncheons included 
| Ellsworth Geist, S. D. Warren Paper 
| Company, and Samuel J. Cohen, ad- 
_vertising manager, The Hub, who 
| spoke at the graphic arts luncheon; 
Sherman G. Landers, Jerome B. 
Gray & Co., Philadelphia, and Harold 
| L. Stedfeld, H. L. Stedfteld Company. 
| New York, who spoke at agency and 
advertiser Juncheon; Charles 
Bethge, vice-president, Chicago Mail 
Order Company, Bernard Litchen 
berg, vice-president, Alexander Ham 
ilton Institute, and Spencer Hutf 
the users luncheon. 

The exhibit will remain unchanged 
the convention 


| with the locale. 


Pick Fletcher & Ellis 


Fruit Industries, Ltd., 
has appointed Fletcher & Ellis. Inc., 
New York, to direct a national cam- 
|} paign on Dolly Madison wine. 


| 


A. | 


man, Baltimore News, who spoke at | 


as moves from one | 
city to another, but speakers at 
luncheons and meetings will vary 


New York, | 


Practical containers designed and produced by Robert Gair 
Company are credited with a big contribution to the success. 


VEGETABLES AND 
FRUIT PACKAGED 


Philadelphia, April 12. 


vertising on a generous scale, Ken- 
flying start in winning acceptance in 
this city for its complete line 
packaged green groceries and fruits 
under the Farm-Fresh Hydra-Pac 
brand. 

The large and 
local commission 
distribution to other 


of 


long-established 
will extend 
cities soon 


house 


as 
is completed. Radio will be added 


shortly to the mediums now being 
used. 


| advertising. 


Employing | 
newspaper and point of purchase ad- | 


nett-Shidler Corporation has made a | 


as the conquest of the home market | 

WwW 
| ments 
| new 


| sign, newspaper or radio. 
|} sional cards only may be inserted in 


success attending the launching of 
several brands of packaged vege- 
tables and fruits in the New York 
market the past year. Consumers 
greeted packaged celery, tomatoes 
and mushrooms with especial cord- 
iality. Pioneers in the New York 
market include Atlantic Commission 
Company, which supplies A. & P. 
stores, Schlesinger & Corso and 
Henry Kelly & Sons, Inc. 

Much thought was given to the 
design of the Farm-Fresh Hydra- 
Pac packages by the Robert Gair 
Company, Inc., New York, which 
also produces them. Constructed ot 
waxed paperboard and having a 
sealed, transparent cellulose window, 
they keep the goods fresh much 
longer, reducing waste and spoilage 
to the point where the packaged 
products can compete with unpack- 
aged goods on an almost equal price 
basis. 

Special emphasis is placed on the 
package in both consumer and trade 
Dealer copy points out 
that on produce handled in the usual 


way retailers lose 25 


25 to 50 per cent 
through false packaging, loss in han 
dling, waste through spoilage and 
price cutting to move goods near the 


spoilage point. 


Lift Lottery Ban 


The house postoffice committee 
has voted to approve a bill to amend 
postal laws to permit newspapers to 
publish results of lotteries if they do 


not do more than announce names 
of winners or lists of prizes in a 
drawing conducted by a-— church, 


civic, or fraternal organization. 


Dental Copy Banned 
Under the terms of a new law 
signed by Gov. A. Harry Moore of 
New Jersey, dentists may not adver- 


tise products or fees by circular, 
Profes- 


newspapers or programs. 


"te hange Liquor Law 


After a month of controversy, in 
hich full-page newspaper advertise 
were used by both sides, the 
liquor control law passed_ in 
Jersey permits drug, depart- 


New 


The introduction of the Kennett-| ment, delicatessen and grocery stores 
Shidler brands was hastened by the|to continue selling bottled goods. 


| 


of its might. 


| Bowne’s WINES & SPIRITS 
205 East 42nd Street, New York City 
333 No. Michigan Ave., Chicago, Ill. 


The Might of Right 


The secret of successful publishing is no 
secret at all. Advertising dollars seek re- 
sults . . . advertising results flow from 
reader interest. ..reader interest springs 
only from editorial excellence. Bowne’s 
WINES & SPIRITS has been built on this 
sound formula. Its editorial leadership is 
the talk of the entire field. Its sweeping 


advertising success is mere recognition 
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Has “Mark of Merit” 

Distillers Corporation 
ill use a “mark of merit” on its 
ine and liquor bottles, starting 
yout April 20, to take the form of 
tar hung about the neck of the 


+1 


hortie 


Schenley 


French Makes Change 


if, Q. French, Jr., formerly with 
liandy Picture Service, has been 
elected vice-president of General 
Husiness Films, Inec., New York. Sid- 
\. Storer has resigned from the 
npany. 


Dietrich C hanges Name 


name of the Dietrich Paper 

‘ many, Chicago, has been changed 

erett Paper Company. New offi- 

‘ are Henry A. Everett, Hermann 

poepeke Wilms and J. Murray Wash- 
} ar. 


Akin Moves Office 
lliam SS. Akin, technical and 
trade paper representative, has 
ed his office to 30 N. LaSalle St., 


( uso. 


THAT IN 


1 i OF THE 
24 


"CLASSIFICATIONS AC- 
CORDING TO NATIONAL 
ADVERTISING RECORDS" 


K STP 


LEADS! 


_.--- PROOF that 


For any type of 
product KSTP does 
an effective Job of 


SELLING! 


it’s a FACT.... 


that KSTP dominates 
in this "TRADING 
CENTER" 

by occupying the lead- 
ing position in the area 
of the "Measured Ma- 
jority’ ... the 1,148,000 
population which spends 
75c out of every dollar" 
in the state. 


K STP 


MINNEAPOLIS—ST. PAUL 


BEST BY COMPARISON 


! 
PHOTOSTAT 
COPIES 


“™ LET US SERVE YOU oz 


HIGAN BLVD. 7™— 8™STREET 


SOPHISTICATED 
COPY AIDS SALE 
OF GOTHAM HOSE 


of Product 


New York, April 12.—A series of 
small space advertisements employ- 
ing a sophisticated copy treatment is 
sharing the credit for large sales 
gains of the Gotnam Silk Hosiery 
Company, Inc. 

It is part of a program begun last 
year to accentuate the fact that 
Gotham makes a complete line of 
silk hosiery for women and destroy 
the general impression that it pro- 
duces chiefly “hosiery that wears” 
to the exclusion of the more fashion 
able sheers. 


The small space advertising is 
running only in three metropolitan 
New York newspapers, but is bol 
stered by a campaign in Harper's 
Bazaar, New Yorker and Vogue. 
There is also a trade paper cam- 
paign, which, like the consumer 


effort, is Marschalk & 


Pratt, Inc. 


handled by 


Large sales gains are being regis- 
tered over a year ago, and in Feb- 
ruary Gotham shipments were 65 
per cent greater than the preceding 
month. The effect of the advertising 
last year, combined with other 
causes, was the addition of 2,500 
new dealers plus an increase in 
sheer business of something more 
than 50 per cent, or considerably in 
excess of the general trade experi- 
ence. 

Schedule Staggered 


The magazine copy is devoted pri- 
marily to building sales on adjust- 
able hose to suit the various length 
requirements of the feminine limb. 
The newspaper copy is of more gen- 
eral nature. 

There will be 104 pieces of copy 
in the newspaper series, which on 
a twice a week schedule, will cover 
a full year. One paper has already 
carried 58 of the 84-line insertions. 

The schedule provides for stagger- 
ing the copy, giving a full time cov- 
erage each week in six appearances. 
Preferred positions are bought. It 
is possible that the newspaper cam- 
paign may be widened in territorial 
scope later. 

Advertisements in the series are 
often characterized by liberal show- 
ing of white space. This has made 
possible use of similar copy in car 
cards, 

Copy plays up subjects of timely 
importance in the lives of zestful 
New Yorkers and those in the wide 
area served by the papers. It is 
prepared in blocks of 12 advertise- 
ments. Some of this has been 
atmospheric tie-ups with smart 
places, others laconic comment or 
by-play on current theatrical suc- 
cesses. Still other messages main- 
tain the light campaign spirit, de- 
livering a terse sales talk. 


Many Variations of Story 


The number of New York women 
who wear Gotham hosiery has been 
discussed in numerous ways. In a 
hotel series, a typical piece of copy, 
“Cocktail Hour Biltmore,” 
said: 

“Where wit sparkles, laughter rip- 
ples and the smart gather to gaze 
upon the smart. Everywhere bril- 
liantly costumed women, conscious 
of the beauty that these new sheer 
Gothams give to ankles, and who 
never hesitate to hold them in prom- 
inent though well-bred display. Goth- 
ams, you know, are the choice of a 
million New York women!” 

A very brief piece of copy merely 
proclaimed, “Sailor, Beware! 2,000,- 
000 lovely New York legs are clad 
in Gotham Gold Stripe Beautiful 
Silk Stockings” and another: ‘‘With 
half of the well-dressed women in 
New York wearing Gothams .. . 
Think of the other half. Are THEY 
envious!” 

One of the most consistent adver- 


tisers in the hosiery business, 
Gotham set out energetically last 
year and is continuing this year to 
advertise a complete hosiery service, 
comprising not only the service 
weights which the public had pre- 
viously come to recognize for long 
wear but also the ultra sheer, or 
two-thread, and sheer, or 
thread, hose, as well as adjustables. 

An important part of the work has 
been to overcome the 
association of Gotham’s “wear” with 
“weight” and inform women of its 
higher-style sheers and adjustables 


Radio Products Company 
Markets Beer Bottle 


Radio Products Company, Detroit, 
is offering to brewers a radio bottle 


two feet tall for point of purchase 
display. Space is provided on cap, 


neck band and label for the brewer's 
name and trade-mark. 


Simons-Michelson Company has 
been appointed to handle the new 
product’s advertising, which will be 
placed in brewery magazines. 

. 
Bailey Gets Award 

The blue ribbon given by the 


Louisville Advertising Club for the 


best example of advertising placed 
in local newspapers during March 
was awarded to Vernon C. Bailey, 
advertising manager of the Louis- 


ville Gas & Electric Company. 


unfortunate | 


| 


three- | 


CUBS, SOX ON AIR 
IN DES MOINES 


Des Moines, la., April 12.—All of 
the home games of the Chicago Cubs 
and Sox will be broadcast over WOC 
WHO, Des Moines, under the spon 
sorship of Mills, for the 
benefit of fans in lowa and neighbor- 
ing states. Wheaties breakfast food 
will be featured. 

The decision to broadcast 
plete schedule of played in 
Chicago was made result of a 
test carried out over the same sta- 
tions last year, in which over 65,000 
letters commending the idea were re- 


General 


the com 
games 


as a 


ceived. Two preliminary announce- 
ments this year, asking if fans 
wanted to hear the play-by-play ac- 
counts, brought 1,400 affirmative let- 


ters in less than a week. 


Contest Shows Interest 

Reagan, WOC-WHO sports 
will broadeast every Chi- 
cago game played between April 17 | 
and Sept. 30 direct from whichever | 


Dutch 
unnouncer, 


field is being utilized. 
Skepticism over the amount of in-| 
terest in major league contests to be | 


)found in towns which are not on the | 


circuit, and which also are too far 
away from a major league city to 
enable local residents to see games 
frequently was dispelled last year 
when a contest to determine the best 
“radio baseball fans’ town” brought 
in over 25,000 votes in ten days, with 
396 towns in Iowa, South Dakota, 
Oklahoma, Kansas, Missouri, Wis- 
consin, Nebraska, Illinois and Cali- 
fornia being heard from. No prizes 
were offered in the contest. 


WANTED — 


business publications that need 
good representation in middle 
west— 


Thoroughly experienced, ag- 
gressive producer opening own 
office in Chicago and wishes to 
hear from publishers who want 
really capable job done in 
Michigan, Indiana, Illinois, Wis- 
consin and possibly Ohio on 
commission or fee basis. Have 
excellent sales record and can 
furnish splendid references. 
Know Industrial, Automotive, 
Drug and Building fields. Ex- 
pect to limit list to four or five 
publications, Send copy of 
publication and complete in- 
formation, including amount of 
business now running, rates, 
kind of arrangement to be con- 
sidered, etc.—Address Box 449, 
Advertising Age, Chicago. 


-—_———— 


Printing and Adver- 
tising Advisers 

| We assist in securing cata- 
logue compilers, advertising 
men, editors, or proper 
agency service, and render 
any other assistance we can 
toward the promotion, prep- 
aration and printing of 
catalogues and publications 


Our SPECIALTIES 


(1) Catalogues 

(2) Booklets 

(3) Trade Papers 

(4) Magazines 

(5) House Organs 

(6) Price Lists 

(7) Also Printing 
Such as Proceedings, Directories, 
Histories, Books and the like. Our 
complete Printing Equipment, all or 


any part of which is at your command, 
embraces: 


TYPESETTING 


(Linotype, Monotype and Hand) 
PRESSWORK 


(The Usual, as well as Color 


BINDING 
(The Usual, also Machine Gathering, 
Covering and Wireless Binding) 
MAILING 
ELECTROTYPING 


. 
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One of the largest and most completely equipped 
printing plants in the United States 


Catalogue and Publication 


Printers 


Artists : Engravers : Electrotypers 


Make a Printing Connection with a Specialist 
and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. (Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


PROPER QUALITY 


Because of up-to-date equipment and best workmen 


QUICK DELIVERY 


Because of automatic machinery—day and night service 


RIGHT PRICE 


Because of superior facilities and efficient management 


Our large and growing business is because 
of satisfied customers, because of repeat 
orders. We are always pleased to give the 
names of a dozen or more of our customers 
to persons or firms contemplating placing 
printing orders with us. Don’t you owe it 
to yourself to find out what we can do 
for you? 


a — _ — 


DAY and NIGHT 
Operation 


The best quality work 
handled by daylight 


You will find upon investi- 
gation that we appreciate 
catalogue and _ publication 
requirements and that our 
service meets all demands 


Use NEW TYPE for 


Catalogues and 
Advertisements 


We have a large battery of type cast- 
ing machines and with our system— 
having our own type foundry—we use 
the type once only, unless ordered held 
by customers for future editions. 


Clean Linotype 
and Monotype 
Faces 


We have a large number of linotype 
and monotype machines and they are 
in the hands of expert operators. We 
have the standard faces, and special 
type faces will be furnished if desired. 


Good Presswork 


We have a large number of up-to-date 
presses—the usual, also color presses 
—and our pressmen and feeders are 
the best. 


ENGRAVING 
DESIGNING 
ART WORK 


If you want advertising service, plan- 


q 


Consulting with us about your printing 
problems and asking for estimates does not 
place you under any obligation whatever. 


Binding and 
Mailing Service 


ning, illustrating, copy writing, and as- 
sistance or information of any sort in 
regard to your advertising and print- 
ing, we will be glad to assist or advise 
you. If desired, we mail your printed 
matter direct from Chicago—the cen- 
tral distributing point. 


Executives: 


LUTHER C. ROGERS, Chairman 
Board Directors 

A. R. SCHULZ, Pres. and Genl. Mgr. 

W. E. FREELAND, Secretary and 


| Treasurer 


Let Us Estimate on Your Next Printing 
The LARGE and the SMALL ORDERS 


(We Are Strong on Our Specialties) 


Printing Products Corporation 


Telephone Wabash 3380—Local and Long Distance 


CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 


Polk and La Salle Streets, Chicago, Illinois 


We have up-to-date gathering, stitch- 
ing and covering machines; also do 
wireless binding. The facilities of our 
bindery and mailing departments are 
so large that we deliver to the post- 
office or customers as fast as the 


presses print. 


Executives: 
H. J. WHITCOMB, 
Jice President Publication Sales 


J. W. HUTCHINSON, 


Vice President Catalogue Sales | 
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other sales aids. The amount of 
SHEL AUNCHES. | space and the extent of the cam- 
| Dalen, it was declared by Mr. ’ 


Ryan 


S a luncheon to newspaper repre- 
= | sentatives in Chicago yesterday, will 
as | depend on the ability of the news- 


papers to conform in the matter of 


i er requested. Ninety-four per 
: cent made good last year, he said. 


Runs in Series 


4# 


(Continued from Page 1) | Several different series of copy 
munities throughout the Shell mar- | will be employed in the newspapers. 
keting territory. The first series starts today, and 

The cartoon characters will be re-| Will run for a month. Another series 
produced in large figures displayed | Will be started just before Decora 
at the stations, as well as on masks| tion Day and will run for about a 
intended for free distribution, and|™onth. The third series will be 
the flags and other decorative mate- timed to start around the Fourth of 
rial employed at retail outlets so! July, and the fourth near Labor Day, 
successfully last year will again be|@ach running for about thirty days. 
used lavishly to give a gala appear-| The appeal will be primarily to 
we ee ance to the filling stations where pastires ane the ong A — — 
Super Shell gasoline is available. sented by “more mileage’’ will be 

The newspaper campaign has been | Cmphasized. Men, it has been found, 
greatly enlarged. Last year 187) are chiefly responsible for the pur- 
papers were used, and the number| Chase of gasoline, as women account 
has been increased in 1934 to 334,| for only 16 per cent of the buying 
News copy will be featured, display-| in this field. Consumer surveys are 
a he ing the facts regarding the new “re-| being continued to determine buy- 
: formed” gasoline which carries more | ing habits and buying motives. so as 
heat units and therefore represents to give the advertising the benefit 
more power and more mileage, ac af 30 current sentiment among motor- 

| 


cording to the advertising story. ists. 

Shell has set maximum visibility No direct entertainment is pro- 
in newspapers as its goal, and is! Vided in the one-minute spot = an- 
asking newspapers for position on|nouncements broadcast over fifteen 
page 9 or ahead of this spot. In| Stations, but in view of the well- 
order to enable this request to be | known names of athletes, band lead- 
complied with, Shell has resorted to|ers and other celebrities employed, 
the unusual method of issuing orders | it is believed that the programs will 
which are optional as to the dates) have a decided popular appeal. — In 
of insertion. Saturday is first choice | spite of the testimonial character of 
for morning papers, Thursday sec-| the statements made by the persons 
ond choice and Wednesday third | interviewed, it is stated that nobody 
choice. For afternoon papers, Thurs-| Was paid for his endorsement of 
day is first choice, Wednesday sec-| Shell gasoline. The transcriptions 
ond and Tuesday third. No Friday | were made for Shell by RCA-Victor 
editions will be used, because of in-|in its Chicago studio. 
creased competition with local ad-| <A direct-mail campaign of major 
vertising. / proportions is also being employed, 

Shell has asked newspapers to} involving the use of 1,500,000 pieces, 
wire the advertising headquarters,| mostly posteards. Kach prospect 
collect, what positions are given to! will receive ten cards, bearing the 
the advertisements. Much stress is;name of his neighborhood dealer, 
being laid on the idea that Shell| while the early part of the series 
regards visibility as the key to | was of a teaser character and was 
yrufitable newspaper advertising,| addressed mainly to the distributing 
and it emphasizes this feature more | organization. 
than merchandising cooperation or In his talk to the newspaper rep- 
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| Film 1 Slide es, . Ate 
il Are Making Sales Plans Ch 


66 ILM Slide Projectors are a godsend to both sales-managers and 
advertising agents in keeping a sales plan working,” remarked a 
prominent ageney man a few weeks ago. 

New “Mighty Midget” Film Projector with radical new optical 
development is demonstrating to important corporations the value of 
film slide projection in getting the inside sales story over to dealers 

Es : and their salesmen in a way that turns prospects into profits. 

“Mighty Midgets” are priced low enough to make selling the small 
dealers and salesmen practical. Uses 35 mm still-film. Simple in 
operation. Weighs less than 114 pounds. 


Send coupon today. Complete data will be put in vour hands 
immediately. 


LE. DAVIDSON PICTURE SERVICE 
775 Main Street. Buffalo, N. Y. 


L. BE. DAVIDSON PICTURE SERVICE 
775 Main Street, Buffalo, N.Y 


Crentlemen 


send us complete data on “Mighty Midgets” work with national sales organizations. 


Firm 


Address 


By 


NEXT TIME | 
GET 
ETHYL! | 


AND BE SURE 
ITS 


SOHIO 


ETHYL! 


When officials of Standard Oil of Ohio saw the poster at the left, the first shot in a new Ethyl outdoor 


campaign, the idea of tying up 


with Ethyl's idea developed. As a result, these 48-sheets will soon 
blanket Ohio. 


resentatives yesterday Mr. Ryan said | 
that Shell sales are far ahead of rd 
increase for the industry as a whole, 
which he reported at about one per 
cent. 


Big Improvement Forecast 


“The last six months of 1933,” he 
said, “were the best we had expe- 
rienced in ten years. Business con- 
ditions have improved tremendously, 
and we feel that the only way to 
capitalize this improvement is to 
step out and tell the public about 
our wares. The upswing is under 
way, and Shell believes that we are 
going to reach levels never dreamed 
of. The improvement will proceed 
at a much more rapid rate than is 


generally expected. That is why the | 


Shell Petroleum Corporation is pre- 
pared to spend millions of dollars in 
this advertising effort before the 
year is over.” 

The Shell advertising is handled 
by the J, Walter Thompson Com- 
pany and the Outdoor Advertising 
Agency of America. 


Business Paper 
Advisory Code 
Group Selected 


New York, April 12.—A committee 
of 15 business paper publishers, in- 
cluding tour members of the code 
authority for the periodical publish. 
ing industry, has been appointed by 
Stanley R. Latshaw, Butterick Pub- 
lishing Company, who is chairman 
of the code authority. 

This committee will act as a fact- 
finding body on complaints arising 
in the business paper field, and it 
may also initiate investigations, etc., 
but its reports will be subject to 
confirmation by the code authority, 


much as a master’s report has no} 


legal standing until approved by the 
court to whom it is made. 

J. H. McGraw, Jr... McGraw-Hill 
Publishing Company, and a membe 


selected as temporary chairman of 
the group, which will hold its first 
meeting at the University Club in 
New York April 20. 

Other members of the committee, 
who are also members of the code 
authority, are Aglar Cook, Topics 
Publishing Company; Fritz J. Frank, 
United Publishers Corporation; 
Henry Lee, Simmons-Boardman Pub- 
lishing Company. 

Kastern business paper publishers 
on the committee are Robert Lucars, 
Industrial Press: Ray Bill, Sales 
Management; T. D. Cutler, Ice Cream 
Trade Journal; Fred Harvey, Con- 
fectioners’ Journal; Warren Platt, 
National Petroleum Neves. 

Members in the Chicago district 
are J. G. Jarrett, Modern Hospital 
Publishing Company; John Nind, Ji 
Periodical Publishing Company; and 
D. J. Hansen, Domestic Engineering 
Company. 

Members on the west coast are 
Robert Martland, Jr., Radco Auto- 
motive Review; J. Jenkins, Western 


Gas; and Arthur King, Western Con- | 


struction News, 


Kay Displays Expands 

Kay Displays, Inc., New York, has 
moved its offices and permanent ex- 
hibit to larger quarters on the 15th 


floor at the same address, 230 Park | 


Ave. 


Mardman, Peck Appoint 


Hardman, Peck & Co., pianos, New | 


York, have appointed Kelly, Nason 
& Roosevelt. Inc., New York. News- 
papers will be used. 


| Still Leads 


of the code authority, has been | 


Sohio Ties Up = To Honor Ewald 
With Ethylin As He Ends 30 
Outdoor Drive Years as Adman 


Cleveland, O., April 12.—Standard Detroit, Mich., April 12.--A formal 
Oil Company of Ohio is about to tie | dinner, sponsored by the members of 
up with the Ethyl Gasoline Corpora-| the Adcraft Club, will be held Friday 
tion in a novel double poster cam-| evening, April 20, honoring Henry T. 
paign throughout Ohio. Ewald, president of Campbell-Ewald 

When Standard officials recently | Company, and founder of the Adcratft 
viewed the new Ethyl poster depict-| club of Detroit, who on that day will 
ing the big bad wolf pursuing three| complete his 50th year in advertis- 
little pigs, the idea of completing the | ing. 
front portion of the leading pig in an Arrangements for the dinner were 
adjoining poster and making it Sohio| perfected at a meeting of the board 
Ethyl immediately took form. Since] of directors of the club and a com- 
Ethyl maintains 681 posters in 158/| mittee consisting of the heads of 
towns and cities and Standard has | various leading Detroit agencies. 
854, the logic of the tie-up became Details are in the charge of George 
apparent. As a result, the big 48-| Slocum, Harvey Campbell, executive 
sheet displays will shortly be work-| vice-president of the Board of Com- 
ing for Ethyl and its big Ohio cus- merce, Joseph R. Scolaro, Leo Fitz- 
tomer. patrick and Gordon K. MacEdward. 

The Ethyl side of the message says,| Jn addition to members of the club, 
“Next time get Ethyl” and the Sohio| jnyjtations will be sent to leading 
half urges, “And be sure it’s Sohio | civic, industrial and business leaders 
Ethyl.” of Detroit and other cities. 
| Advertising for Standard of Ohio} Judging from correspondence re- 
is being handled by McCann-Erick-! ceived to date, a large number from 
son, Inc. out of town identified with other in- 


ca ee 4 dustries as well as with advertising 
Alka-Seltzer on Air will attend. 


Dr. Miles Laboratories, Elkhart, peel an 


Ind., makers of Alka-Seltzer Tablets, 

| have contracted for a 52-week series Press Men Convene 

| featuring “Uncle Ezra” over WLS, The annual convention of the 
Chicago, at 1 p. m. daily except Sat- | South Texas Press Association wil) 
urday and Sunday. | be held at San Antonio April 20-21. 


OMAHA 


AGAIN — for the 3rd straight month — 
Omaha leads all cities in percentage of bank 
deposit gains. Today, Omaha bank deposits are 
back to the 1931 basis . . . not far from the 
1929 basis. 


This splendid local condition is reflected 
| in advertising-lineage gains in Omaha’s lead- 
| ing newspaper—The Omaha World-Herald. For 
February, this paper made a 71,993-line gain 


—more than any other city of equal size (except 


1) in the nation. 


Advertisers used 50° more space in the 
World-Herald in 1933 than in the 2nd paper. 


@in CIRCULATION 
@in Local, National and 
Classified ADVERTISING 


- OMAHA WORLD-HERALD 


Nebraskas HOME Newspaper 


| 
| | O’MARA & ORMSBEE. Inc., National Representatives 
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April 14, 1934 ADVERTISING AGE 
event in local newspapers. It is the| age or condition. The more the mer-|two collars for each type of face:|on a Thursday and continues until ae 
HILLIPS-JONES only advertisement scheduled, al-|rier . . . just as long as they are, or normal, fat-round and long-oval.| Saturday a week later. At the con- 4 
though usually retailers have | were, collar-attached shirts,” copy | Smartness of the appearance of a/clusion, a questionnaire is sent the us 
thought so well of the test that they | says. |smooth, sagless and wrinkle-proof| merchant covering many pertinent 
TESTS TRADE IN tie-up in their own advertising. | A philanthropic aspect is given the| collar is also stressed. points concerning his stock, type of 
To get neckband shirts on men’s! promotion by the statement that old | | customers, and the general effect of 
backs, an offer to allow 50 cents on| shirts received by the participating Aim at Women the test. 
collar-attached shirts is made. By | retailers will be forwarded to au- | In reducing the price of the neck- By the end of May, the company ie oa 
OFFER ON SHIRTS. using the trade-in plan, the customer | thorized relief agencies for distribu- band shirt on the trade-in basis, Phil-| expects to have sufficient facts to de- ; 
|obtains P-J neckband shirts regularly | tion among the poor. |lips-Jones protects the merchant in termine the feasibility of sponsoring 
| retailed at $1.65 for $1.15. In addition to the newspaper ad-| such a way that he gets the normal/a general shirt trade-in drive. 
ys . Names of participating stores are | vertising, Phillips-Jones carries on a| mark-up. | 
(Continued from Page 1) 


; AY oe rinted in the announcement. Ordi-| direct mail campaign during the One of the aims of the plan is to in- | 
_ if adopted on a_ widespread | PM! sae : . ple 
. after the test, for there is only narily, as in Schenectady, there are | trade-in test period. A part of this|duce women who buy their husband’s Plymouth Has Car Cards 


ther national manufacturer of | 2 participants, but the number very | campaign is the selection of 50 cus-| collars to take home a Van Heusen Street car cards bearing the mes- 
collars seldom runs less than six, as at|tomers to whom sample Van Heusen} without his ordering it. Ordinarily | 548e, “For Safety—This Car is Built 
! S ‘ . — . > a hl . . . _ ys) - ic > y 09 
fore starting the 50-city test, an | SPrinsfield, Il. collars are sent. These may  be| this collar-buying task is undertaken ee Steel—So med Ag ge - Be 
setore Ste > oU- 7 Stl, ¢ . a oo. . = sine se ; str , Vy a 
‘ial at Elmira. N. Y roved Men are urged to bring in any | brought to the stores to be exchanged| by the housewife on _ instructions a oe Sm Deron by ymoutn a 
ak Crees eee ee ene Seen number of collar-attached shirts, to| for correct size and style from the family head to buy s Motor Corporation. The cards are é 
ty) be highly successful. Large cities ' 1 1 ser — : id Ap ge gg ogg : oils 08 | gins y Read to Huy somany) done in red, white and blue, and q 
> . > :hacke « M4 . ac 2 J « > val > . : “ae 
» not ineluded in the plan, since empty the old clot es as et anc ole d point put over in each test is the | of a specified size. have been placed on the outside, - 
utives find collar sales there are bureau drawers. “Never mind their Van Heusen plan of recommending| The trade-in period usually starts! front and rear of the all-steel cars. a 
e\e i . ad ee . 


in excess of the proportion reason- —————————— —=<———————=—=—=_=_—=—========—=—=—==== -— — — — — _ 
ably to be expected. 


Offer 50-Cent Allowance 
Ikxpense of the advertising and 
promotion in connection with the 
trade-in offer is assumed by Phillips- 
Jones. A large advertisement, run-)| 
ning about 1,200 lines, announces the 


Profits for YOU- 


Hut these thousands must read your message 
before buying your products. 


Luxury items, travel cruises, investment serv- 

summer hotels—profit by mailings to our 
60.000 New England men and women of wealth 
ind culture, 


\ir conditioners, oil furnaces, life insur- 
ince and family products of all kinds will sell 
to 30,000 married suburbanites of comfortable 

omes, home owners. 


Garden supplies, furniture and equipment, 


periodicals, ete., will interest 20,000 garden 
lovers and estate owners. 


Other Lists for Special Purposes 
Write on your letterhead for our FREE 
CHART showing how nearly $400,000 came to 
one client from repeated mailings to one of our 
PUBLICITY SERVICE BUREAU , 
(Est. 1915) 


BACK BAY P. O., BOSTON, MASS. 


™“ of a good place to stop in New York during the AN PA 


convention . . . or at any other time. 


@ In the advertising center, one minute from Graybar, 
Chrysler, New York Central Buildings. 


@ Small enough for personal service, large enough to have 
| every facility. 
| JANESVILLE-WiSconsin 


GAZETTE | @ Variety of accommodations from single rooms to pent 
Operating Radio Station WCLO 


house suites. A number of beautiful two room apartments 


with serving pantries, refrigeration, fireplaces. 


JSS A STRIBLITIC | 
«AND ASSOCIATES @ A fine clientele among whom are a number of advertis- 


ADVE! ip pe ing men and women who will vouch for the truth of this 
ICAN AVE CHICAGO 


announcement. 


@ “Roger Smith” restaurant; club breakfasts from 25c, 
luncheons from 50c, dinners from 75c. 


For reservations, booklets, floor plans or other information, 
telephone WIckersham 2-1400 or write Edwin R. McGary, 
Manager. 


PHOTO COPY CO. 


225 N.MICHIGAN AVE 
STA.4047 


919 N.MICHIGAN AVE 
JuP. 2621 


= HOTEL WINTHROP 


All kinds for packaging, decorations, 


ee sere Cree. | 47th STREET & LEXINGTON AVENUE, NEW YORK CITY 


experience. Ask for free samples | 
and low prices. 


ST. LOUIS STICKER COMPANY 


1912 Pine St.. St, Louls, Me. Also under Roger Smith management: 
ae s Roger Smith Hotel, Stamford. Conn 
- hese Pt ites lee A ol. 
ENVELOPES ; Roger Smith Hotel, W hite Plains, New York ; 
ee DESIGNERS — MANUFACTURERS Roger Smith Restaurant, 41st St. and Madison Ave., New York 
PRODUCING ENVELOPES bie cine es tihtnnsd Maw Vek 
Commercial. Window, Catalogue, and Special Hotel Brittany, 10th St. and Broadway, New York 
Within 26 Hours Hotel Congress, 19 West 69th St., New York 
Mi WAUKEE ENVELOPE MFG. CO. 
0, noodere, Chi.Mor. $. O. Howard, Secy. 
‘ly News Bidg. 1129 No. 7th St. 
State 5161 Milwaukee, Wis. 
ens 
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ADVERTISING AGE 


April 14, 1934 


Names Miss Gardner 
Florence Gardner, executive secre- 
tary of the San Francisco Advertis- 
ing Club, has been selected as execu- 
tive secretary of Pacific Advertising 
Clubs Association. She will remain 
in San Francisco. 


Franklin C. Mars Dies 

Franklin C. Mars, 
Mars, Inc., Chicago, maker of Milky 
Way and other candies, died April 8 
in Baltimore, Md. He was 51 years 
old. 


president of | 


| 

| rector of sales development, 
sales manager of the Co- 
New 


appointed 
lumbia 


Gittinger Promoted 


William C. Gittinger, 


Broadcasting System, 


York. 


nal, Los 


sue. 


Journal in New Size 
Western Alcoholic Beverage 
Angeles, 


newspaper size. 


formerly di- 
has been 


Jour- 
will be published 
bi-monthly starting with the April is- 
The format of the trade journal 
will be changed from 9x12 to tabloid 


BEACON JOURNAL 


Carrier Delivery Circulation Sets 


ALL TIME RECORD 


Daily 


Sworn Publisher’s Statement 


Average Net Paid Circulation of the 


AKRON BEACON JOURNAL 


Six Months’ Period Ending March 31, 1934 


| CITY ZONE— 


TOTAL NET PAID... 


 *Carrier Delive . SECRET PER UT CT UE TIE TTC ULE TTT Tee 37.995 

| By Independent Carriers Filing Lists With Publisher 

| a Ee ey oe ee ere 2.516 

Not Filing Lists With Publisher ae 

| EL TP ee Pet eee ee ee ae 1.30909 

| Publisher's Counter Sales... ..........sccccccesceeces 30 

Total City Zome.........cccceccccescccrcccscene 17,896 
RETAIL TRADING ZONE— 

| ee ES, EEC ORT SECU U CT CRETE TEE 14,696 

Not Filing Lists With Publisher 

| Mail Subscriptions ............. ite dana d ga ae 3.634 
sO BE Oe Pere eeearerr eee 18.330 

Total City and Retail Trading Zones............. 66.226 

| ALL OTHER— 

EE OSE NS EE ee eT ee eh 687 

| Mail Subecrintions .....0..cssccceeceeveses ee 1,277 

i a ed bade me aih oka 1,964 


.. 68,190 


“This figure exceeds that of any patel 6 or 12 months’ period 


above are true. 
JOSEPH M. AYLWARD. 


Circulation Manager 


We hereby make oath and say that all statements set forth 


J. H. BARRY. 


Business Manager 


Subscribed and Sworn to before me this 9th day of April, 1934. 
My commission expires Noy. 17, 1936. 


F. J. WYNHOFF, 
Notary Public 


March Daily Average Net Paid Circulation 


69,586 


Net Paid Circulation is actual number of copies sold and paid for 


Member 


AKRON BEACON JOURNAL 


A.B.C, - A.N.P.A. 
Major Market Newspapers, Ine. 


ADVERTISING MEN 


bound for 


NEW YORK 


OU'LL have a friendly wel- 

come at the Piccadilly—one 
of New York’s newest hotels— 
a comfortable room and bath 
for as little as $2.50 the day. 


@ Meet your friends in the 
SILVER LINING, Cocktail 
Room .. dance to Dick Mess- 
| ner’s Orchestra . . enjoy deli- 
} cious food in the Georgian 
Room, at moderate cost. 


@ Business and pleasure choose 
the Piccadilly . . convenient to 
the advertising center, to the- 
atres and amusements . . a few 
} steps from quick transportation 
to every corner of the towt.. 


“HOTEL PICCADILLY 


William Madlung, Mng. Director 
227 WEST 45TH STREET, NEW YORK 
Now under Arthur Lee Direction 


need this! 
Scono-print 


A quick and economical 


lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANY 
1333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 


WIM) TO TEST 
BROADCASTING 
OF FACSIMILES 


New York, April 12.—The Mil- 
waukee Journal, which operates sta- 
tion WTMJ, and the local organiza- 
tion of consulting engineers headed 
by John V. L. Hogan have joined 
forces for the experimental develop- 
ment of a home facsimile radio sys- 
tem, it was announced here this 
week at a demonstration of the send- 
ing and receiving apparatus. 

The newspaper has no plans at 
present for exploiting sales and pro- 
gram possibilities. Only three re- 
ceiving sets, which are of the type 
known as radio pen receivers, will 
be operated at this time. 

After a period of use in the show 
windows of the newspaper’s centrally 
located building, they will be placed 
in large retail establishments and 
other locations where the public may 
familiarize itself with them. 

These receivers reproduce letter- 
ing and drawings in ink on a con- 
tinuous paper tape 3!. inches wide. 
Using a 40-line screen, reproduction 
is obtained at a linear paper speed 
of 24% inches per minute. The text 
speed is from 30 to 60 words per 
minute, depending upon the size of 
type. 

The first of a series of coordinated 
sound and facsimile programs was 
the broadcasting of a musical com- 
position while the facsimile channel 
carried a short text story about the 
selection. 


See Many Uses 


The second was the telling of a 
children’s story and the reproduc 
‘ion of drawings to illustrate it. This 
was followed by a running descrip- 
tion of an automobile trip from New 
York to West Point, upon comple- 
tion of which the radio pen receiver 
delivered a strip map of the route, 
showing roads to follow, towns and 
points of interest. 

Mr. Hogan made light of the sug- 
gestion that facsimile broadcasting 
systems might some day offer serious 
competition to newspapers, pointing 
out that the radio pen receiver, the 
most practical facsimile receiving 
set so far devised, could not repro- 
duce one newspaper page in less 
than three hours. 

“Instead,” he said, “I believe there 
are many ways in which the facsimile 
radio system, the newspaper and 
the sound-radio can and will cooper: 
ate to common advantage. 

“It is my opinion,” he continued, 
“that both television and facsimile 
for the home can best be developed 
as supplements to sound broadcast: 
ing, rather than as a type of com- 
petition. By synchronizing sound 
and facsimile broadcasts it will be 
possible to provide the listener with 
a permanent souvenir, in which may 
be incorporated the commercial con- 
tinuity of the sound broadcast. As 
another example of the possibilities, 
recipe facsimiles may be radioed in 
connection with the entertainment 
broadcast by food advertisers.” 

To illustrate what facsimile can do 
in its own right to provide home 
service and entertainment, the ap- 
paratus was used to demonstrate the 
broadcasting of comic strip copy. a 
bridge problem and a children’s 
“paint book,” the latter being a 
series outline drawings for children 
to color and fold into a booklet. 


Millers Pick Agency 


Campbell-Ewald Company, Detroit, 
has been appointed to handle adver- 
tising of R. S. Gehlert & Co., millers, 
importers and roasters, who for a 
number of years have prepared pri- 
vate coffee brands for wholesalers, 
hotels and clubs, and are now mar- 
keting their own brand, Cadillac 
coffee. 


Tyson Signs New Lease 


O. S. Tyson & Co., New York 
agency, has signed a new lease for 
3,600 feet at 230 Park Ave., New 
York. The agency has occupied quar- 
ters in the building the past five 


vears. 


writing ability. Please describe your 
experience in detail, include a couple 
of samples (which will be returned) 
and state minimum starting salary 
that would be acceptable. 

Our own staff know of this adve; 
tisement. Box 450, ADVERTISING Aq; 
Chicago. 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


Pick Wagenseil Agency 


Lantz Phelps Corporation, automo- 
tive service equipment, has appointed 
SALES SERVICE Hugo Wagenseil & Associates, Day- 

SALES LETTERS—One of yours | ton, O. 
analyzed and rewritten for $2 to give 


you an idea as to what your ideas 
and my help will do for you. Single 
letters or an entire campaign. G. F. VERTICAL or 


Harper, 1326 26th St., Des Moines, Ia. 


HELP WANTED 
Reliable subscription salesman 
wanted by leading business publica- 
tion to work in New York, Boston, 


Philadelphia, Chicago and other im- ; , 
portant cities. Salary to qualified Don't let the meaning of these 
men. State experience, give refer- two words confuse you when deter- 
ences. Box 1000, Avyertistnc Ace, | mining the circulation coverage best 
Chicago. suited to your individual advertising 
TECHNICAL WRITER WANTED |Ffequirements. 

One who is thoroughly experi- Many times vertical coverage in spe- 


sialized fields is exactly what you need 
. « and in the end may cost less. 
Remember too, there is little wasted cir- 
culation in this type of publication be- 
cause where it goes it serves well. 


enced in preparing technical and 
semi-technical articles for the trade 
press; preferably a graduate me- 
chanical engineer with editorial ex- 
perience on trade publications reach- That is why "D. & W." has built a name 
ing mechanical engineering fields. | for itself in the warehouse and distribution 
Must be well informed on mechani- | field. 

cal and metallurgical subjects, and 
able to turn out a large volume of 
work acceptable to editors and read- 
ers of a leading group of industrial 
trade papers. Should have ‘pub- 
licity sense” along with technical 


For further information write 


DISTRIBUTION & WAREHOUSING 


249 West 39th St. 


New York N. Y. 


Month after month 
this publication 


for nine consecutive months— 


Has 


‘arried a larger advertising volume— 


Has served a far greater total number of 


advertisers— 


Has had more exclusive brewery equipment 


and supply accounts 


Than any other publication in the brewing field— 


none excepted. 


And this vy 


using space regularly after they made their own 


‘aur well known national advertisers are 


investigations as to the prestige of brewery publica- 


tions with brewery executives and master brewers. 


Our April issue is in the mails—it’s a whopper edi- 
torially, with a total of 172 pages—and advertisingly 
itis just under 100 pages. Shall we send you a copy? 


ESTABLISHED 1876 


WESTERN 
BREWER 


NATIONAL BREWERS MONTHLY 


H. S. RICH & CO., Publishers - 4315S. Deorborn St., Chicago, Ill. 


NOW IN ITS 58th YEAR 


Li AW 


“MASS PLAN ADVERTISIN al 


HOME-TO-HOME DISTRIBUTION OF ADVERTISING ANDO SAMPLES | SAMPLE 


Lil 


Every process of comparison . . . every test of ex- 
perience is proving by actual demonstration the | 
superior efficiency of Mass Plan—Direct-to-the-Home 
Advertising. 


VOUTOUETERTED ER 


Big 4's performance and supervision of 
this type of advertising will build sales and profits 
for you. 


rt 


van 
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No more taking advantage of us the way Bill Jones Possibly this comes on the border-line of not quali- 
has. In self defense we publish his letter below. fying for “Free Space For Art Directors,” but you 
did promise to publish anything I contributed, and 
I hope you really don't object to being forced 
into running an honest-to-goodness Collins-Miller- 


Dear Harry: O.K.! And here’s my idea of a way to 
use this space you handed out free to Art Directors. 
This big page offers a great chance for us “design” Hutchings advertisement. 

boys to spread our stuff. It's a swell idea and I'm all Sincerely, E. Willis Jones 

for it but if you don’t mind my pulling a fast one on Needham, Louis & Brorby, Inc 
you, here’s something to think about. ini sh 


After all, you've got a great list of customers and 


you ought to show it. Thanks for sending it to me. COLLINS, MILLER & HUTCHINGS, Inc. 


Gordon Coster at Wesley Bowman Studios photo = an ENGRAVING HOUSE THAT LIKES TO DO BUSINESS WITH 
graphed it for me, and here it is, with my layout. ADVERTISING MEN. 717 SO. WELLS STREET, CHICAGO, ILL. 


Bev 


FREE SPACE FOR ART DIRECTORS 


There must be some advertisements whose Style of 
layout gripes you. You feel you could improve upon 
them. Here is your chance—and your ideas, instead of 
remaining obscure, will be published. 

Select your own subject—handle it to suit yourself and 
send the layout along to us with some brief comments 
To  —  e  ———e meat Sag eee ee é about it. We will reproduce it in the space above, and 
an oo ae er ae hs Re: Ba. ae  & Sa ee 5) repeat what you have to say about it. Send your 
Portrait also if you like. 
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PHOTOGRAPHIC REVIEW OF THE WEEK}| 


Three-way transformation display developed for Pittsburgh Plate 
Glass Company by the Grier Company, Chicago. Lord and Thomas 
handle the account. 


FEATURED IN BATH CAMPAIGN 


| 


This striking illustration, christened "plastograph," demonstrates a new processs developed by J. A. Lucas, 
head of the illustration department of McGraw-Hill Publishing Company. The technique is purely photo- 
graphic, involving no artwork or retouching. (Story on Page 21.} 


BELL BOYS POINT OUT CROSLEY FEATURES 


Kad 


(oe crostey 


ESCH ES 


& 


J 


Photographs like this one by McManus Studios, New York, illustrat- Raymond Levy, internationally known 
ing many advantages of American Radiator & Standard Sanitary pr | executive, _ is president of the | 
Corporation's ''Neo-Angle" bath, will appear in advertising copy. neytermed Amagenne MEnenG 


Agency, with headquarters in the Chrys- 
(Story on Page |.} ler Bldg., New York. Personnel and 


accounts will be announced shortly. 


AMERICA'S LARGEST AUTOMOBILE TO APPEAR IN CHICAGO 


New window and floor display for the Crosley Tri-Shelvador electric 
refrigerator in which the latest improvements, the "shelvatray, | 
"shelvabasket,” and "'storabin," are strongly emphasized. 


IDENTIFIES HOME OF DE SOTO 


Artist's conception of the Studebaker display at Chicago world's fair this year, which will be dominated by Night view of the mammoth spectacular on the plant of De Soto 
an exact replica of a Studebaker Land Cruiser 80 feet long and 28 feet high. Lacking only an engine, the Motor Corporation, Detroit. The letters are 30 feet high, and the 
huge "car" will house a movie theater in which the development of automobiles will be depicted. sign is 230 feet long. 
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